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This is the bloody message to The Australian at 10.45 am yesterday z
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‘the Justlce Commandos of
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‘the “Turkish Consul—General )
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" The quiet street
where terromsm
destroyed a
name for peace

By SAM PASSOW B

IT HAPPENED just after most of the
people in the street had gonetowork, ¢
By the time they returned home in the ..
evenlng. it was impossible to tell that
one, of their neighbors had been)
. gunned down in front of hishouse: . - M
- There were no policemen guarding the'
| doorway of 5 Portland street.A child: ot'
-7 "the slain diplomat answered the doorto?
friends who called to 3
condolences.
Dover Heights is one of those quiet, T
fashijonable Sydney suburbs which'co-c
zdsts quite comfortably with its mnclg
o a.m:l expenslve nelzhbors. Vﬂﬂdﬂ&ﬂ.}
Poruand ereeB isa wide mad. borrlemd
- on one side by the Dover Helghts'.
reservoir and lined on the other by .
conventional and aging homes, most of
B which have been renovated in t.hepu&

:Special ASIO squad
hunts two assassins

A SHADOWY secret axmy is behevehespom1ble for
yesterday’s killing in Sydney of the Turkish Consul--
General and his bodyguard - the ﬁrst pohmcal

assassmanonm thls country. -

+ Sydney radio Statiohs and newspapers; mcludmg The Austral:an, it
recemed telephone;calls from a man claiming that a terrofist cell ..
“calling itself the Justice Commandos for Armenian Genocide had
kﬂled the diplomat, Mr Anyak Sarik, 50, outside his home. - .

s« By RICHARD CAREY. and .
. STAFF REPORTERS - .
The Justice for Axmemm »

Command.os
Genocide and like-minded Armenian
groups have murdered 12 other Turkish
orﬂcu!:h!n Euro pennd_Am:rlu in the
pastelght years. .

They claim to be avenging Turkish
genocide of some 1.8 million Armenians
during World War I, and fighting for
separation of Armenia, now divided
between Turkey and the Soviet Union.

Yesterday police would not say whether

<.|..=7v.,:ru

Twio men belonging to the group
sprayEd Mr Ariyak and the bodyguard,
‘§<Mr Engin Sever, 28, with more than a~
‘ dozen bullets from a small machine
“pistol at 9.45am, killing the diplomat
“instantly and fatally wounding his
-bodyguard. - - :
‘" The Killers were chillingly efficient,
* ambushing the two men as they drove
~towards the consulate in separate carsin

Only two ‘homes on the streef.mtented.
Number 5 was one of them.

Most of the other residents have been..
there for years. The family at No'7 has+
been there for 19 years. The iamﬂy,ar,
No 9 has been there for 23 years.

Most. bought their homes for & song..

..;an exercise whioh lasted one minute and.

 ileft witnesses bewildered and shocked.

;v The gunman, a pillion passenger on a -
Jast motor-cycle, first shot-Mr Sever as they were awm of .
e paused to wait for his employer to ° terrorist cell in Austrslin but a police

:make & U-turn. Then theweapOn was | :pokesmnn. Sergeant Wayne_ Bottom,

How the assasmsare beheved tq have struck yesterday. ‘An impression by The Australian’s ULF KAISER
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tumedonMrAnyak. Branch detectives had been .. -
. Py E q.ued in and the Australian Security Was.. his prw.lce ta usa t.ha pdvau: rzt knee-&enzth. grey. dus(coa.t. tirned an . . “I wasimmobilised. I could see thxs guy Today theya.m wort.h betweensmoom
] ¥ , : » . Intel  Organisation a the times L Joft r bu;uucpxswlon aa;.spwin;i; ﬂrulg and I stil} thought it was ..’ &
h 8 (i VTl ; . : o g oS RO et = TR . : \ﬂﬂ{‘%% m%?tm o
- - ,_»u-u‘ 10 iy cary; / Wﬁmeslg—t@ehudmupp:r g Anotbe:vdtness.whotduud . th-red"or brown. tila. roofs. which. §
3 posmieiri e “at his home: e uusﬁut.m ,w <% his name, sald that {rom start to finish, - bnendmmmeugmbmwnpmhed
. = circle addresy in ﬂw eastern . Bydney s U-turn’ while' his . " 'He siumped behind the wheel and the  the attack took only sbout a minute: £ the b
> subirb of Dover’ 7wt bodyguard tarned out of the garsge - “ear careered out of contsol down the “I thought i Be{mus%a mm the:eue
B ) But he is knawnto; have:feared. an walted s fewmetzes down the road. < road, smashing-Into a fence 100 metres thought it was a car back-firing. X ew flowers. Brass :
. : attack. His secretary, Mrs:Mick Barker, Police belieye the terrozists had been . :away. don’t know how many shots there were.  sparsely in the sandy soll. There are axe a”
: : : said yesterday that Je had gane out.of ' waiching for him from a bus shelter The plllion passenger then jumped T"E};" or 15 perhaps. The guy wasreally ~ half dozen newly planted gum trees
i |- yguard ? his way to be unchtrusive; knowing that  further along the road. Witnesses have froxn the bike and ran the few metres to  1¢/¥ing up the motorcycle and when the which do not yet shade or protect ﬁ“‘ -
i 2 Y shotin car N one dayhemlzhtbspunwist‘am'get. " reported two men In the sheiter * Mr Ariyak’s Holden. one with the gun jumped back on they ~frontof the homes.
J 2 .8 Bodyguard's ‘: tan bexomt.hem He fired point-blank at the diplomat, shot through,” the young man said. The absence of police, barricades, and .
R roils down hilt it Tho et b Ao S modescript and . is thought th the driver's side window and  _ Tony Sloman, 17, and his younger  armed security men'in a street where
; Fi o g AN slightly battered 1970 Holden sedan. He: Arxyu: getunz into ms mr !zom ﬂﬂs < killing him Instantly. Shell cases littereq ~ brother Phlllip, 10, went outside when Australia’s firs Tist tion
t #7 i TN R the roadway. they heard a'car crash inta the fence of had not long happened seemed strange,
e B 9.45 | “Eyewitness Bruce Cullen said Mr their parent’s home, seven doors down  But there has never been a need for:
2 g N Assassins ™ from where the Ariyaks lived. protection. As one neighbor, a wells®
'R It -| waitin - s rizht In the car re:“ s;Yoe;d ﬂa“%ltxh ﬁ;:ﬁ n&{ddle&a.getdrwoman Who has
3 rihis guy sundlng over him, wounded, covered with' an X e, street for more
: M bu: shelter ;‘1{1;,3 through just an hourto live. decade commented:
I'E K : Tony said the bodyguard wasoonsdous “So many people from so many counu-iw
i 4 but did notsay anything, eaux]xlxe to Alu:hmi!a It:r !reedotgl. Angx‘it&
= - St one 0 e est places
¢« b ;. CONTINGED ON PAGE § Untll yesterday, at 9.45am,
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~ Five Volunteers perish
as bushfire ‘blows back’

FIVE volunteer firefighters died yesterday ,
‘evening when their truck exploded after being: ¢
-engulfed by a fireball as they battled a major
bushfire in the Royal National Park south -of

Sydney.

Their bodies were found huddled beside their seared truck

near the town of Waterfall.

They were charred beyon& recognition.

- The'dead men, members

- of the Sutherland Bush Fire

Brigade, were trapped while
driving down-a dirt track on
Lhie way 16 try to savg Water-
fall. Public School. . - :

*They Were ‘incinerated as.

they tried 1o escape from the

truck, when the . gale-force .

wind suddenly changed direc-
-tion, sweeping the fire towards
them.

Fellow l'lreflghters who had
been following in another
truck less than 15m away des-
perately tried to save.their
mates but were forced back by

.intense heat.

Other members of the bri-

gade said later they could not
understand why the men had
not turned on the hoses and
doused themselves.
The bodies were taken from
the scene late last night. and
police had not at that time re-
leased their names.

The victims were found
huddled on the offside of the
vehicle which had been
scorched by the intense heat.

~The offside tyres had melted,
ladder was buckled. and bent
and the cap of the petrol tank
was burned- off. though lhe

fuel had not exploded.

The nearside of the firetruck
was virtually undamaged and
two plastic hoses were unaf-
fected by the heat.

“Experts from the Police Sci-
entific-Squad were still trying

Lo piece togeme: Iull detaus of

. o of . the-
bodxes using denLal records.

:For a while yesterday eve-

ning police feared many more

been trapped by the fires that
were being swept aJoPg at
speeds of up'to T0km/h.
Fourteen ambulances rushed
to- Waterfall . Oval where
.rescue operations were being

volunteer fighters might have.

‘Not enough time to run -
or to douse themselves’

21w O st e

By MALCOLM ANDREWS .
and SAM PASSOW

co-ordinated. Scores of fire
trucks were on standby. -

The NSW Minister -for ,
Police, Mr Bill Crabtree, late .
last night’ ordered. a Jull
inquiry.

He said he was dmressed by
the tragedy and would proba-
bly visit the scene today. = -

The fires in the national
park burned for most of the
day and almost one thousand
police and firefighters, includ-
ing women and children, were
sent in lo keep them from
reaching houses at Waterfall,

Al one stage police closed a
2km section of the Princes
Highway because they-feared
it would jump across the road.

The change of direction
came as a major surprise,
catching dozens of firefighting
units unawares. P
Yesterday's episode was the.
first such tragedy in the.
Waterfall area in several
decades.

But it was the second mmo:
bushfire’ ‘horror "within the x
past ¢ 'six: weeks., -Early last ;'
month three men died in fires
on the NSW south coast.

Shocked friends waited at:
Waterfall Oval ‘for ‘news of’
who had perished as the l’xrv
raged on into.the njght. R

The president of the Suther— !
land Shire Council. Mr Allan
Andrews, had:to_fight. back.
tears. as he &

ald. .]’:e“ g
hlgh]y Lra.sned i igmera are;
something like that: can hap-
pen  so qulcldy. The: {i

urbs yesterday two bushfires :
raged through Davidson State"
Recreation Park, threatening
houses and causing a wide-

spread electricity blackout., . The bodies of five:: volunteers lie beside the fire tendér. Picture by. JAN MAINSBRIDGE Jif
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BUSINESS

DIGEST

o M a rkets o ;5: All resources

Minsrals and metals
INVESTORS will be looking™ |7302°°
for an upward technical |,y

[P
e

reaction on tocal . K
sharemarkets today when [''° ..
trading resumes afier the 700 . N
Amtnliﬂ Day weekend. .

The’mrket took a severe’ 860
battering in all sectors on
- Friday, but more particu-
larly In the minerals-and |68
resources area where pre- ~ [gsol
. vious - support >had . been
- strongest. {

Misoects == = 2=~
0301  Mwersls ot metals we

As the accompanying graph.

shows,- . the Associated B TENRn

Stock:: ' Exchanges’  all

metals and minerals index -
was down almost 15 points from 639.4 points to 624.5 points
on Friday.

And the sll-resources index dropped a similar 14.4, points
from 634.6 points to 680.2 points.

But with local and international financial news hardly
conducive to a bullish sharemarket, it is likely any upward_
reaction in share prices today will be limited.

Companies

THE liquldatlon of the Palmdale Insurance Ltd group has
become so complicated that it will take years to unravel.

The winding-up of the company, which is thought to be the
biggest insurer to crash in Australia, got off to a bright
start with the quuidators amuslng $5.5 million in cash in
recent months. .

But it is hard to predict the outcome of the liquldation of’

the company whose activities were frozen by the Federal

Treasurer, Mr Howard, after earlier takeover proposals:

failed. Page 3.

SHAREHOLDERS of major banking groups can assume
they-will not .fare badly this year, despite monetary
restraint and the inability of the banks to compete with
official interest rates.

This appears to be the outlock from the annual general
meetings of the -ANZ and the National Banks in
Melbourne. Brian Hale reports, page 14.

. THE Britlsh Govemment is preparing to pour more than.
$5000 milllon into Brit!sh Ley_land and British.Steel Corp

Lloyd’

By SAM F'ASSOW .

PREMIUMS for kidnap and ex--
tortion insurance world-wide have
increased more than six-fold in the
past seven -years to more than

- $US50 million ($43 million), accord-

ing to underwriters at Lloyds ot
London. .-

‘In an exclusive interview. with THe ) _

Financial Australian, it was revealed

there are about 50 such policies now .,

held In this country.

The recent -drama of the Woal-

worth's extortion case is once again
forcing businessmen to evaluate their .

security arrangements and. explore ..

the types of protection available to..
companies facing a similar situation.

The London insurance market a
counts for 75 per cent of world-wide.
business.

While no Ausv.ra.lian insurer is pre-
pared to underwrite such a policy, any
Lloyd’s broker around the world can
Arrange cover.

But according to Mr Bill Davis ot
Cassidy, Davis Ltd in London, before-
Lloyd’s will agree to handle an extor-
tion policy, the client, no 'matter.
which country he is in. would be
strongly advised to seek the counsel
and guidelines of the London-based
security firm, Control Risk.

This would be paid for by under-
-writers if a client bought a policy.

The Cassidy-Davis syndicate, the
leading underwriter in the world for
this’ type of insurance, now diverts
$US2 million of its premiums into °
Control Risk, which has earned a rep-
utation equivalent to. that of Red .
Adair in the oil business. R

Since 1974, Control Risk's staff of 50
have handled more than 70 kidnap-
extortion situations around the world.
While it works on a priority basis for.
the people insured by the Cassidy-""

‘when something occurs, notg
_cards are held by the crimina

+

THE threat — police nust Se‘oallle'd in as soon as it is received

Davis -syndicate, it occasio ; nd'—
.. vises clients who are not insu;

This is done mainly so th
time it appears on the scenéppeople

won‘n,link insurance with the< ey

A director of Control Risk 1

ney. this week advising Woolworth's:

on their total security operatidn. * .

Control Risk's greatest assef to the
insurance industry is that.oyer the
years, it has built up a knowledge
bank of criminals and situsf

The underwriters who pay, {0

every !

. service claim if kidnappers find they

are dealing with a company or family
which has access to experience, there
is a greater chance they will extract
less than they would Irom someone

" who is inexperienced. -

Last year, only 28 per cent of Control
Risk's negotiating days were for in-
sured people or companies.

While this type of insurance is be-
coming increasingly popular, it is cer-
tainly not new,

Kidnap-extortion insurance started
in the US after the Lindbergh case in

" 1932, when the baby son of aviator '
- Charles Lindbergh was kidnapped

and murdered.

But for 40 years i remained a small, .
- quiet . market, Brokers were choosy

ds boom bus‘iness;

about their cuenr.ele, and the policies
weren't advertised.
At the beginning of the last decade,

the world-wide premium for kidnap
- "insurance was about $US5250,000.
Then in‘ the early 1970s, several .
events - dramatically,-

simultaneous -
changed the situation. .

The US banks improved their physi-

cal protection so criminals found it

difficuit. to get into the vauits. In-

stead, they resorted to holding the
bank’s president and his family away

from the bank. The money was paid .-
conditions in the policy:

away from the premises and not cov-

ered under the normal crime-prem-

ises policy.

When these incidents started to

occur more frequently, the banks
asked the premises underwriters in
America whether they wouid cover
this sort of situation and they said no.
So It ended up, as it frequently does,
at Lloyd’s in London.

At the same time in Latin America,
a new brand of criminals emerged.

Left-wing, often Marxist, well-edu-
cated university students, who had a
vendetta against multinational com-
panies, which they claimed were ex-

. ploiting their people and robbing

their country of its wealth, would kid-
nap the companies’ executives and
make enormous demands against cor-

- porate assets. .
In Italy, corporate executlves, espe-

clally in Milan and Turin, were con-
stant targets for terrorists such as the
Red Brigades.

In the ded]e East, the Palestinians
extended their campaigns of terror
from Israel to targets in Amsterdam,
Munich and other major European
citles.

© The prohferauon of incidents was

~sort of high risk. -

- sonal assets.

. Australia, the premium

. -

suddenly matched by growing nurh-
bers of individuals and corporations
trying to find pa.rtnm to cover this

The premiums tor kidna lmumﬂl:e,
grew from $US8 million in 1673, %
$US32 raillion a year later. Today: tha .
total world-wide premiums for kidnip
and extortion insurance are Just over
$US50 million, -

The early policies protected agalnsl
demands made on corporate or pep

There were two stringent Lerrns aha

® THE police had to be informed as
soon as a threat was made.

e THE company or individual in-
sured had to meet the ransom
demand from its own resources, and If 3
everything was in order, the insur-- &
ance company would indemnify him ;

—p pte

to the extent of the policy.

The conditions of this type of extor=
tion policy were gxtended in the early
1970s to include threats to kill or in-
Jjure without actual kidnap.

In E Salvador, the highest risk spot
in the world, if a multinational wan-
ted to insure two or three executives,
Lloyd’s would charge it 2 or 3 per cent
of $US1 million for a coverage of
$US20 million.

If the same muitinational wanted to
ingure the same two executives in
ould drop to-
0.2 or 0.3 per cent on $USY million for
the same $US20 million coverage.

Lloyd’s estimates there are about 50..
Australiaa individuals or companies’
who have taken out kidnap-extortion
insurance. They include well-known
names who mainly travel abroad.

CONTINUED PAGE 2

reatens

Hooker boasts -
a bonanza year
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FROM PAGE 1

ance was a loss-making business,
There were periods when under-
writers lost their world-wide annual
premium income in Argentina in one
week..

The biggest kidnap ransom pay-off
was in Argentina in 1974, when the
local grain company, Bunge y Born
SA, paid an extortionist $US62
million. ’

In the past 18 months,. terrorist
groups in El Salvador — such as the
Popular.Liberation Force, the-Demo-
cratic Revolutionary Front, (a coali-
tion of 48 leftist groups), and the Pop-
: ular Revolutionary Army — have ex-
~ torted $US80 million in ransom pay-
offs from German, British, American

‘which achieves performance and econo
| efficiency. This engine is widely accla(med
| the great classic designs of all time, .

Perfect 50/50 weight dlstrl b utlon

rearin unit with the final drive. This gives a balance that
remains almost unaffected even when.the!Giuliettais
: ,fuNy loaded. It is part of the secret:of ghe'totally
4| pfednctzblc handhng that sets Alfa Rorne&l a class

BRI S
g *Recemmenoed  retul P(e‘rxm w«w'y ’

eengine s atthe front, but the transmlsa{n isat !he

.Winning technology
.From.the start

Pty

.and Swedish multinationals, only 5
per cent of whom had bought insur~
ance before hand.

In 1974, Lloyd’s was asked to extend
its kidnap-extortion insurance to in-
clude property threatened by a crimi-
nal if his demands were not met.

But to date, there hasn't been an
.enormous amount of property dam-
4age extortion msurange written (it 1s
ireadily available around' the world)
'mainly because most companies in
.this situation resist the extortion
demand, and if the worst happens,
and a building is blown up, they are
frequently covered under their exist-
ing fire and accident policies. -

Property extortion insurance costs
average from 0.1 per cent to 1 per cent
of the sum insured.

Last March, there was an incident in
Europe which triggered a new type of
policy to cover the polluting or con-

It's now known as product-extortion
insurance.
A very large company whose pro-

to meet an extortionist’s demands be-
cause they were terrified of bad pub-
licity, a fall in sales and the loss of
profits which would result if the ex-
tortionist carried out his threat to
pollute the product.

Underwriter, Cassidy, Davis Ltd was
asked if it would be willing to cover
the actual recall cost of the product
and the cost of its destruction. It is

type of insurance.
The policy covers three things:

® THE actual extortion money
demanded. ’

® THE recalling of. ‘products
threatened or contaminated. (The ac-
tual sum paid out is determined by
the amount the company is insured
for, as it alone must decide how much

rs (Sales) P/L, (02)31 2023/2 Amcmfo umell Motors P/L.(02) 59 0241, BTookvqla Murphy John-
6351200. Petersham Frank Crott “Motdrs’ P/L, (02) 5608845. Pymble Alec Mildren P/L, (02)
7) 724455 Bathurst Macquarie. Motors £/L,.(063) 31 3822." Camden H. C. Southwell P/L, (046)
ubbo Langdon & Bartley, (068) 82:3753.. Gosford North Clark-Hill Motors P/L, (043) 24 5000.

lonu"'P/L (049) 61 4400. Norfolk k!cmj Duncombe " Bay Garage (0108) 2097. Nowra Auto

Juplter Motors, (069) 214120 Wollongong Torque ot

‘cpajar 62n°

it costs to recall the product).

© THE cost of the physical destruc-
tion of the contaminated product.

. Depending on the size of the com-
pany and the number of products
made, the average cost of the produc-
.t-extortion insurance would be be-

THE pay-off — the “ransom" must be pald and then clalmed from the i msurer

Rise in demand
widens forms of
extortion cover

In the early days, this type of insur-

taminating of a company’'s product. _

ducts were a household name decided,

still the only company offering this-

tween 0.5 per cent and 3 per cent on,

* the sum insured.

. While underwriters are preparea to
insure a company for up to $US20 mil-
lion in this category, like the kidnap-
insurance, it's a policy of reimburse~
ment, which means the insured per-
son or.company would have to lay out
his own money first and then putin a
claim to the insurance company, =« .~

As Jong as a company follows the
terms of the policy carefully, the
policy will cover it evenif it'pays off.&
hoax caller. The policy does not cancel
out after a payment is made, Like
other insurance it runs for the entire
term of the policy. So if & company
has to pay out $US1 million, but is in-
sured for $US20 million, it is still cov«
ered for a further $0S19 million.

If, in the underwriter’s opinion, =z
company has behaved in a way which,
invites further threats or extortion
demands, the company would cer-
tainly be charged a higher premium
at renewal time, and may even be re-
fused a new policy.

A specific exclusion of the policy is
that it does not cover loss of revenue
or. profit because of business inter=
ruption.

But according to Mr Davis, “glven
today's climate there may certainly be
amarket for such coverage"..

CONTENTIOUS ISSUE

While in the past six months there
have been a number of incidents of
product extortion, there have beenno
claims. But those incidents have al-~
ready made underwriters realise just,
how risky this coverage is, which is
why it is more expensive than
property-extortion insurance. _

To date, no Australian companies
have taken out a product- extornon.
policy.

“If more people knew. of the inci-
dents of product extortion through.
media exposure in particular, we feel
that more people would consider this
type of insurance,” a leading Lloyd's
broker said.

“The problem is that people. Just
don’'t know that these things are

. going on.”

Not surprisingly, extortion insur-
ance is an extremely contentious
issue in the insurance world. Some
people think if insurance Is bought it
Jjust helps to increase the risk of ex-
tortion threats. ]

In fact, the opposite mnormally
happens. '

Underwriters of this type of insur-
ance contend that because of security
companies like Control Risk, the fact
that the police have to be informed
when a threat is received and that the

.ransom is not paid directly by the in-

surance company, the type of cover-

;age does not result 1n an increase in,
.incidents.

v



Woolwort

By SAM PASSOW '

FOLLOWING weeks of tight-lipped
security, Woolworths chairman, Sir
Eric McClintock. says his company
plans to share “thc country’s first in-
depth  expcrience of  commerciai
extortion™ with the rest of the business
community.

Sir Eric said yesterday that in about 10
days’ time he would call together 20 or 30
of his suppliers, bankers and colleagues
to discuss the findings of two privately
comumissioned sccurily reports to be
submitted to the company’s board by the
end of the weck.

The first report is by the director of the
London-based security group, Control
Risk, who is in Sydney evaluating the
internal security of the retailer.

His recommendations arc expected to
detail several cost-cffective measures
designed to protect the company ahead
of such incidences.

Control Risk was recommended to Sir
Eric by the company's London insurance
broker

The other report will be by the former
commissioner of the London
metropolitan police force, Sir Robert
Mark, who will be taking a macro look al
the problem, and will advise the
company on how il can improve its
relations with both the police and the

media, thereby instilling public
confidence in the company
Sir Robert was rtecommended to-

Woolworths by officials in Canberra
because of his previous work with the
Commonwealth Police

Both Sir Robert and Sir Eric agreed
that legislation which made it a crime to
meet an extortionist demand. such as
already existed in scveral States in the
US. would be counter-productive in this
country .

“My cxperience ™ Sir  Lric  said.
'suggests that if a company is resolute tao
ret its own policy clear, 1f it has good

S

SIR ERIC McCLINTOCK

enoupgh relationships with the palice fo
go into  partnership  with  them  in
combiating the crime, there is nat muci

more that tt can do, except to cnsine
wheve it sees deficrencies in ity own
practices Lo correet them,

“TCocan draw them helpiulty to the

attention of politicians. becawuse political

b g o

/
‘\:DE ﬁqf@

AT a g ;
) q,, ¥
s\ L

suppott for what the police need to do s
ewsendat il they  are to gel va
expendityre priovities and so forth

Sirokrie said that while conmunercrad
extortion was on the risc overseas, il har
not really taken otf here.

I thinic if  the  compuanics.
Government  and  the police took
decision that we are going to keep it
of the damn country, then we probabiv
would get close to succeeding.” he said.

“WWe are 2 very publie company.

the

Weare alwavsan the pews one way m
anoither, and T thumicpeople would expe
us fo share our evperience rather tha .
pul vur hicads o the sand ¢ under the
carpel and guicty 20 about our business

1t \\nuld be out of char: uLe
UL!)vrwN(‘

Lo iio

VWinde making 1{ quite clear that {f
plavnned tatks woniid not be "o town hati
mecting” he <aid that “if specific ideas
corue out of the recommmendations we v
got we will share (hem.

"t don't veotly  think ihat  om
cumpetitors were pleased that we weo
in this position. Fhey wouid pick
some extra sales of course, tut for the
grace of God go (hey. T think we have
mutual self-interest in the country,

“1 would be very saeprised il we dldn

hate a peurgal willingness
commereial inlerest Lo put nabions:
interests befuen the unmediate

commercial interesis moa thiong like the
becauwse in the long tevm it's in the
mterest,

SWoeowilh Lake s active vole o shar
aur experience as opposcd to keepii
the experience fto ouvrsehves for thie
inuncdiate conpuncereral gamn, becaes
{their isn’t much conunercial gain i (o,
e said,
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New searo
at Coles
Waoolwor l.;;l “

B3y HAM TASS0NY

POLICE  ecady this mormn b

were nvestigating A new bomn
scare at a YWoolworths store i
shopping cenfre in Gie aveslers
Sydney suburb of Liverpnoi,

Fivst reports fvom the <cene {o {118
headquarters  said  there  was 2
package “ticking Joud!ly™ behind fihe
shatltered plass of a display window.

Police immediately ¢alicd i Lomb
disposal  experts  with special

T e e e e

cquipment to ercct roadblocks fo
keep bystanders al least 160m {rom

the Phocnix Plaza store.

Tarlice in the evenb o, potice weig

calied 1o a departinent store in fie

mty. (:.J. Coles, in Ring Mrr‘.el, when'

a hreak-in was reporte«d.

Detectives repovied th ot three mru,
had gained entry (o the store and had

broken oul of it hy stashing the gy
of i fronl door with a crowhar swheig

iheyv were disturbed by a felephone
ringing.

Bomb  squad  speondings with n
aniffer dor spent mare than wn hour
searching the store Letore clearingit,

The threats gove pelice an anxious
night, coming on thic eve of poat.
Chustmas sales which draw tens of

(
i
!
|

thousands of shoeppers fo {the city -

sceking bargains.

'
|
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Controlling the risks of corporate extortion

THE extortionist who, in
August, planted a bomb in a
Woolworths’ store in Wollon-
gong ori the NSW coast is still
free. Yet on September 21,
the management of Wool-
worths’ released - details of
the case to the public. They
even offered a  $50,000
reward. .

The angwers as to why they
did-this and whether their ac-
tion‘was a planned or desper-
ate one can be found in a new
decision-making process called
crisis management. .

To work effectively, a Crisis
Management Team (CMT)
must include executives re-
sponsible for finance, risk
management. legal matters,
personnel and public relations
and whoever is earmarked to
be the chief negotiator.

In many respects, the pre-
sent - Woolworths extortion
drama confirms the Austral-
ian business community has
taken some rare and substan-
tlal steps in combating this in-
sidious ‘and growing form of
threat.-which is gaining cur-
rency among criminals of the
developed nations of the
world.

‘This is not the first time that
Woolworths has taken .the
high road against criminals.

In January 1981, alter suffer-
ing five such extortionist thre-
ats in 14 months, Woolworths’
chalrman, Sir Eric McClin-
tock, called in the heads of 50
of Australia’s top corporations
to discuss the lesson learned
from his firm’s ordeal and to
explore the types of protection
available to companies facing
a similar situation.

In all, Woolworths was the
target for five extortion inci-
dents (three product and two

bomb threats) from Septem-:

ber 1979 through to January
1981, .

The first, in Adelaide, invol-
ved the planting of gas explo-
sive devices it shops and .the

EXTORTION is a growing threat to large

companies ‘everywhere.

business community
unorthodox way.

But in Australia the
is fighting back in an
In a two-part series, SAM

PASSOW reports on crisis management teams
and the British security firm that trained them.
Since July 1976, consultants from Control Risks
have spent 5083 days at 126 sites in more than
50 countries advising on extortion incidents.

threat to detonate them
against a demand of $150.000.
In December 1979, contamin-
ated food products were plan-
ted on store shelves in Sydney
and a demand of $500.000 was
made against the company.

In October 1980. more conta-
minated food products were
placed in  Sydney shops
against a demand of $800,000. .

And in December 1980. high-
explosive devices were deton-
ated in Sydney shops. The
demand to stop further explo-
sions rose to $1 million.

Finally, in January 1981. fur-
ther contaminated products
were found in shops and the
demand this time was $250,000
— rising to $500,000 and then $1
million if the demands were
not met in two days.

Refused

There was no evidence to
suggest these incidents were
connected, or instigated by the
same extortionist. But follow-
ing the arrest of a man alter
the final incident, the
extortion demands ceased.

Throughout this entire pe-
riod, Woolworths refused to
give in to the extortionist's
demands and when the situa-
tion warranted it, absorbed
the commercial loss and closed
its stores.

Through this experience, the
company’s Crisis Management
Team — headed by Sir Eric
and aided by Sir Robert Mark,
the former commissioner of
the  Metropolitan London
police force — developed a pub-~
lic policy which called for shar-

ing such highly confidential
information. even with com-
petitors, in the hope such ac-
tion would help stem this type
of crime.

The program seemed Lo have
paid off handsomely one year
later.

In May 19382, the Sydney re-
tail chain. G.J. Coles. discov-
ered food products in five of
its stores had been contamin-
ated with rat poison.

The extortionist made an in-
itial demand of $500,000. which
he threatened to increase to $2
milllon if the payoff was not
made. He also ‘threatened to
explode nail and petrol bombs
in the stores if the company
called in the police.

Adopting the policy which
had proven successful with
Woolworths, G.J. Coles de-
cided not to give in to the
demands and called the police
in from the start.

‘Together. they set up a ren-
dezvous with the extortionist
at which police posed as the
store’s execulives. The crimi-
nal fell for the bait and was
shot as he tried to escape.

If any lesson can be learned
from these incidents, it's th
a well-briefed crisis manage-
ment team is essential if the
threat is to be quashed.

In a recent interview in Lon-
don, Sir Robert, who was also
an adviser to the Fraser Gov~
ernment in the establishment
of the Federal police force.
said that as a result of the
January 1981 meeting, more
Australian executives began
actively to consider the type of
extortion protection offered

4% 8 2
Sir ERIC McCLINTOCK

by Lloyd's of London. which is
backed up by the British risk
analysis consultancy, Control
Risks.

Control Risks is a company
providing professional advice
on preventive security against
terrorist attacks. Far from the
popular image of being James
Bond-type secret agents, its
consultants never carry guns.
deliver ransom payments, nor
deal directly with terrorists.

Rather, they advise their
client, be it a corporation or a
family, on how to effectively
set up a Crisis Management
Team and negotiate an extor-
tion threat or ransom demand.

Negotiations

Since July 1976, Control
Risks' consultants have spent
5083 days involved in an on-
site advisory capacity in 126
extortion-related incidents
worldwide, of which 78 were
kidnap negotiations, with the
remainder being extortion by
product contamination, bombs
and other forms of threats.

These negotiations covered
more than 50 countries includ-
ing those with the highest
risks, such as El Salvador.
Colombia, Guatemala and
Italy.

Given the nature of their
work — and the fact most of

the senior personnel in the
firm were either officers in the
Special Air Service, the elite
British Army unit which has.
among other things. special
responsibility for the security
of British VIPs such as ambas-
sadors in high-risk areas: or
members of British counter-
intelligence, it is understanda-
ble why many would be under
the . misapprehension that
Control Risks is nothing more
than a quasi arm of Her Ma-
jesty's Government.

The reality is far less intrigu-
ing and more blatantly com-
mercial — hardly the stuff of
which novels are made.

Control Risks was created
hine years ago as a subsidiary
of the British insurance
company, Hogg-Robinson Ltd.

It was the brainchild of three
businessmen who saw the
need to provide insurance
underwriters at Lloyd's of
London with an independent

WOOLWORTHS: the aftermath of the December 1980 bombing

team of specialist surveyors
which would visit the client
before a kidnap and ransom
insurance policy was written
in order to assess the risk and
advise on reducing it.

The underwriters agreed to
contribute toward the sur-
veyor's fees and if the client
acted upon the recommenda-
tions of the report. then the
premjum would be reduced. If
a kidnapping occurred. a con-
sultant from Control Risks
would fly out at the scene at
once and advise on crisis man-
agement and  negotiation,
again at the underwriters
expense. .

The scheme was eventually
sold exclusively to the Lloyd's
of the world market in K and
R insurance.

Brokers in London estimate
that. in 1982, the Cassidy-
Davis syndicate wrote more
than $37 million in policies. a

small percentage of which was
paid to Control Risks as a
retainer for its services.

Yet only 60 per cent of Con-
trol Risk's revenue is derived
from the Cassidy. Davis K and
R insurance subsidy. The rest
is comprised of retainers from
uninsured companies or {rom
those clients who pay a daily
fee of $US500 ($549) for
prevention services to $US1200
plus  expenses, for crisis
management skills.

As the demand for kidnap
and ransom insurance and
prevention strategies grew in
the late 1970s. so did the staff
of Control Risks — from three
in 1975 to 20 by 1979.

In April 1982. under the di-
rection of Arish Turle. the
company broke away from the
Hogg-Robinson group to be-
come an independent firm
with a full-time complement
of 5.

In addition to the salaried
statf, the tirm retains some 40
consultants around the world,
most of whom are ex-British
foreign service officers. bu-
sinessmen and academics who
have worked. and in many
cases still live, in the country
on which they report.

Control Risks has 480 clients
around the world — up from
236 in 1980. The Americas ac-
count for the firm's largest
client base with 227, while the
UK is second with 124. The
company has 129 clients in
other parts of the world.

Over a third of its clients
worldwide fall ampng the ser-

vice sectors of banking. fi-
nance, insurance, media, com-
puters and high-technology.
Thirty-four of its clients are
families or indlviduals.

Using the Fortune magazine:
poll as a barnometer, their
client base includes four of the
top 10 companies in the world.
16 of the top 50. A further
breakdown shows Control
Risks to have as clients three
of the top 10 US industrial cor-
porations as well as 83 of the
first Fortune 500.

While underwriters at
Lloyd's will not reveal how
many ecxtortion policies they
have sold in Australia, since
that meeting in 1981 Control
Risks has gained 30 clients in
the country, including six of
the top 10 firms.

In order to meet the grou/ing
demand for their services,
Control Risks opened an office
in Melbourne under the direc-
tion of Mr Alfred Deakin
Brookes, a founding director
of Australia’s Secret Intelli-
gence Service.

Mr Brookes, who is the
grandson of Prime Minister
Alfred Deakin, was also a for-
eign service officer in Singa-
pore and Malaysia as well as a
member of the Australian del- _
egation to the United Nations
before joining Control Risks
in 1982, Working with Mr
Brookes is Mr Bill Robinson,
the former head of the Gov-
ernment Protective Services
Co-ordination Centre.



Yet it is symptomatic of this
crime for the extorted compa-
nies to shun publicity. Thus
the above figures represent
only the tip of the iceberg,
Control Risks assesses they
may represent as little as 10
per cent of the total cases
which have occurred in the
last five years.

Geographically, product poi-
soninyg and extortion have so
far occurred in the developed
areas of the world. where a so-
phisticated manufacturing
and distribution network for
consumer goods exists. This
type of attack has mainly
centred on the food and bever-
age and pharmaceutical
industries.

Demand in product extortion
attempts known (o Control
Risks has ranged from
$US6000to $US20 million.

It is tempting, but unwise, to
inter that lower demands indi-
cate a lack of resolve on the
part of the-extortionist.

Experience has shown the
level of the demand tends to
be a moderate sum in a range
the exlortionist believes the
target company may prefer to
pay quickly in order to avoid
publicity, costs associated with
the recall of goods and the dis-
ruption of management time
and effort.

While there have been onty

four known cases of attempted
product extortion in Australia
1o date, the reality of product
extortion and its possible
harmful effects on an unsus-
pecting public was raised to a
level of worldwide conscious-
ness in October 1982, when
seven people in the US died
after taking cyanide-laced Ty-

lenol.
Doubt

After the deaths were repor-
ted in the press. an extortion
threat Lo contaminate more of
the product was made against
a reported demand for $USI
million. There is, however,
some doubt as to whether the
extortionist had actually con-
taminated the producl. or
whether he was just exploiting
the work of a iunatic.

Extracting valuable informa-

tion from cases like these and
those they. have worked on
themselves, Contro! Risk's
consultants in Australia have
over the past few months,
been putting some of their
clients  through simulated
product extortion incidents in
which the management of
those firms have a chance to
identify  their roles and
rehearse their responses.
- Under carefully controlled
conditions lasting about half a
day. executives are led
through the key stages of an
incident..

RECEIPT and analysis of
threats;

RESPONSE to demands and
formulation of policy;

PRESS and public relations
policy: -

LIAISON with police:

CONCLUSION of incident.

The fee for this course starts
at  about  $US1800. For
$USS5000. Control Risks will
conduct a survey of a compa-
ny's crisis management capa-
bility and will advise a firm on
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"Simulated extortion threats

produce valuable dividends

A CRISIS Management Team
can best be trained by simulation
exercises, One of the best techni-
ques available is a formula called
the “hypothetical” — developed in
the US by the Harvard law school
and promoted by the Ford
Foundation.

In this simulation, all those in re-
sponsible positions are seated round a
horseshoe table facing inwevds and
are presented with an on-going hypo-
thetical situation which is developed
by a skilled moderator who throws the
problem at the executives or officlals
concerned and carries the story for-
ward in the light of their responses.

A highly successful hypothetical was
run jointly by the British Broadcast-
ing Corp and the Ford Foundation in
late 1879, uncannily predicting the sit-
uation which occurred when terror-
ists selzed :the Iranian Embassy in
YLondon in April 1980.

Participants in this simulation in-

cluded the senior police officer from
Scotland Yard who was destined to
handle the actual event when it oc-
curred, army officers, lawyers and
Journallsts. ~

Also included was the BBC televi-
slon reporter who was on duty when
the rescue attack went in and the edi-
tor of BBC-TV news, who played a
crucial role in the operation itself.

Although it took many weeks of

_ preparation, the hypothetical simula-

tion took three hours,

A large number of actual problems
were tackled and resolved — often
with considerable heat — by those
who were later to face them, again

with each other, In a few months’

time.

But for those who went through the
experience, there is little doubt in
their minds the exercise played an im-
portant part in the success of the con-
tainment, negotiation and eventual
rescue of the hostages.

An alternative simulation exercise is
the “paper chase”, which i3 widely
used by the British police college and
military staff colleges. In this simula-
tlon, a series of pre-planned paper
simulations are handed to a commit-
tee (CMT) which discusses them and
moves on through a series of crises to
a denouement.

This is normally done in a one-day

exercise in which the CMT is presen- .

ted with six or eight situations in turn
with an imaginary gap of several days
or weeks between them.

Another variation of the paper
chase is to spread the exercise over
several weeks, assembling the CMT
for two or three hours each week to
face an on-going series of decisions.
‘This is more realistic and glves gre-
ater opportunities for role playing,
but involves more time and expense.

The message Control Risks drives
home at these simulation exercises is
that a company's first response to an

- extortion demand or kidnapping —

and the first few minutes or hours of
the crisis — are often cruclal. :
Blundering into negotiations with
‘eriminals or the immediate payment’
of ransom can be disastrous. Corpo-

THROUGHOUT the world the Incidence of extortion threats
appears to be Increasing. So Is the cllent list of Control
Risks, a company specialising in dealing with such threats.
In this concluding article SAM Pp.ssow describes how the

consultants operate. . :

THIS year alone, Control Risks has
monitored seven major cases of
product extortion: !

JANUARY: In the US, the Loulsiana
water authorities received tel-
ephone threats to poison the water
supplies. of 11 areas with cyanlide,
The threats continued for four days,
after which cyanide was found in
the water supplies to several areas;

125,000 residents had their water cut
oft while attempts were made to y

clesr the water,

JANUARY: A Californian wine com-

pany received a letter asking for a
package to be collected from the
airport. The package contained a
bottle of contaminated wine and a
demand. If the demand was not
met, simjlarly contaminated bottles
would be placed in stores. A token
payment was made under FBI sur-
veillance. The extortionist was
arrested and the money recovered.

JANUARY: A European brewery re-~
ceived a package containing two
poisoned bottles of their product
and a letter demanding that the
company pay-& Jarge amount of
money or more ‘poisoned bottles
would be distributed around shops
and stores in the area. The com-~
pany received no further threat and
no payment was made,

JANUARY: A Mexican food products
company received & telephone call
threatening to place chewing gum
poisoned with cyanide in stores un-
less a payment of $US50,000 was
made. No further contact was made
by the extortionist and the com-

pany believes it may have been a -

hoax by an employee,

JANUARY: A Brazillan brewery re-
ceived a threat to put poisonous
substances into its products and dis-

tribute them in food stores around
Rlo de Janeiro, against a demand of
§US180,000. The demand was paid
but police arrested a man shortly
after the pick-up. :

Police are now investigating a possi-
ble link with an incident that oc-

- cwrred in December 1982, when a

soft drink company suffered -the
consequonces of having their prod-
‘uct contaminated with

drinking the product. Police believe
the motive of the crime was to
defame the name of the company.
MARCH: ‘A West German water
authority received a threat to poi-
son its water supply against a
demand of $US2 milllen. The extor-
tionist, a 27-year-old paint sprayer,
was arrested as he collected the
money from an arranged drop.
APRIL: A West German pharma-
ceutical company received a letter
threatening to contaminate the
company’s mouthwash product un-

. less a demand of $US200,000 was

pald to the extortionist.,

"The letter also contained threats to

harm the family of one of the corpo-
ration’s top executives. The West
German police were informed and
fully invoived. No further contact
was made.

APRIL; A West German foods manu-
facturer recelved a letter demand-
ing $US400,000. It contained a
sample of poisoned food with the
threat that similar poisoned foods
would be distributed in shops. The
company complied with the instruc-
tlons and indicated a willingness to
pay under the dance of the
police, but nothing further was
heard from the extortionists,

‘rate policy must be set in advance,

and is best carried out by a CMT.

An effective CMT must include exe~~
cutives responsible for finance, risk
management, legal matters, person-
nel and public relations and whoever
is to be-the chief negotiator.

The rcason for the diverse nature of
the CMT can be seen in the complex-
ity of the decisions which need to be
reached. If an extortionist threaten-

ed, for example, -to poilute .food - or-

drink products, the CMT has to con~
sider four types of costs: .manage~
ment diversion,
and legal. R . .
The CMT must be able to calculate
and prepare a contingency plan for
the management time and effort
from running the business and the
salarles of senigr executives taken
away from their normal jobs during
the crisis,” * Pepese s e
Commerclal costs can be horriffe, A

commercial, moral -

mere rumor that some of the foods in
a large chaln store may -have been
polluted can cause sales losses run-
ning into millions of dollars within a
week or two.

The extortionist will therefore al-
most always threaten to tell the
Press. Substantial losses may also re-
sult from a moral obligation to de-
stroy the entire stock of suspect items
and this may in {tself unavoldably
result in the reason becoming known.

On the other hand, failure to
remove stock or warn customers could
be even more expensive in the end.

Moreover, the management would
have to justify the morality of its re-

‘sponse in the event of customers
being poisoned. This in turn, could !

lead to heavy legal liabllities if no
walx;mng had been given of a known
sk. - " e

Then too; there is the factor of pub-

sodium ’
"hydroxide. A woman and a five-yca- "
r-oid girl were hospitalised after-

a large ransom to keep the matter
qujet, the government or other firms
may complain this encourages repeti-
tion of the crime. .

Finally, there is the (news) media,
which can either be a lability or, if
their co-operation {s obtained, a

_ . powerful asset.

In most countries, sadly, the (news)
media are under direct government
control. In others, the (news) media

. may be totally irresponsible, aiming

only to compete for readers and lis-
teners no matter what risk to human
life.

1t is essential for the pubiic relations
representative on the CMT to know
his way around, to know how best to
keep unscrupulous or hostile journal-
ists away and, if possible, to develop
friendly contacts with some reliable
ones, who can be repaid for their co-
operation and forebearance by being
the first to get news and exclusive
comment, .

But none of this will be achieved un-
less painstaking preparatory work
and development of contacts has been
done before there is a crisis.

Control Risks’ consultants stress
their role in a crisis management situ-
ation is purely an advisory one. For in
the final analysis, the decisions which
ultimately have to be made ini an ex-
tortion or kidnapping threat are
proprietary ones.

Even if a client is insured with a
Lloyd's policy, under which Control
Risks' services are guaranteed, they
are under no obligation to accept the

- consultant’s advice.

But in most cases a degree of trust is
-established which enables a crisis to
be handled almost entirely by the ne-
gotiator from the CMT and the con-
sultant, leaving other executives free
to concentrate their time and efforts
on thelr normal day-to-day jobs.

As in any service business, where
quality of the product is often mea-
sured in the confidence one has {n the
consultant's competence, it is cer-
tainly prudent for firms to consult
other corporations or individuals who
have had occasion to use professional
consultants in similar situations be-
fore suceumbing to a quick sales pitch
by a slick security firm.

But aside from the personal recom-
mendations of a trusted source, there
are also other considerations one
should bear in mind.

For example, be wary of security '

consultants who have links with secu-
rity equipment manufacturers, since
their advice may not be wholly objec-
tive. Find out the number of cases

handled by the consultancy firm

under consideration and in particular,
the number handled in the country
concerned, or in similar neighboring
countries.

It is also vital to find out as much as
possible about the professional back-
ground of those engaged as consult-
ants, as many an ex-cop has hung out
a shingle as a security expert.

As many firms have already learned
to their own detriment — you pay a
price when you take advice during a
+ crisis from a person who is more expe-

rienced in negotiating a traffic jam

lic policy. If-a firm gives way and pays. than a kidnap or extortion threat. -




THE 14 19§

AUSTRALIAN Thursday. M
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SUPPLY and demand are the-concern of all
 economists,: The question.is whether adjusting
supply will right the problems that éd]usung
demand has failed to accomplish.

What' is involved is not 50 much a revised view of
how an €conomy works, but an effort to look at an
_economy’s- problems and solutions from a different
f ;angle Though no one has formally defined the
1 “8l term “supply-side _economics”’, most - supply
(ROl economics concerned . with . the . effect. of

3 governme: policy on supply, capacity and
prcductlzlty. )

fundamental to understanding “Reaganomics”, as
‘the Administration’s economic policy is popula.rly
: deScrlbed it 1s important to note that it is not really

new.

To, classlcal economlsbs it is'a resurrection of the
‘notion that “supply creates: its own demand”, put
‘forward by the 18th century French economist Jean
Baptise Bay. Say’'s law that “people produce in order
to.consume” asserts the primacy of supply as the
only sustainable source of real demand,

Around that same time, the “father of capltalism”,
‘Adam th, also warned that “high taxes,
somet.imes by diminishing the consumption of the
] “taxed commodities and sometimes by encoutraging

oo : smuggling, afford a smaller revenue to government .

“than what might be drawn from more moderate
taxes". .

Those with a 1ess historical background contend
that the foundations of thé supply-side school were
Jaid eight years ago by three persistent conservative
economists — Arthur Laffer, Robert Mundell and
‘Norman Ture.

\ Though working independently of each other,
their ideas captured the imagination of Wall Street
. Journal editorial writers Jude Wanniski, and later
i1~ Paul Craig Roberts, Mr Wanniski, who now runs his
-own economic ‘consulting firm, finaily found a
. receptive ear to this theory in the person of
Congressman Jack Kemp, who in 1977 co-authored
the Kemp-Roth bill to cut income taxes by 30 per
. cent over three years. .
" The idea finally reached the level of respectibility
| .when It was embraced by Republican presidental
candidate Ronald Reagan, who put it forth as his

by & landslide last November, the theory not only
5 su%denly became policy, but to' many, practical as
we.

Mr. Reagan - then appomted Mr Roberts as his
Assistant Treasury Secretary for Economic Policy,
and . the. new conservative ‘cabal was. rirmly
entrenchéd, "

Supply-siders: base their‘theory oh'an abunda.nt
-faith in the American work ethic, entrepreneurial
spirit and investment savvy. Their basic notlon is
that government has become so big, and taxes have
- grown so large, that the economy no longer works
efficiently.

Supply-siders say t,hat rather than making
decisions . which are economically rational,
' consumers and businessmen are now making
. decisions based on how to ‘avoid regulations or
paying taxes. Individuals look for investments not
| with the greatest return, but with the lowest taxes.
Workers look, for jobs not that pay the most, but
where they can hide their income,

In short, supply-side economics encourages

increased supply at lower prices through reducing

disincentives, “or ' glving positive incentives, to

production -and -investment that, in turn, may

# increase productivity and production at lower costs..
The measures theéy advocate, such as deregulation
and ta.x cut.s are aimed simultaneously at reducing

vatesector:

Supply side of economy
‘coin lands face up in US

While an awarenes< of the supply-side theory is

| panacea for the ailing. US ecohamy. When he won -

with the problems of too little demand in‘an under-'
utilised economy.

Keynes argued that a shortage of btiyihg power,
could grow progressively, worse as consumers’ cut™
spending and business respohded by curtaumg
production and investment. His solution was to use
government spending to stimulate demand.

But his remedy did not have to tackle the twln
problems of high inflation and high unemployment,
which plague the Western industrialised world, and-
a review of those economies in the last decade will
show that there is no denying that the Keynesfan®
prescriptions of the past are inapplicable to the
present

Mr Roberts, in a recent article in the Washington

Post, argued that “the demand managers didn't
realise it, but their problems were created by mixing
together . demand  stimulus  with ~ supply
disincentives”.

“The inflation that accompanied the demand

stimulus eroded the, real value of business
depreciation allowances and pushed taxpayers into.
higher marginal tax brackets,” he wrote. ;

“As. a consequence, today, for the majority of fhé -
population, the incentive to produce -additional
income is the lowest in our history, and the personal
saving rate is the lowest in anyone’s memory.” .-’

Supply-siders fight off the doubts of many
present-day economists, saying they are prisoners;
of their convent,ional demand-side compm,er
models.

Supply-side purist, Tom Bethell, sald “Its recent
emergence in the public consclousness — signalling
the beginning of a return to micro, or classical
economics, and turning away from macro, of
Keynesian, economics — is no doubt the.most
important development in economic theory in the
past 25 years. :

"“The macro school reduces economics to a task for
statisticlans and computers.” In' the study of .
averages, reality is excluded. A rich man and a poor
man, added together, and divided by two, yield ah
average man.

“Microeconomics is closer to real life. But because
it deals with such unmeasurable qualities as motive,
desire, aspiration and expectation, it does not easily
lend itself to quantification.

“Statisticlans will therefore be unemhusla.stlc

about a return to micro-economics, because it
cannot be so easily shaped into a ‘model’, complete
with inputs, outputs, fine-tuning, computer print-
outs and forecasts, all of seemingly mathematical
precision.
- “Such analysis always depends on the assumption
that the future will be like the past. It is precisely
.such static analysis tha.t. supply-side economlsns
wish to overthrow,”

Mr Bethell's desire to break with the past is
'shared by Otto Eckstein, a Harvard economics
professor and president of Data Resources Inc, a
forecasting firm, who said recently that “we're at
one of those great moments where the opportunity
to reverse the stéady slide of our economic system
exists and where new ideas are being offered to
accomplish the turnaround”.

But he warned that much.of the supply-side
'theory had not been tested, and he was worried that
its rapid adoption “would be a gamble with our
economic system”,

Do you feel responsible
for Ihe safe fransmission of opmpcny
- eonﬁdenﬁal memgu?

0 LARGE and sustalﬁed cuts In personal tax ratés

A ' ‘/ - and business taxes to Induce increased work effort

., and capital investment, *

@ ASLOWDOWNIin govemment spending to halt
the continuing rise in the nation’s .tax burden
relative to the gross national product.

. ® RESTRAINED -monetary management, with

the aim of bringing monetary growth in line with

the long: run growth of the economy. This may
mean moving to some form of gold standard.-

® GREATER rellance on the internal dynamics of

the free-market economy.

[ When the Reagan Budget cuts were being

o i ramrodded . through congressional  -budget

committees, New York Democratic Senator Daniel

Patrick. ' Moynihan said that 30 years of social

That soclal legislation was based on the
British economist-John Maynard &awf , whose
“demand-side”. economics ‘0f 5 930s, made |
popular : during - the . on by President |

legislation had been undone in less than one houg,s»~(*
. p\é’l’c:‘f,k
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The Bureau of Transport Economics (BTE) is a
multi-disciplinary research body undertaking inde-
pendent studies and investigations of economic, -
technical, operational and fi nancial aspects of
transport in Australia. Although formally attached 4
1o the Common! wealth Department of Transport in
Canberra the BTE has a considerable degree of
proféssi onal and administrative autonomy and
lepof!s dlrec(ly to the M:msiel tor Transport on

‘7ha TE is seskvng apphcahons from

lified and experienced men and women for four -

samor Jevel vacancies. Applications may be for
permanent appointment or for periods of femporary
or cohtract empioyment. v

POSITIONS AVAlLABLE
The four p d Officer-
in- Charge {Class 11) and will head the folluwmg
sections:
- ® Ecgnomic Analysis Section (E ic Ass
mept Branch— Position No. 105)
® Financial Analysis Seclion (Finance Branch—
Position No. 110}
® {ntergovernment Finance and Lsgnslahon Section
{Finance Branch - Position No. 111
® Operations Analysis Section (Plannmg and
Teghnology Branch—Position No. 117)

li will be d to plan,
orgatise and direct their section’s work program,
set standards and objectives for approved projects,
allocgte tasks, brief proxecl leaders and act as
projett leaders on major projects, advise on

. apprapriate analytical techniques for particular
problems, appraise reporis and recommendations
and e‘galuale work performance, 3

QUALIFICATIONS
ApprBpriate tertiary qualifications, pre{erably at
Honawrs fevel or higher, in a relevant discipline,
Iagetger with relevanl expenenca m a ‘research,
olic!

& ﬁpphéam.s would need 10 demonsrrate an ability to
undeflake ‘major-studies and fo write reports in an
easily comprahenslhls form. Direct experlance in

i transport planning or applied research would be

tage as would & background of numerata

.

am advan
worl rrthe general field.

* APPLICATIONS
Applications should clearly indicate 1ha posnlon(s)
applied for and should be 1orwarded 10!
‘The First Assistant Secretary " -
Management Services Division -
Depa: of Transport
. P.O. Box 367 e
. CANBERRA CITY. AGT. 2601
Further information about the positions can be
obtained from the respective Branch Heads, either
by writing 1o them at the above postal address
.or by telephomng them on (062) 473333,

Bureau of _
Transport Economics

-THE WORLD

Buccaneer-style
operation planned
for hijacked shlp

From 1AN WARD: SINGAPORE; FRIDAY
A POLISH crew is reported to have

-4 mutinied and hijacked a British-registered

cargo vessel, the -Krystina F, which is
thought to be sailing somewhere in the
Malacca Straits.

The 5500-tonne vessel has become the focal
point of an extraordinary ownership dispute.
and one of the interested parties is planning
a buccaneer-like boardmg as soon as the
" Krystina is located.

Captain Charles Gnanakone, ' a
-Singaporean, claims he-has assembled a new
crew of 50 men to seize control of the
Krystina F in a high-seas boarding action.
ywhich he plans to direct from a chartered
helicopter hovering above the scene.

The trouble-plagued ship sailed from
Calcutta under mysterious circumstances on
January 3. Manning her were 11° Polish
seamen who had been employed by the
former owner, Commodore W.H. I-‘omalskx a
US citizen.

Commodore Fornalski is chairman and
president- of the Pola.mencan Sbeamshlp
Company

- Polamerican is - said to have sold “the
Krystina. F- to. Captain Gnanakone,
managing director of the Cross World
Navigation .Services Organisation, in
Singapore on. December 15. The deal
included the -takeover of .all Polamencan

‘| shares by the new owners. -

Commodore Fornalski said Loday ~‘The
crew, were on loan to me. by the Polish
Government. If .they cannot offer 'any
:satisfactory .explanation for. sailing off
without any orders from me, I will charge

| them with mutiny, which carries a sentence

of 15 years imprisonment in Poland.”
" Daily Telegraph, London

Marcos to proclaim
end of martial law
" UNITED PRESS! MANILA, FRIDAY. -
PRESIDENT Marcos is  to issue a

| proclamation tomorrow endmg’ more than

eight years of martial law.

He announced the imminent- lifting ' of
martial law during a caucus today of the
ru.ling New Soclety Party at his official

ng Palace, from which

HEALTH COMMISSION OF °
"VICTORIA
Mental Healfh Division

Appllcatxons are invited for a tr
which has become vacant in cf
in the -abovementioned. progrif
program is to col
soon ‘lhereaﬂe_ -

the proclamation will be made during a
nationally-televised function marking
Constitution Day.

Official sources said the proclamation
revoking martial law, declared on September
21,1972, will take effect immediately.

But even after the lifting of martial lJaw the
President will retain authoritarian powers.

Under the Constitution he can issue
decrees even when Parliament is in session.

Mr Marcos told his party members to
prepare for “sometimes scandalous debates”
that may come about with a resurgent
opposition after the end of martial law.

“

BY SAM PASSOW

SHE would just as soon
toss bricks as words.

‘When most young girls weré

reciting “Jack and Jill went

up the hill .. .” Bernadette
Devlin preferred, “Whenever

there's blood and plunder,
they’re under the British
ground.”

Born on April 23, 1947, the

saint of England, she grew up
in the days when if you were
working class and Protestant
you worked but if you were
working class and Catholic
you were unemployed.

She "was shot down last
night, with her husband

for their lives in a hospital in
County Tyrone in Ulster.

Her first civil rights march
was ‘the .day after her 20th
birthday in 1968, protesting

“in - L Ty

ty's effort in Queensland look:
like reasoned democracy.’

Later that year, she led a sit-
in at Stormont, the Northern
Ireland Parliament, because.
the House would not debate a
Human Rights Bill.

- It was then that people star-
ted to take notice of the uni-
versal kid sister. Y

Then there was the Long'
March from Belfast to Derry,
which seemed to trigger the
new and seeminly lasting
wave of violence in the prov-
ince, running the gauntlet of

while the marchers swelled
from 30 to 2000.

Bernadette was now' the
Maid of Derry or St Berna-
dette of Bogside.

In 1969, at the age of 21, she
became the youngest member
of the British Parliament
since William Pitt, and cer-
tainly the smallest.

Ignoring a House of Com-
mons tradition that new
members wait sometime be-
fore delivering their maiden
speeches, the new mini-skir-
ted member for Mid-Ulster
managed to contain herself
for just an hour.

Her speech had all the flavor

feast of St. George, the patron -

Michael McAliskey, and at-
last report both were fighting. -

against the anti-Catholic C ger- -
that makes the National Par- :

sticks and stones and jibes-

‘a Molotov cocktail, aston-
ing both sides of the House.
pr. _wlthm weeks, when the

ity had died down, she

rtually ignored.

n Januaryso 1972, she was
ding .in'.: Londonderry's
’Bygslde when British soldiers

shot and killed 13 civilians.
few days later, when Par-
1 ent was debating the af-
termath ' of Bloody Sunday,
she ensured her place in Bnt—

* ish history.

As the then Home Secretary,
Mr Maudling, began to outline
his view of events identical
with that of the British Army,
she leapt to he feet and shout-

© ed: “Is it in order for the Min-

ister to lie in the House?”

‘Sergeants get life

“£° 7. BERNADETTE Devlin (left) and her‘husband, Michael, McAhske
Pointing an“accusing finger "

she screamed that Maudling
was a “murdering hypocrite”.
The wisp of a girl then boun-
ded across the House, hitting

. and scratching Maudling, and -

had to be dragged out of the
chamber.

.She was a socml rebel as well
as ‘a political one. In 1971,
while still unmarried, she had
a baby daughter and refused
to name the father. .

In February 1974, still reel-
ing from the controversy of

the child, she was voted out of ~

office by her conservative
constituency — by 21,000 votes.

A few months later, at the
age of 26, and in relative ob-

scnrity, she married McAlisky,
‘24,2 republican schoolmaster. .
Aftér-her martiage in Tul-
Jyodonnell County . Tyrone,
J’Bernadette stopped ’at -the:
graveyard and - placed . her
bridal bouguet of red carna-
tions on the grave of an Irish

" Republican Army officer who
had been shot by the British

Army. = L.
Although no longer in the
_limelight, she continued to
' passionately plead for her be-
loved Ireland, as a leading
member of the National H-
Block Committee which had
been campaigning for politi-
cal status for convicted Re-
publican terrorists in the
Maza and Armagh prisons.

Black student boycott
running out of steam

From NAT GIBSON: JOHANNESBURG FRIDAY

for; Irish murders

LONDON BUREAU: FRIDAY

TWO British army ser-
geants were jailed for
life yesterday at Belfast
Crown Court after
admitting to having
murdered civilians in
Ulster.
Braff sergeant Stanley
Hathaway, 36, pleaded
guilty to two killings,
d Sergeant ' John
yrne, 33, to one.
The court ‘heard how
their victims,

farmer

“unco-operative” with a
patrol of the Argyll and
Sutherland Highlan-
ders.

Murray was Killed be-
cause he was a witness.

A former lance corpo-
ral, Iain Chestnut, 32,
was jailed for four years
after admitting to the

manslaughter of’
Murray.
hc_aptain Ar}drew Spg:w—

-MINOR violence and a demonstration
hampered registration, for the new year at
South African ‘black schools yesterday as
students sought to keep alive their six-
month-old boycott, s

A small group of mothers in Soweto, the
black township . outside Johannesburg,
protested against compulsory education.and
police with  dogs and whips broke' up a
demonstration” of black students in"a
township near Kimberley. :

A police spokesman said four. students were
arrested and several:others received minor
injuries in the Kimberley clash.’

Tre Soweto prot.eseby a dozenwomen was

Tatinehed tn ~hrntect acainct’ the

to drift back
againto
Zlmbabwe

e ByBRUCELOUDON'
SALISBURY, FRIDAY

THE tide of white migra-"" "
tion from'Zimbabwe has not
yet turned; but signs of a
reversal are slowly develop-
ing as more of the families
who left the country start to
return.

Officials in Salisbury say
that since the signing of the
Lancaster House agreement in
December 1979 there has been
a perceptible increase in the
number of immigrants to Zim-,
babwe.

A spokesman for'a leading
firm. of Salisbury removal
agents said yesterday: “Before
the -independence agreement
was -signed, our vans taking
people’s -possessions to South
Africa used to go fully Ioaded
andreturn empty. -

“Now,  they. still- go ‘down
south loaded up. but more are
returning with the household
goods :of -people coming to
settle in Zimbabwe.”. 4

An executive of another firm.

_of removalists said ‘about™ a

dozen families a week had
been returning to Zimbabwe
in recent.months. .

The- change is reflected to
some extent in official figures
issued by the Central Statls-
tics Office.

The fiow of immigranfs from
the months of May to Novem-
ber last year was: May 464:
June 519; July 542; August
550; September 948; October
733; November 503. Compara-
tive figures for 1979 were; May
292; June 238; July 237;
August 382; September 288;
October 365; November 307.

Removal companies in Salis-
bury said some of those re-
turning were middle-aged
Europeans whao left the coun-
try a few years ago to avoid
the effects of the war, but who
had mnot found happiness
abroad.

Others are younger, espe-
cially young men who went
abroad to avoid military ser-
vice. .

The inflow is, of course, still
eclipsed by the outflow of
mainly white Zimbabweans
seeking new homes abroad.

From January to November
last year, the period covered
by the most recent statistics,
there -were 15499 officially
noted ' departures .from the
country -compared ° vnth. Only
5844 new arrivals..

Analysts also cantion against
reading ‘too much. into -the
slightrise i‘n immi; ‘graiiqn. say-
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PERHAPS one of the greatest
benefits so far from the resources boom
is the growing awareness in the United
States ofi Australia as an urban,
industrialised society instead of a large

200 of kangaroos and koala bears.’

With caution and uncertainty
synonymous with Reagonomics, American
institutional investors are once again
looking  overseas to

given to the Pacific Basin,

Wall Street analysts contend that while

institutional investors are usually the first
to make major moves in these markets,
once a general awarenesg in the financtal

community has been established it is only .

a matter of time before more direct trade
links result.

For this reason, it is not" surprising that
in the past six months a number of

leading Australian - stockbrokers have-

either opened, or announced plans to
open, offices in New York, and the time

seems ripe for other Australian companies*

either wishing to establish jolnt ventures

or expand their export opportunites to the

US market to do the same.

Unlike establishing offices .in distant
lands with strange . languages: and
unfathomable customs, where one tends
to rely on a local agent to handle all the
awkward transitional arrangements, an
Australian setting up in New York speaks
(almost) the native tongue and can do the
setting up himiself.

Apart from. the broad-brimmed hats
with dangling corks, and kangaroos in the
-back garden (if you think this is an
exaggeration, just look at-the latest Pan-
Am ad in the New York Times) Americans,
by and large, lock on Australians as
equals, ]

When contemplating setting up

a
" xrepresentative office in" New York; there’

are several important considerations to
bear in mind.

diversify = their,
portfcllos ‘with special ‘attention being’:

. ‘From SAM PASSOW:
NEW YORK, SUNDAY

If you aré sending over a smgle man,
make sure he is very patient and has a
minimum salary of $US41,000 ($35,000).

The single most asked question in New
York is: Have you found an apartment
yet? (To an American, a flat is a tyre with
no air in it). If the answer is yes, the next
question invariably will be:-How on earth
g dld you find it?

Vacant apartments in Manahatteuv are
not only hard to find — they are nearly
impossible to afford.

An unfurnished one-bedroom apartment
in Manhattan with Jiving room, kitchen
and bathroom and all mod-cons (such as
dishwasher, refrigerator, clothes washer
and dryer) will cost between $770 and $940
a month,

But.one also has to pay either a month s
rent as an agent's fee, or what is called key
money to the superintendent of a building
who showed you the apartment if -you
found it yourself through a friend or a
newspaper, plus a month’'s rent in advance
as security, which means an initiall outiay
of $1540 to $1880.

But finding an apartment will take time.
Most New York real estate agents reckon
on at least a month.

So in the interim, include in your budgeb ‘

an extra $3850, to cover the cost of a hotel
(single room and bath) which average at
$85 a night, plus $34 a day meal allowance.
and about $213 in taxi fares while you find
your way around Manhantan lnoking fora
flat.

Once you find a place to live, ib will
conservatively cost another $5125 to
furnish the apartment as it doesn't really

pay to ship furniture from the other side
~of the world: But one’ stiould also budget.”

$1100 for shipping a three square metre

shipment of personal effects,

T v
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One may also need a whole new range,of

" electrical appliances. ranging from steréos

to clocks, because the current is 110 volts
and  appliances which are 1ot
manufactured for dual currents oﬂ.en
cannot be adapted.

While heat is provided by the ]andlord
and is included in your rent, and there:is
no charge for water, the monthly Con-
Edison electricity bill will average abolt
$51. The summer bills (June, July, August) .
are always twice as high as the wintér
ones because of the cost of alr-
conditioning, which.any New Yorker w}u .
tell-you is a matter of survival.

The monthly local phone bill will a.vera e
about $43. 14

It is not only uneconomical to have a ¢ar’
in Manhattan — there is simply no place to
park it. All streets have alternate side-of-
the-street parking in order to make way
for the'street cleaners, who start at 8am,
\and if you haven't moved your car by then,
yowll more than likely have it towed awa}'

which will cost you $64 to get it back. .

Towing away cars is one of New Yor\k
City’s unilque metheds of offsetting ifs
Budget deficit — it's more effective Lha.n
wrmng out tickets no-one pays. .

The best way to travel around the city
by subway or bus, which cost a flat 51c
ride, and for that you can go either ong

* stop, or the whole route. S

A taxi ride across town (20 city block:
will average around $4.25 a trip. From Mids
town, where most of the offices an
restaurants are, to Wall Street, will cost
about $8.50 with a tip.

A lawyer in New York will cost abouts
$115 an hour and he will probably charge
you $250 to look over a leasé,

Now that you have found yourself a'
place to live, you'll probably want a place’
to work.

Unfortunately, that is going tp.be as easyg._
Cfindig an apartment. ..

So steep has the rise in rent Ievels been

in receng months, and so hectic is' the

P g B0 0

demand for space, that many owners have
become reluctant to break up existing
larger blocks of office space, which are
beginning to rent for more per sq ft than
traditionally more expensive small offices.

The small office renter, unlike the
residential renter, is basically without
legal protection (over escalation clauses
which cover rent increases linked to the
consumer price index, fuel and tax
increases) and must rescrt to contractual
obligations which often involvé lengthy
leases with the landlord.

A small unfurnished two-room office in
New York is considered 1000 sq ft (92.9 sq.
m). Two offices and a reception area will
be around 1500-2500 sq ft and in a place

" like the prestigious World Trade Center, it

will cost you about $29 a sq ft.

In the Wall Street area, where there are
very few places available, a 2000 sq ft area
rents for $18.80 a sq ft. Leases are ususally
for three to five years, with the first year
paid in advance, and an a.dditional six
month rent as security.

Utilities will cost $1.70 a sq ft a year. ‘and.
one should conservatively estimate $6840
to fully furnish a 'two-room- office,
including electric typewriter, telephones,
calculators and potted plants.

A leading local employment agency
quoted a weekly salary of $247 for a good |
quality secretary capable of assisting a
foreign employer with the - mare mundane
vagaries of local life. }

|
Most employers are expected to provide .|
some sort of medical insurance along with *
the job, and a group Blue Cross/Blue -
Shield package for the employer-and his‘t
employee will typically cost $1280.. Routitie,
doctor visits are not covered by\jnsuraxica )
and vary between $21 and 843' PRl o
~Like iiving Tn the Garden otﬂen..tbe'
is a price to pay ror\takmg abite out ‘&h
Big Apple. Y
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Marketing

,"‘Sellln

From SAM PASSOW NEW YORK

“The loose sand they want you to
wallow in is very often involved
~around a magic moment,”

That is not a line from a Thomas
Hardy novel.

It’s a vivid appraisal of American TV
commercials by an Australian crea-
tive director who 18 months ago was
transfered from McCann-Erickson,
Sydney to its New York office.

“American commercials very often
revolve around a family situdtion.”
says Brian Meredith. "A magic mo-
. ment such as 2 mother and child or
grandparents, The heartstring ap-
wroach often imbedded in emotion
, takes up 20 seconds of a’half minute

' commercial.”

.. To Meredith, 33, what separates
“. America and Australia is not so much
distance as a state of mind. To prove
his point he cites the US advertiser’s
tried and true formula of puiling at
the heart strings of the audience as a
startling contrast to what he terms
"the Australian crotch approach”.

He contends that unlike Australian
copywriters who promote the obvious.
American s are always playing “mind
games” with their suggestive copy.

One of the most talked about com-
mercial on US TV is the Calvin Klein
campaign which uses sensuous tee-
nage actress-model Brooke Shields to
.+ ~promote designer jeans.

“For a puritanical society such as
you have here, it’s highly suggestive
and sexual. It's considered outra-
geous, filled with innuendo and the
Lolita look.”

“But," says Meredith, “I don't think
many people would blink an eye at
that ad in Australia.”

Another ad which has caught his
eye is the current save-the-water
campaign in drought-ridden New
York City. In-a 30 second commercial,
the flamboyant Mayor, Ed Koch, tells
the children that he is making them
“deputy mayors” in-eharge of saving
water.

Like the Australian anti-litter “Do-
The-Right-Thing” campaign, the ap-
peal for public concern became more
effective when children were used as
role models. .

+ Says Meredith, “The New York ver-
sion has an extra punch because here
a genuine authority figure is seem-

Mr MEREDITH ... . ‘heart strings’.

ingly giving genuine éuthority to a
part of the population.”

Yet for Meredith, who has spent the
last 18 months working on muiti-na-

tional accounts in Latin America such.

as' Coca-Cola for ‘the "“New York
Team™, what appeals to him the most
about working in the States is the
earnestness that Lhe people approach
a problem.

I find it very refreshmg to find that
when you enter a meeting here people
do not feel self-conscious about tak-
ing the problem seriously,” he said.

Another Australian who has "made
good” in New York is John Mills, As a
matter of fact, he has made very good.

Mills, 42, hails from Nanango, a tiny
town in the sleepy alfalfa fields of
Queensland. He dropped. out of high
school to work as a copy writer for
Johnson, Jones in Brisbane. Left Aus-
tralia 19 years ago for Canada. Joined
J. Walter Thompson in 1966 as an ac-
count executive in Vancouver, and
since then has steadily chmbed the
corporate ladder.

Today as general manager of its
New York office, he is responsible for
some $300 million in annual billings.

Like Meredith, he too finds America
a bit too self-righteous, especially in
the ads. He cites two example:

e UNLIKE their Australian coun-

terparts, beer commerclals’ in the-

Mr MILLS ..

.people, .

T

i

E

i

Statesv‘do not show people “drinking"
the sudsv..".

[ B INA.Aueraha you see women tak-
ing their bras on and off in commer-

.cials which depict real-life situations:

In theiUS, in order to show how the-
product looks, the woman in the com-
mercial-has to wear it over a sweater
or.leotard.

“When you look at the commermals
from -countries outside the North

a little more vitality, a little more use
of humjor, a little less of the stereo-
Lyplca§ 'kind of slice of life in its execu-
tion,” says Mills. ; [
“This Is because this market relies

"very heavily on certain kinds of test-

ing techniques, such as day-after and
on-air recall, which lead you in cer-
tain difections, and I don't think that.
those testing Lehnlques are in vogue
in othef countries.”

Millsicontends -that - the . Amencan
penchant for playing on the heart

strmgs is done because it “is an inter- -

esting Way to play on the tensions of
. some of the testing techi-
ques seem to reward the creation of
that type of tension.”

tween the vitality in the American"
way of life and the way it's finally pro-,
jected gn the TV screen.

“You'walk around thie streets of this'

‘d|screpancy between US life and the screen.’
city and you can't help but be kicked,

American market there appears to be -

Meredith also sees a discrepancy be-.

figuratively at least (and sometimes
the other) by what goes on.

“And yet when it comes down Lo put-

" ting ‘that commercial on the screen,

the dollars are at stake and the big
desire is to play safe and protect the
dollar in' the short term by making
sure that their commercials represent
not* necessarily the most exciting
thing on'televison.”

" Another one of the constraints that
Mills seesen American advertising is
the growing impact of the right-wing

“"Moral Majority” lobby.

“The-impact they are having is
something else. The way they work is
really a form of censorship.

“I think-they are getting stronger,
better organised, more able to make a
case, more able to apply a fair amount

' of pressure on a client company.”

-Meredith doesn't think that he will
be able to take back to Australia too
much from his “American experi-
ence” because of what he calls the
“not invested here syndrome” — an
aversion to imported ideas he says is
endemic to the ad business worldwide.

As a matter of fact, he is already
looking for ways to stay on.

As Mills noted: “After you ‘have
been in;'the United States for five

- years, it's'difficult to go back.”
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\ctrol Ltd: Repco Ltd is standing in
+ market until May 28 offering for all
thr company's 50 “cent  ordipary

ation i5 three $1.00 ordinary APM
shares plus $6,00 cash for every two
$1.00_ ordmarv Contairere

breans e

cash for each share. The offer for the
50 cent unlisted 7.5 per cent redeemable

ermulatize nrafarennrag f¢ AN canksaacs.

gations 50 that all rémalning sharehol-

ders will be able to recelve lbs offer or
B 3 I TN SN i - . .

Paringa Mining and Exploration
Company Ltd: Hampton Qolq Mining
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All set to take a Goode-
bite of the Big Apple

i

WHILE he hasn't done that much business since his comp’ény“started trading on
December’ 16, A.C. Goode's first representative in New York, Mr Graham
Buckeridge, has got off to an impressive start, even by Wall Street standards.

Sitting' in the office once used by John D. Rockefeller as his. corporate.
headquarters, in the Standard Oil Building overlooking Battery Park and the
Statue of Liberty, the lean, bronzed 33-year-old broker tried to play down the
imp{)drtance of Australia's first brokerage office in the financial capital of the
world. ’

His reason — why let the competition know that he is on to a good thing?

This is not the first time that A.C.Goode and Co has opened an office in New
York. The company had just opened its door on the mornihg of July 18, 1962, when
President John F.Kennedy announced that afternoon in Washington that he was

The New Frontier was trying to stem the
run on gold, which officials claimed was
coming increasingly from the sale of
foreign securities on the American

Administration as a long term solution to
the problem.

Goode realised that all it would be doing
in Wall Street was taking up space, so its
staff packed their bags and-returned to
Melbourne.

The IET lasted for 15 years, and so too
did US ignorance of offshore investment
and the Australian market.

“We haven’t launched ourselves in a big
way because we are feeling’our way at the
moment,” said Mr Buckeridge. “Being an
instituticnal broker, It is not necessary to
put huge ads in the paper, because all that
accomplishes is retall business,” -

A.C.. Goode, which spent $US150,000
setting up its Wall Street office, does not

" New York market. “That is something we
do not have expertise in,” said Mr
Buckeridge. “Nor the facilities to handle
such transactions.

“At the moment, we are doing one-way
trade (US to Australia) and it will stay one
way I think until the capital outflow
restrictions in Australia ($A2.5 million for
institutions) are lifted.

“The only way I can handle a retail client
is if they have a custodian facility with a
retall bank back in Australia which will
handle all the paper work. ,

“We look after American institutional
investors which  have links with
Australian banks, and the exchange of
stock certificates for money. is done
through the bank in Australia.”

Most of the trading in individual stocks
-in the US is'done in American Depositary
Recelpts. These ADRS are negotiable
certificates which represent foreign
securities held by a custodian bank in the
country whére the foreign company s
based.

When there is evident interest in a
forefgn stock, a US bank creates an ADR
to accommodate US investors. The ADR

then begins to trade just lke a domestic
security. Most ADRs trade in the over-
the-counter market, although a few are
listed on the New York exchanges. ADR
prices tend to move with the price of the
underlying securities in their home
markets.

“In 1980, US investors poured $US17,800 .
forelgh . stock markets,.

million  into
compared with gross transactions in 1979
.of...$US10,000, milllon. Accordin,

purchases over sales — amounted to
$US2200 millfon compared with $UST86
milllon a year earlier.

Once the purview of large institutions or
wealthy speculators, forelgn stocks,
according to the Wall Street Journal,
lately have begun to Intrigue even
traditionally conservative pension fund
managers. .

The funds are estimated to have as
much as $US3000 million invested in
markets outside the US.

Miles Seifert of Grey, Seifert and Co Ine,
one of the leading US Investment
managers to dabble in the Australian
sharemarket, contends that if US buyers

were to come on strong in the Australian:

market, then it would be they who would
determine the. future of shares
“regardless of what Australians did to
their own market”. - ’

“The UK has proved that through the
years, by determining a lot of the direction
of the Australian market. We think as we

imposing an interest equalisation tax on the purchase of foreign securities.

market. The IET was regarded by the .

Within hours of the announcement, A.C.

handle Australians wanting to play the .

ding . taidhe.on el
Securities Industries Association, "net ° E¢
purchases of foreign stocks — the exceas of* "

[ By SAM PASSOW, who

{ recently visited New York

get further along into this that the US will
be in that kind of 4 league,” he said.

. While few New York analysts are telling
their clients that Australia- needs a
tremendous amount of outside capital to
develop its energy and mineral projects, at
some point, they say, the barriers will have
to be taken away to allow for Australians
to invest in the US.

Going to a professional manager in the
US who is an expert in foreign stocks is
undoubtedly the easiest way to overcome
the difficulty of picking securities in land
you’ve never even been to, But the service

-doesn't come cheap. © °.

The minimum investment most US
managers require ranges from about
$US300,000 at -firms. shch as Fiduclary
Trust Co of New York, to $US1 million at -
Grey, Seifert and Co Inc, and $US3 miilion
at Scudder, Stevens and Clarke. The
annual management fee ranges from 0.25
per cent to 1 per cent a year,

Are Wall Street brokers worried about
A.C. Goode’s presence on their turf?
-Hardly. Analysts like Mr Seifert see A.C.
Goode’s purpose in New York as one that
generates interest with the abllity to get
into some corporate finance, .

“We think ‘Graham is a very good
representative of Australia. As far as I'm
concerned, the only problem A.C.Goode
has in New York is that they can’t trade
ADRs,” Mr Belfer} sald. i P

“From the standpoint of .a flow ‘of

-information, {it’s’ useful ' to- "have  an

drew Peakgock resigned, for example,
'gx;all;eum “called .arcfun and - discussed it
with everybody. That kind ‘of thing is
good, It's a real benefit. From the clients’
point of view, they like to know that there
{s an Australian broker here,” -

While he is full of praise for the A.C.
Goode operation, Mr Seifert nevertheless
notes with a wry sense of competition that
“the most useful thing they can do is to
increase the knowledge of the US market
vis-a-vis ‘Australia, as opposed to-netting
brokerage out of it. .

Mr Buckerldge has been with A.C, Goode
for flve years on the institutional dealing.
desk in Melbourne. Last June he went lo
London for the summer to get a quick
primer on thelr European operation and
arrived in New York in August, 1980.

He gets a 12m telex every morning from
Melbourne with the latest news, both
political and financial, and a courier
service which delivers Australian papers

. two days later. .

“The Americans definitely want more

- New-¥ork:-When -

from scratch,” he said.

“They want the current political scene
mapped for them; they want the economic
scene over the last 10 years mapped out

investor is starting-for the first time to-

background statistical work, and that {s
_primarily because they are starting up an
investment program in a new country ! the start of another

W

!

look offshore and they are looking at «

Japan first and then Australia. Distance
is not a factor; they want geographical
diversification.” .

Australia holds a strong attraction for

foreign investors because 1t is one of the '

GRAHAM éuckeridge
(left and above) at

day at the office once
used by John D. ~

i Rockefeller in the
for them. The American institutional

Standard Oil Bullding
in New York. Each
morning he gets a

:12m cable from Mel-

- bourne with the latest

few industrialised nations which can boast °

a stable government, a strong currency ;-

underpinned by high interest rates, an - it
.- later.

energy-rich economy and a growth rate

- well above the rest of the industrialised

world. -

Despite this growing interest, very little

Australian news makes the New York .-

Times or the Wall Street Journal.

Mr Buckeridge said that. while he
already had a substantial client list even
before he arrived, he nevertheless got at
least a half dozen letters and another half
dozen phone calls & day from people
inquiring about Australia. One caller even
complimented him on his English.

Mr. Sam Isalay, a foreign securities
analyst of Merrill Lynch Pierce Fenner
and Smith, whose company cooperates as
well as competes with A.C.. Goode for
business in New York sald: “Interest in’
;\epgtralsa: ig:Intense-and.will-continyie. to
" Althidugh Le has been tradifig for 6nly"
four months, Mr Buckerldge has already.
learned that the US institutional investor
is a very conservative person. : .

“A lot of that is to do with government
restrictions, and the pressures on him for
performance. They do have to be pretty
careful — they do have to have the facts
behind them. If I ring up and say, ‘Gotta
buy CSR, it's great’, they will not say,
‘That's terrific, I'll buy some CSR'. They
will say, ‘Send me the Jast two annual

‘reports, What do you have in writing. Give

me the last ten years' adjusted earnings.
I'll look at it and we'll talk.'

“In Australia, I can ring up a client and
say, ‘I have a line on C8R. This is the price
and the guy says OK TI'll take it. That's
because he knows the scene.

“Here in New York we are nowhere near
that stage, but in five years you will see a -
huge difference.

“That's why A.C. Goode will be here for a
long time -~ because it's a long term
project.”

financial and political
news. A courier ser-
vice delivers Austra-
lian papers two days
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Oil sheikh disputes
claims of fuel crisis

SAUDI Arabian Oil Minis-
ter Sheikh Yamani said in
Sydney yesterday the world
no longer faced an “oil
crisis” and that for the next
decade there would be
balanced supply and demand
for oil.

At alunch given by the Bank
of NSW and attended by more
than 100 of Australia’s leading
businessmen, Sheikh Yamani
sald: "You in the West will
now conserve on energy and
will use alternative sources of
energy and the supply and

demand picture in {ront of me>

doesn’t show any crisis.”

His prediction came as latest
figures for OPEC oil produc-
tion showed a dramatic down-
turn because of the Iran-Iraq
war.

Sheikh Yamani said the Ira-

" nian revolution of 1979 8nd the
~ Entee- IOt ~ Traq-Trayr
had shaken the whole con-
sumer community and
spurred the development, of
alternative fuels.

“Because the OPEC share of
the market has gone down
from 31 million barrels to 25
million barrels, there is a good
surplus capacity inside
OPEC," he said.

“I think the other producers
outside OPEC are now able to
increase production for the
1980s.”

Sheikh Yamani said OPEC
hopefully would adopt a Jong-
term strategy which would
stabilise the price of oll and
lift that price only in real
terms.

“At least for the 1980s I don't
see any problem. except if a
political interruption in the
area stopped. or reduced the
flow of oil.” he said.

“But this is beyond our con-
trol and we can't base our
judgementsonit.”

Figures issued yesterday in
New York by the Petroleum
Intelligence Weekly revealed
oil production by the 13 OPEC
members dropped to a 10-year
Jow in October, giving further
credence to forccasts of more
price rises next year.

Daily OPEC production was
23.3 million barrels in October,

By IAN PERKIN and SAM PASSOW

compared with 255 miilion
barrels in September and 31.2
million barrels in October last
year.

Iraq's daily oil output for Oc-

tober was just 450,000 barrels,
a massive drop from the 3.4
million barrels produced every
day before the war broke out.
. Iran’s already shattered oil
production (it was running at
more than 6 million barrels a
day before the ousting of the
Shah) was only 150,000 barrels
forthe month.

It was also well down on the
1.3 million barrels produced in
September.

But the supply-demand gap
left by the warring OPEC
members was partially filled
by the biggest OPEC producer
Saudi Arabia (which produced
10.3 million barrels compared
with 9.5 million in September)

- SHEIKH YAMANI . ..

,A.AJ-lp i

‘no oil crisis’

and non-OPEC member, Ni-
geria (up from 1.6 to 1.8 milllon
barrels).

OPEC production levels,
with a satisfactory end to the
Iran-Iraq war, will be the criti-
cal factors in determining the
trend .in world oil prices
throughout 1981.

Jointly they will determine
the level of stocks available on
the world market after the

left the conference saying pro-

duction levels for 1981 had not
been

But observers sald it was un-
likely such a cruclal factor as
future production levels had
not been considered — how-
ever superficially.

They said it was more likely
no official statement on pro-
duction levels had been made
because "of the uncertainties
caused by the Iran-Iraq cone-
flict. .

The key to production and
prices in the immediate future
will be the level of world oil
stocks after the opening
March quarter of next year.

A severe winter in the north-~
ern hemisphere could increase
oil use for heating and se-
verely cut back available world
inventories and possibly force
on the apotma.rkeL

accept scenario tor 1981 is
for a further lift in stocks in
the second quarter, which
should ease any upward pres-
sure on prices.

This would allow oil prices to
rise in line with projected
world inflation rates (sugges-
ted at 10 or 12 per cent for the
year) with a small “real” mar-
gin above that.

But much will depend on
production levels from the key
OPEC members — Iraq, Iran
and the biggest producer,
Saudi Arabla.

Some observers suggested at
the Bali conference the Saudls
might take advantage of qui-
eter world oll conditions in the
second quarter to cut produc~
tion.

The Saudis had in fact inten«
ded to cut production Jast
from 95 million

high oil ion period
during the northern winter
and the spot price level on
international markets.

Stock levels and the gap be=
tween existing “official”
OPEC prices and spot market
Jevels — with world inflation
levels — will, In turn, deter-
mine future OPEC price rises
and margins.

Delegates to the 59th meet-
ing of OPEC in Bali last week

barrels to 8.5 million barrels a
day in response to a develop~
ing oil glut on the world mar-
Xket, but this plan was sheived
when the Iran-Iraq war began,

In such a situation, most obs~
ervers belleve oil prices would
still reach a range of $US37
(for Saudi Arabian light crude
— the price on which the Aus-
tralian “world parity” scheme
is based) to $US42a barrel.

This compares with a pre-
sent base price range for
Saudi Arabian light or “mark-
er” crude of $US32 to $US36 a
barrel — the price agreed on at
the Bali conference,

Sheikh Yamani predicted
the 1982 oil market will be
similar to 1980 when there will
again be a glut of crude.

A long-time advocate of the
argument that Western in-
dustrialised nations only be-
came aware of their over-de-
pendence on oll following the

vigilance in the future.
“Because of that surplus the
price of oil might deteriorate
in real terms. then we w111 lose
steam and relax,” he
But he told the assembled
businessmen the only way to
avoid this situation would be
“to increase prices in very
small doses, even at a time

Investor
claims
North bid
‘immoral’

THE controversial North
Broken Hill Holdings Ltd
share swap bid for Dunlop
Olympic Ltd was criticised
yesterday: by ‘a prominent
North BH shareholder.

Mr N.E. Renton, the execu-
tive director of the Life Insur-
ance Federation of Australia,
asked the North board to re-
consider the bid so' share--
holders who had already been
adverse]y affected by the com-~
pany’'s premature of
its holdings in BH South were
not further disadvantaged.

He said it was not moral for
directors to try to deprive’
their shareholders by
means including the issue of
shares to outsiders.

North BH has offered one of -
its shares for three Dunlop
shares and Mr Renton is con-
cerned the move will dilufe ex-
isting shnreboldexs‘ equlty m

Shelkh a |- the company.=
= ma,fkg‘ aI‘so Heisalso concemed that the~
as evidenced by the long-term issue of of shares to

glut of oil, would force some
countries to abandon their
policies of impasing premiums
on top of the OPEC agreed
price of $US32 per barrel.

He said the reason these
countries got away with this
Digher pricing policy was that
consuming countries agreed to
%tr before they signed con-

acts.

pleas for a better understand-
ing between the two countries
10 boost the flow of trade.

He said he had discussed the
possibility of establishing
closer financial ties with Aus-
tralia through the banking in-
stitutlons, but said that could
only happen after Australian
companies had secured con-
tracts in his country.

cover the bid, which is for 70
per cent of Dunlop, will dimin-
ish the chances of North “re-
ceiving an attractive takeover
bid",

In a letter to North manag-
ing director, Mr R.L. Baillleu,
Mr Renton said he was a
“long-time shareholder”.

He said he was concermed
about the Dunlop bid because:
® THE shares to be issued:to
Dunlop would dilute the eg-
uity of existing North share~-
holders in North's present as-
sets and earnings potential.
® THE issue of millions of
extra North shares “will
reduce North’s chance of ever
receiving an attractive

| takeover offer”.

® SHAREHOLDERS . who.
wanted to invest in a manu-
facturing company, such as
Dunlop, could do it directly.

(2
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By SAM PASSOW ]
A T least 20 kidnap- | :
pings in the past . son why foreign businessmen
12 months nght.wmg .. living®in’ Guatamala’s “dan-
gerous zones”.are advised to
litical intrigue and a gg!x;xséa‘:lxtly algeg atdxelr bu&iness
wing i . in- edules an y routines
0 g . extoFuon n Lloyds of London, which car-
- dustry — that’s Guate- iii?fn 75 per é:ent oiréhe world’s
g N ' ap and extortion insur-
mala 1981 E ance, rates the Central Ameri-
The abduction of Austraj- can countries of El Salvador
{an  businessman Mr Leon and Guatemala as the highest
‘.. 'Richardson brings t{o seven  Tiskareas.
¢ . the number of forelgners’ There is no knowledge of any
anatchedso far this year. terrorist organisation in the
US authorities believe the World specifically preying on
i Richardson abduction may Sclentists. It {s considered un-
" have.béen carried out by cri- likely Richardson was ab-
- mminals,’ sub-contracted by an ducted because he knew how
' extremist group. . to build an atom bomb.
H “Left-wing elements trying to He was involved in the Man-
.gverthrow the right-wing re-  hattan Project which built the
e of 'President Romeo first atomic bomb at the end
ucds. Garcia have kidnapped of World War II but, as au-
well known businessmen to thorities point out, the actual
gain publicity for their cause construction of a bomb is.no
and finance their revolution longera secret.
through ransom payments. Several years ago, two New
For the past year President York City High School science
QGarcia, claiming that left- students published a detailed
wlng ‘extremists pose a com- description of how to put a
munist threat, has been trying  bomb together.
to enlist more US ald to bol- This knowledge Is readily
aterhls regime. avallable. “However, abduc-
' The last two known foreig- ting one scientist with such
ners kidnapped in Guatemala knowledge Isn't even one
;  were both Americans. eighth the way to actually
i Laverle Osborne Cummings, building a bomb,” according to
« .80y who ran a clinic in the one US official.
#  northern Guatemalan coun- It is now believed a local
¥

tryside, abducted on Christ- businessman with knowledge
mas Day by an unidentified of Richardson’s c¢orporate af-
gunman, was freed on Janu- fairs and financial capabilities
L ary2s leaked information about his
% . Goodyear Tyre and Rubber  visit before he arrived in Gua-
:  Company executive Clifford  temala on February 8.
¥ Bevens, 55, also grabbed last He was abducted three days
December was kidnapped by later In the centre of Guate-
ndressedaspollcemen His mala City by men wearing
" fateis not known, police uniforms, and three
“The " Richardson ‘abduction women, all armed with auto-
-was  unusual. Visiting bu-  matic weapons.
sinessmen aren't usually vic-  Local police said the abduc-
tims . of such crimes. And, tors stopped Richardson's car
. policg say, they don’t stay in  and forced him out into a
the country long enough to es-  waiting car. Richardson’s local
_tablish a routine, vital in the associate was ignored, sugg-
plannlngofakidnap : esting the kidnappers knew
Palice say kidnappers ob- their target.
- their victims for several The American-born Mr-
" days, sometimes weeks, before ~ Richardson, 62, who became a:-
making | t.heir move - one rea- ~ naturalised Australian citizen
’ f } 1;{1 1810, wgrﬁs for ﬁhue Hong
ong-baae agna Alloys al_g
: m pmyu-m

I’ASSPOR'I'

"Although he carries.an Aus-

(trallan passport, it is more
tha.n likely he would still be
"' considered.an American — and
‘8 prime target.
US intelligence sources, bas-
:ing. their assessment on:past
“experlerices,” say ' ransom.
money seems to be.the ‘only
‘motive for the abduction,

Security’ experts’say Latin:
.American  kidnappers  often
~don’t know much about their
victims except. that they may .
. .be wealthy.

: Based on ghe conduct of ex-;
tremist :groups in Guatemala
. over the past year, it i3 un-.
“likely. Mr ‘Richardsont — who |
suffered a heart attack in 1976
| . and has since required daily

. medication — will be delmer-
. MrRICHARDSON . ately ill-treated.-

W
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“Companies investing in our country
shouid be able to make money. How
gse can we guarantee that they wil
@me?"

|But for the permanent grin. lauglung
eyes and the interpreter. one could have
Yeen excused for believing it was Sir:
harles Court. Doug Anthony or Joh
Ejelke-Petersen talking about the negd
fpr foreign investment.

ment official, Mr Rong Yiren
Mr Rong is in Australia beating the
drum to awaken local companies on the
pportunities in his country under the
dew liberal approach to overseas capital.
Not that many Australian companies
ally needed any prompting. Already Mr
ng's private discussion time has been
jooked out by our leading corporate
!;:avyweighu - including BHP. CRA and
estern Mining — seeking joint ventures
¥ China.
{Mr Rong is leading a delegation from the
hina International Trust and Invest-
hent Corp (CITIC), of which he is presi-
fent and chairman.
‘The delegation will conduct seminars on
Euvestmenr. in Melbourne and Sydney as
ell as private talks with potential inves-
ors in both cities.
FAustralia is only the second country Mr
ong has visited since CITIC was sel up
Inder a new Chinese law on joint ven-

I'he Rong way is to put ri
Joubts on China investment

By PHILIP BEARD l

that Peking should seck jomt ventures
with the West. given its regular warnings
to the developing warld about Lhe dangers
of capitalist imperianum

But that INCONETUILY bales when com-
pared to the paradoxical Cimapr of the

.man chosen by Peking 10 coiViugg geap
H -1 seas companies to invest in China.
|Instead it was China’s top [oreign invest- -

Mr Rong is one of the very few (official)
millionaires living in any Communist
country.

His family was entrenched in (he capi-
talist ruling class before Mao Tse-Tung
swept Lo power in the 1949 revolution. He
was born in 1916 into a large prosperous
family with interests in flour miiis. cotton
mills and banking.

NO GONFISCATIONS

After being tutored at home. Mr Rong
left his home of Wuxi (pronounced
‘Wooshi) to go to St John's private univer-
sity run by American missionaries in
Shanghai.

After gradualing in June 1937 Mr Rong
was sent to work in one of his family's
flour mills and later to run a bank owned
by the family.

With Mao's rise most of Mr Rong's fam-
ily lefv China. leaving him the sole repre-
sentative in control of the familv's
businesses.

When asked why he decided to stay be-

hind, Mr Rong. fceding the traditional
Western view of Chinese inscrutability
said: “If Tleft my country c ke a tree
without roots.”

But how a milhonauire can be sanctioned
under the “each according to their needs™
syndrome ofticially adhered to i China is
something Mr Rong explains away with
heavy emphasis on the word co-operation.

It's a contradiction one fecls might have
taxed Conlucius.

Now China is liberaiising its approach to
go:eign investment. Mr Rong's business
lar‘l‘; are very much in demand. particu-
who stayviost of the other ex-capitalists
late 70s “ehind in 1949 are now in their

One major cone. . B .
couldbe contiscated” 15 that investments

The other s that in tiMe.. :
change difticulties. the Peku{oreign ex-

mient might make 1t as hard Lo ref@YCrn-

fits out of the China as it used o [:Tc'b..‘\

New Zealand.

But Mr Rong stresses there will be no
confiscations and that profits can be sent
to the parent in the original currency at
the end of each liscal vear with no waiting
period.

The joint venture law also allows tax
holidays for companies which suffer es-
tablishment losses.

The fact that the total tax rate (national
and local) on companies operating in
China is 33 per cent of gross profit should
bring a wry smile to businessmen in free
enterprise Australia who toil under a 46
per cent company tax rate.

ght

RONG YIREN . . . would *'be like a tree without roots™ L may seem more than a little unusual

Putting brakes on b

[NPORTERS  hoping  to
cash tn on the untapped China
market will have to alter their
plans by at leasl a vear.

The Chinese Government has
scrapped its 1978-1985 ccononie
plan which it hoped would brimyg
about a massive translormation
and modernization of the econ-
omy with a particular emphasis
upon industrial development It
15 now m the nudst ol deawing up
A4 new  ccononuc blucepriit Lo
cover the next 10 vears

The Chinesé are in the second
year of an othcially declared
three year period (1979-1981) ot
“readjustment”  during wineh
they hope to reorgauise their
cconomy by speeding up the de-
velopment ol the agriculiural
sector. textles and other hght
industries.

But a veport prepared by the
Auslraliann Embassy in Peking
notes that “semor members ol
the (Chmese) Government have
stated that 1t will probably take
even longer than three years Lo

conauy  proveriv

ment was sending out to West-"

ern governments and industrial
corporations.

In [act. the Chinese only impor-
ted an cstimated $US13.3 billion
worth of goods in 1979.

Sam Burton. managing direc-
tor of the Australian Export Fi-
nance and Insurance Corp
(EFIC). said: “The Chinese as-
sessment was right. the question
was the speed of the operation.”

Mro Burton  contends  that
businessmen and governments
on both sides are guilty of junip-
ing the gun.

QBLIGING

The Chinese wanted to carry
out their “Four Modernisations”
program (industry. agricuiture,
science and technology. and del-
ence) too quickly. and Western
businessmen were too obliging.

Last vear alone. Australia and
China exchanged 50 trade mis-
stons. When taking into account
all the other major Western
trading nations trying to crack
the market. it’s easy Lo see why
the red carpet at Peking airport
e hraa b,

[ By SAM PASSOW

It also represented an 80.5 per
cent rise on the previous year.

But $720 million of that export
bill was accounted for by six raw
material commodities  (grain
$452.9 million: sugar $73.4 mil-
tion: iron and steel $35.6 million:
iron ore $31.1 million: pig iron
$50.6 nullion: and greasy wool
$36.6 million). all of which the
Chinese need to fuel their own
export  industries’
drive Lo raise forcign currency. «

In 1978 the EFIC extended Lo
China a $50 million low interest
line of credit. This was based on
a fixed. minimum interest rate
set by the Organisation of Eco-
nomic Co-operation and Devel-
opment and was well below the
present commercial rate.

To date, the Chinese have only
taken advantage of $30 million of
this credit facility, using it to fi-
nance the construction of eight
mini-hotels built (rom Austra-
lian materials which will provide
their growing, foreign-currenc,

.- goL.
oriented.”

The reason for the rethink is
quite clear.

The Chinese have been unable
to raise Lhe necessary foreign
currency to finance their opti-
mistic plahs of 1978,

In cariy 1979. the US Depart-
ment ol Conmunerce estimated
China’s import bl for the 1978-
1985 plan at between $US123-136
billion ($105-$111 billion). This
%ould have meant an gnnual
qutlay of between $USIT.S and
$US19.5 billion a year.

“The assessment was based on
hinasa Governa

the feelers tha C

~ “THeir businéss acumen has
caught up with them and they
are tending to look more care-
fully now.” Mr Burton said.

The Chinese are now acutely
aware that while they may be a
major world power in political
terts. they are an  under—
developed country in economic
terms. Thelr trade relationship
with this country is indicative of
the problems they face.

Auslralia now enjoys a trade
balance of over 4-to-1.

- Exports to China last year to-
talled $845 million, our sixth larg-
c~e——pal OVeracasMarkes->- B

When looking at China afa
consumer market with a popula-
tion of more than 950 million. it's
certainly an attractive proposi-
tion. One should consider that
the estimated average annual
per capita income is only $420 (or
$35 a month) compared with the

‘erage Australian’s $6500 (or
$540 a month).

This basically was the message
Australian businessmen received
last week al seminars held in
Sydney and Melbourne by the
Australia-China Business Co-

operation Committee. which fea-

desperate -

only tourist iIndustry with a fur-
Tt 8D betropmer LS

tured as its maiig speaker. Mr
Rong Yiren. presiggnt of China's
newly-formed JInternational
Trust and Investmght Corp.

Recognising that they can't
buy what they \A'n:l outright be-
cause of a lack of funds. China’s
new economic policy-makers will
devote their attetltion Lo those
companies interested in esta-
blishing  joint-venture invest-
ments in China. especially in ex-
port related. labor, intensive in-
dustrics. according.to Mr Rong.
A minimum cn‘pual require-
ment of 25 per ceng is required of
foreign companies.entering into
ajoint venture.

In its purchase of required raw
and semi-processed materials.
fuels, auxiliary equipment. etc. a
joint venture shquld give first
priority to Chinese sources. but
may also acquireithem directly
from the world market with its
ownforeign exchange funds.

This in effeci means the Chi-
nese Governmenf, will not give
the Chinese partner in the joint

venture additiona] foreign cur-
* rency, and any § funds would
dveTto - tom

ralian partner.
New tax laws approved by the
National People’s Congress in
August called for a tax holiday
on profits for the- first year of a
joint venture, and a 50 per cent
tax reduction for: the next two
years. o
Thereafter the profits of the
‘ joint venture will, be subject Lo
. an annual government tax of 30
per cent. a 10 per.cent local tax.
and an additional 10 per cent tax
on the profits of the foreign in-
vestor if he wants to take his

-. "3 profits out of Chirja.

Fxrvs a yearago.

When asked by an executive
from Peat, Marwick and Mitchell
attending the seminar in Syd-
ney. what accounting standard
would be used to determine pro-
fits. Mr Rong replied: "When we
refer to profits. we refer to the
gross profit. Sales minus the
depreciation of machinery and
costs of production.

g

“In our couhtry we usuaily
apply a very low depreciation
rate as machines last a long time.
My personal estimate is that we
would decide on a period of 10
years.” he sald

When asked to outline the
wage scales for workers in var-
ious industries in an effort to de-
termine production costs, Mr

TR

AWl

ELECTRIC FAN

AN ADVERTISEMENT in a Gueilin store reflects the Western influence on Chinese industry

,ﬁiﬁm

siness bandwagon

Rong replied that he couldn't
supply those [ligures “because
they were very difficult and com-~
plex to calculate.”

Onie should bear in mind that
China is neither a signatory to
any international agreements on
patents and copyrights. nor does
it have a tax agreement with this
country.




TDI raises the

bamboo curtain’ |

By SAM PASSOW
AIRPORT advertising agency,

/TDI International iloldings Pty Ltd

next week concludes a $US2 million

‘($17 million) deal with bhanghaL

|

airport authorities.

The agency's Sydney-based chief,

Mr Albert Camp, who claiims to have

"pioneered airport advertising not ouly

|

I
|

t

!

in this country, but in New Zealand,
Japan, Fiji and a number of Pacific is-
lands, said it took him two and half
; years to conclude the deal with the
Chmesc authorities.

Mr Camp, who flies to Shanghai on

| February 17 to sign the contract, said

the deal would last for five years with
a three year option, and would ini-
tially be worth $US2 million.

Under the terms for foreign invest-
ment set out by the new Chinese In-

vestment Authority, Mr Camp will be -

allowed to repatriate profits, but at a
36 per cent tax rate.

Mr Camp is expected to return to

Sydney i1 May, and plans to an-
nounce to advertisers in the first week

of June the costs and the availabihty

of sites at Shanghai's new interna-
tional airport.

Mr Camp will be looking {or clients
prepared to promote’ products n
China from between three and five
years, with the provision of being able
to change copy every six imnonths.

Mr Camp said all advertisements
would be in English and Chinese.

He expects the airport, which serves
the world's most populated city, to be
saturated witli ads within two years.

-all
“ Shanghaf airport, Mr Camp cxpects

By the ecnd of this month, Shang-
hai’s airpert will be jinked to the m-
ternational air routes with scheduled
services by ’an Am {rom the US,
Cathay Pacilic troin Hong Kong,
China's nitinnal arline, CAAC, which
will also have tlights from the US and
Hong Kaag, and regular charter ser-
vices by Air France aud Aeroflot from
the Soviet Union.

The Chinese are expected to opmx i
the airpart to other major foreigit |

carriers in the near future as landing
fees and refuelling costs are seen as
an excellent way Lo atiract the foreign
currency the country desperately for
developinent.

Most of the ads will be 111ummated
transpaveuries and glass displays
similar to those at Syvduey, Melbourne
and Bisbane international airports,
which were set.up by T'ID1.

Today, TDI International sells simi-
lar ad space ut atrportsin 12 countries.

While the ad and displays will be in
the main public areas of the

most of the advertised products wiil
be oncs which can be bought through
duty free shops, which will include In\v
Australian corpanies. '
Because an airport is generally ac-
cepled by advertizers as a place where
they can conncect with the hlgher
socio-economic consumer, Mr Camp
claims that as n rough guide, it is
possible (o say thie annual revenue aix
adverliser can expecet trem airport ad-
vertising is $§US20 per thousand, and
the receipls fron such advertising are
directly proportional to the fvcreasing
passenger traffic as an au*pmt €X-
pands

¢
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Chinese s

IN the Chinese calendar, 1981 1s the-
. Year of the Rooster.. -

According to 'the onental zodlac it
symbolises the prefectionist, the tireless
worker, who with his sharp eye for detail
and using an exact formula will reap a
yearof prosperity.

‘Indications are that thxs year could well
prove to be a bumper year for local
Chinese businessmen. : .

Real estate agents and property
developers in- Sydney contend that the
Chinese are far wealthier than the
average Australian.

“Their net capital butlds up more
quickly,” said Terry Agnew, L.J. Hooker’s
city sales manager in Sydney until six
months ago.

.- “It would not surprise me if their
average per capita net assests were about

$100,000.
The per caplt.a. net assets of the average
Australian family are estimated to be less
than half that, according to these sources.
Unlike their Australian counterparts,
who flaunt their disposable wealth, the
Chinese quietly pride themselves in their
committed incomes.
“These people- are
workers,” said Mr Agnew,

incredibly hard
“and it's the

ones living. here who will realise the -

potential which will show up in the next
decade.”

- It’s their adherence to a work ethic —
which would put most Protestants to

shame — which has earned them the -
reputation of being “the most desirable

people as banking customers,” according
to Mr Frank Harper, manager of the

Sydney Chinatown branch of the Bank of.

NSwW.

“We have never had an account here
where we have had to force a repayment
or had any bad debts.

“It’s pretty easy to-deal with the Chinese,

because they know all about it before they -

walk in the door.”

L.J. Hooker estimates that more than
one-third of the Chinese in the Sydney
area own multiple properties.

There are an estimated 80,000 Chinese
residents in Australia, more than half of

- whom live in NSW.

By their own admission, 60 per cent of
the community are involved in the

-restaurant business.

‘small

AUSTRALIA'S Chinese citizens have always been
known for frugality and hard work. Now they are
making their mark in business, finance and
property. SAM PASSOW repom on their pmpects

in the Year of the Rooster.

‘While the return on.such a business is
small, the growing popularity of the low
cost Chinese dinner in this country has
made that return consistent, enabling the
restaurant owner .to steadily .save his
money for investment in property.

A chef in a Chinese restaurant earning
around $300 a week will probably open his
own restaurant in three year's time, and
five years later will enter the property
market.

While Mr Agnew forecasts a decrease in
major Hong Kong investment deals in

‘Sydney this year, at the same time he

expects a rapid increase in purchases of
commercial = and  residential
properties as investments by local
Chinese, especially in Sydney's northern
and eastern saburbs.

One of the major reasons for this is Lhe
attitude of the Foreign Investment
Review Board, which has clearly stated its
fear of the increase of foreign investments
in this country and is now pressuring even
established foreign companies to divest 50
per cent of their ownership.

The local residential property market
becomes even more attractive when one
takes into account that the FIRB does not
look into purchases less than $250,000. = -

According to real estate agents on’

Sydney's North Shore, Chinese investors,
many of whom are local
owners, are looking for

$300,000 because they are able to command

_three to five year leases with three or five
_year options.

restaurant-
long-term’
investments and therefore . buying up

commercial properties between $100,000--

These earn 85 per cent a year on' the
investment in rental incomes alone. '\

.As - well the .rent; real estate agents:
conservatively .
mvestment would earn a capital gain of 15

estimate ~ that such
per cent a year for the next four years

Nearly a third of . the fashmnable
suburban shopping complex at Gordbn is
owned by local Chinese.

In the swings and roundabouts of the
erratic Sydney property market, those
investors who bought such commercial
properties two years ago would by mow
have earned a 100 per cent capital gai

‘Almost any real estate agent will teg you
that the Chinese are astute busing
whose success can largely be attnbuted t,o
long range planning. .

They recognise, for. example, that o\rer a

:10 year -period, homes have a higher
. capital gains value Ehan units, attractinga

more stable clientele who tend to carg for
the property,
investment.
When buying umts in mgh " rise
apartments for investments, they favor

thus pmtecting their

ones near major commuter services, such

as a railway line, knowing that while there
may be 2 high turnover in residents} the

- attractive location will almost always

ensure occupancy despite high rents.

. Ten'to 15 years ago, the Hong Kong

Chinese looked upon Australia as a safe
and secure place to invest their money.

People like Sydney restaurateur Stanley -

Wong managed to keep one step ahead of
trouble. He had nine restaurants in
Shanghai before the communists took
over, and sold up four of "his five
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" DIXON St, the heart of Sydney's Chinatown

propertles in Hong Kong after the 1967
riots. -

As Hong Kong is a tax tree zone, Hong
Kong residents must pass a tax clearance

before they are auowed to invest in this .

country.

All new investors are g1ven a b]anket
approval for a one-off investment of up to
$250,000, with all subsequent investments

subjecrto FIRB review. .
FIRB approval of foreign
mvestment plans are based on the

- benefits which will accrue to Australians

from the investment. Foreign investors
are often required to sell off 50 per cent of

their venture to Australians with five

years.
But by using their friends and relations

“already resident in this country, the Hong
. Kong investors are usually able to side

step these regulatiors, and stlll ‘keep it in
the family”.

In general, the. Chinese do not like to
have their property purchases reported.
They like to keep a low profile. -

In fact, their public profile is so
underpiayed that the FIRB claims it often

-hears of deals well after they have been

completed, and the Reserve Bank openly
admits it has no idea how much Chmese
money is I]nwmg in.

What figures are available (from the
Hong Kong Bureau of Statistics) often
bear little resemblance to the truth.

In 1979 it claimed the amount of Hong
Kong money invested in Australian
property was only $3 million, despite the
fact that two Hong Kong-based

businessmen publically. armounced deals
totalling $11 million. -

Hong - Kong-based compa.nles or
syndicates are dabbling in the Sydney
property market = because of
abundance of surplus capital generated
from the overheated Hong Kong market.

They consider their investments
virtually guarantee them a safe return on
their money in a relatively short period.

Some of the leading foreign Chinese
investors in Australia to date include:
® GEORGE TAN — owner of the Hong
Kong-based Carrian Investment Co,
which spent $3.68 million for the Carlton
Rex Hotel in December 1979, and who is
now looking to unload the property.

Despite this reversal, the Carrian Group
is reported to be willing to invest up to
$200 million in this country.

- @ JAMES WU — who spent $8.3 million

for the New Chevron Hotel in Kings
Cross. He is also reported to be planning
on spending a further $22 million on
residential and commerical properties.

® HO WHYE CHUNG and HO SIN
GUAN - Singapore-based businessmen

. who bought the Hyatt Kingsgate for $26

million.
@C.Y. TUNG — who paid $5.1 million for
a city office building.

®SALLY AW SAIN — the Tiger Balm
heiress and Hong Kong-based newspaper
publisher who spent $2.3 million on the
Fortuna. Court restaurant,
residential property in Rose Bay worth
another $1 million.

The most visible Chinese assets are. of
course, in Chinatown.

the ~

" Children,

and has -

"They

Property developers in Sydne\ sa\
Chinatown has now. been developed to its
maximum, with little chance [hat it will be
allowed to expand. :

Today, the real estate value of
Chinatown is estimated at between $30-40
million, a three-fold increase in the last
five years.

The only property in the area noL owned
by a Chinese businessman is the Myer
Western Store. Ltd. whose property value -
is estimated at $1.5 million, and. is
certainly within the financial reach of
many an interested investor wishing to
expand or ensure his place in Lhe hea.rt of
the Chinese community.

In addition, real estate agents esnmabe
Chinese investors own a further $20-$3Q
~million .in property in Sydneys central
business district. ..

- While this may sound a staggenng sum.-
their combined ‘total of CBD, and
Chinatown property only account$ for
about 1 per cent of the areas total real
estate value. :

For all their outward appearances and
cultural differences, historically, the
Chinese are as much a part of this

‘country’s heritage as the British and Irish.

. Within 50 years of Australia’s
ioundatwn in- 1788, the first Chinese -
arrived from Fukien Province, just north

- of Hong Kong. to work on the sheep runs.

‘The Chinese resent having toform
companies. To them business is a family
affair, with the eldest male exercising his
unquestioned autocratic rule over his
offspring and the relatives he supports.
both male and female.
eventually take up management positions. .

To the Chinese, life is'a cash and carry
proposition. They tend ‘to discard
established financial assets. such as life
insurance. A will is a curse.

The patnarch guarantees his -family’s
future by giving it property, which: is
usually completely paid for.

The average local Chinese businessman
does not play the sharemarket. It involves
too much time, which takes him away
from. his business at which he mormally
works about 14 hours a day.

They are not.necessarily anti-union as
much as they -are anti-Australian labor.
instinctively believe a Chinese
worker will put in a more honest day's
work.
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“yﬁmey exhibition

™

to show products

@f Chinese ‘sister’

1.

* By SAM PASSOW

A WIDI‘ range ol pxoducts from (hnms (,uan;,don;z'
Province, formerly known as Canton, will be displived in |
; . Sydney for 12 days starting I'riday. :

‘ The exhibition, called the

~ Canlon TFair, wil be held at
. the International and Po-

I dium levels of Cemrepmm
until November8, =~ -+ -

The display of goods {rom
the. southern province of
China is a goociwill gesture re-
sulting from NSW Premicr.
‘Mr Wran's visit to China n
April.

‘»Guangdong and NSW have
. shared a “sister province relht
tionship”  since  September

1979, and this exhibition ix
being described by the NSW
Government as a “"one oli" ’ r,m WRAN
goodwill exercise (o lurther e e
“that relationship. ’

On display will be a wide
range of small industrial pro-
ducts, including small power
engines and farm tools. as woil
as textile products. ceran!cs
and art objects.

All items al the exhibition
will be for sale to the public.

BLACK GOLD

~One display to captute Lhe
attention of the NSW Govern-
ment is the bottle of petro-
leum to be shown along with «
i map of where the Chinese
hope to drill for the black gold.
During his vimt to Chinga m ‘
4 April, Mr Wran secured the
! right to negotiate for the Chi-
{
|
\

nese oil when it is available.

; The goocs on display should
not. be seen as the range of
products made in China.

Organisers point out thizis a
{fair of sroods produced only in
,  Guangdong  Province, and
should not be confused with
the bi-antuual Canton Fair,
held in Canton. which shows
products f{rom all over the
country. ’ ’
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Davld Bemnet drive for’ two' days
“trdight from Perth to Karratha in a-
“gtation wagon lnaded mih all their

d, ut_wﬂling tu do & hard
went from ong mining

hir ‘onslte,givenaplckmdthe_nsenb

-ﬂﬂighttowork.‘ ]

};'irst they have to fill in applicatiom
and then be interviewed  by-

offices in the capital cities.
‘There are 'still.- many. myths
“$titrounding miners and their lifestyle

in the Australian outback even among- -
of whom' these three -

Australians, .
youths were typical of many.

For an expatriate Ameriean hke

“myself, a mining town today.is still ;

thought of as a dust bow! of tin shacks,
saloons, and men built like oxes with
grizzly beards and dirty clothes,
strolling about with packs.on thelr’
backs and fast women hanging on their,

Accordmg 1o legend, these men were
individualists, - the-
Australians, who in an attempt to

and make their fortune with their bare-
hands and the sweat of their brow.
‘While there might have been some
truth in this romantic picture during
the days of the gold rush a hundred
years ago, almost none of this remains’

boom is seen in terms -of - splash
headlines detailing massive corporate
profits and the overnight successes of
sharemarket speculators.

I found the three youths, after two
weeks of their trying to “make it on
their own”, on a hill overlooking

" Karratha, which wasn't even on my
* map, drowmng thexr drearm; with a
- local brew.

The dxctmna.ry deﬁnes the word

ﬁp!uonne] officers _in: air-conditioned -

true -

master fate went to stake their claim -

today, which is perhaps why to most".
people in the big cities the resources

PAUL Clarke (left), Rodney Graleg, and David Bennet .. the dreams qunckly faded

] ".[T was the notion. of making fast
imoney that made unemployed 18-year-: -
“Glds Paul Clarke, Rodney Graieg and

stroke of luck”.

But.for- the people who are actua.lly
involved in the resources boom, or

. bonanza, there is nothing romantic or

lucky about’w_hat they are doing. .
They're just employees of Jlarge

" companies and it is just a job.

The most common reaction youll hear

.among the miners of Western Australia
_is: “Don’t think we are, millionaires, .
we're not. We pay for the things wlth b

the conditions we live in”’

- That statement was made by 17syear-
old Andre Zanardo, of the Karratha
Senior High School, who, along with

“five of his classmates, spent three hours’
telling me what it is like to be “a child of -

thebonanza”. = .
Their observations are important,
because in six months from now they

will leave school and become their

community’s second generation.
Their fear and frustrations, hopes and
aspirations, are an indication of what

“K RRATHA .. the company owns almosteveryihmg

bonanza as “any mine of wealth or & . Australian$ who inherit the fut

‘these

- a visit to
. gre mining o
nlittledl!!e ;

expect of it. ‘]
It is understandable why none oﬂ
them see themselves as pioneers. -

“To them, the biggest irony is that
because of today’s technological
advances, the biggest problem minerg
and their families have to cope with
days -is boredom ‘an
complacency, in what has been termed
by the inhabitants as" the” “airg
conditioned syndrome.” :

- Towns like Karratha and Tom Prlce
i Western Australia are company
towns, almost wholly-owned by glant
companies mining the iron ore riches 05
the Pilbara.

Nearly everyone in such towns work*
for the companies.

In a typical town, each married couple

‘garden for an almost nominal rent of

free, - S

‘i peaple _believe
to be romantic
plaeu wheré ' ‘hardy people”
keep Australia’s
Lawson" traditions alive. But
“as SAM PASSOW reports, after
s Pilbara iron
tre, the truth 1:

is entitled to a $70,000.three .or fout.
bedroom house with a quarter acre of.

$40 a week. Water and electricity are -
. capital city,

“Henry

DRAG line exwwtor goug out minera wwlth at Tom Pnce

Smgle people are provided 'with
dormitory-style private rooms for $20 a

week.

The homes come furnished with all
the latest mod cons of suburban living:

There are no busy roads congested

with traffic, crife is virtually unheard- -

of and, according to most local
residents, the towns are ideal if you like
sports and the outdoor life. And they're:
great places to bring up children. -

Companies like Hamersley Iron have
created total welfare states, spending
an average of $190,000 on each employee
to provide housing, schooling, medical
and recreational facilities.

In this part of northern Western
-Australia, they even had to build many
of the roads, airports and raflways, .

For most people who live in Jthese
towns, the standard of living is far
superxor to'what they could attainina

Many of the families with whom I
talked had already put a down payment
on a property in a capital city, and were
willing to endure the rigors of the

- mining town for two to three years in
. order ' to qmckly . pay -.off their

investment.

If a couple do not waste their money
on -booze or expensive holidays, they
can easily bank $15,000-$20,000 2 year. -

But among the fruits born of this

" “corporate environment” are boredom,
. especially - among the -majority -of.

women for whom there are no jobs.

The environment has also taken its
toll on the miners themselves. The
sophisticated technology means that
huge machines which can do the job of
10 men can be driven by a lone worker
who sits in an air-conditioned cabin of
his truck or excavator for eight hours
at a time, using a two-way radio as his
only means of contact with workmates.

For the children too, life i5hot exactly
aball, o

. everyone at.once,” lamen

" “The Farmers Market has a mnnapuly

'rhe plaee s so small that ynulmow

JAtherton.

“And because y you knaw them. they‘re
_not sointerestin

“You tome up here and yuu becom.e a
stereotype,” she sald.

According to the studmts snd many
- of the residents, it is'very miuch an
* artificial existence, which to thém does
" not accurately reflect the hermanent
‘benefits-that the nation, and certainly
their communities, should be at'halnin
from the resources )

- All six studénts felt the Govemment
“-was not offering enough incentive for
alternative private enterprise to setup
in the area.

_-

. on what is sold in this town and there is
“no variety,” said Jan Turner. .

“If we could get the shops,’ the. prlces
would come down.”

Since almost everything in’ their lives
is paid for by the company, they can't

the resources boom iz going.

They would like to know why their
town has no public transpori or
commercial television. -

They can’t. understand why it is
chea r for them to fly to Singapore

t]stoSydney.ortoBauthanto

To these kids, the resources " bosm
means that has * grown
threefold in just a year, but to them, a
town is not a home unless it has a roller
disco centre and half a dozen fast food
shops. -

Said Tracy Brown: “We're & town of
9000 people and we don’t evenr have our
own weather forecast.”

Such moves, they feel, would make
towns like tha. - permanent
fixtures which one day would warrant
their being featured on maps. -

But most of all it would give them an
incentive to return from.university to
the town they grew up.in, with the
choice of not having to work mr the
company.




& NSW ’81

Prlce criSi

ALTHOUGH 1980 was a record export year for NSW coal
1mines, not one in the Hunter Valley is showing a profit.

Two years ago they were forced by a depressed Japanese
steel industry to accept a $2-a-tonne price cut which cost. the

companies nearly $28 miltion.

Production costs no longer Imake mining a paying

proposition.

The mine owners are now irying to
rectify this situation, as their long-term
contracts with the Japanese expire on
April 1.

‘The six producers of soft coking coal,
Clutha, R.W. Miller, Buchanan Borehole
Collieries, Bloamfield, Coal and Allied and
Peko Wallsend, are looking for a 40 per
cent price increase.

In all, eight NSW coking-coal shippers
(Austin & Butler and Kembler Coal and
Coke are holding seperate talks) are
negotiating one and two-year increases
for fiscal 1981.

- According to sources at the negotiations ~

in "Tokyo, ‘the NSW companies.. are
reported to be seeking 2 $15 a tonne on the
$37.60 a tonne price they scmed for two
years ago.

The Japanese responded wnh an offer of
$10 a tonne, but this was refused by the six
Hunter Valley companies who have

decided to stick it out and fight fora Jmnt-

acceptable offer.

. The six companies ship about seven

million tonnes of coking coal a year to
Japan, so if they were to get the increase
they .are seeking, it would mean an
additional $115 million a year.

The. NSW Joint Coal Board claims that

if the Hunter Valley price was set at $47..

there would be little incentive for the

Hunter collieries to wash their coal (which-

adds between $5-10 to the cost per tonne),
as it could be sold directly as high-priced
steaming coal which is already being sold
by the same collieries at $51 a tonne to
other markets.

The two mining companies which stand

to lose the most from an unfavorable

agreement are BBC and R.W. Miller, who

are the leading producers of coking coalin -

the area.

The Hunter Valley cartel's negotiating
stragedy is based on the argument that
for the past two years, the Japanese have
been able to syphon-off and convert large
amounts of gas from the cheap, high-
volitile coking coal to power their steel
mills, which means they have had to
import less oil from the Middle East.

NSW coking coal has a composition of 35
per cent- volatiles, or reuseable gas,

compared with US coking coal which only »’

has a 15-20 per cent content.

In 1971, Japan was paying $USI12.70 a
barrel for Middle East crude oil, compared
to the present price of $US32 for a barrel
of Saudi Arabian light crude, which is
considered to be the world marker price.

The 40 per cent price increase the NSW
companies are demanding for their coking
coal equals oil-price rises during the last
two years they have had a fixed contract
with the Japanese.

Coking coal is basically carbon. When

e

to break Japan’s
bloc negotiations |

]

put into a blast furnace with oxygen from
iron oxides, it gives off oxides of carbon

By SAM PASSOW -

. and iron which forms into steel.
For the time being, the Japanese are ina "~
stronger bargaining - position. With the .

present price of imported oil they are able

- to turn down the Australian price-rise
demand, and call their bluff to sell off -
. their coal as steaming coal to other .-
.markets at $50 a tonne, while making up
" . their coking coal shortfall with increased
-~ American stocks, without increasing their.
- overall bill.

But the . Australian posmon should
‘improve by May when OPEC ministers

‘.meet in Geneva to discyss a further

petroleum price rise, which many experts
believe w7.ll range from $US37 to $42 a

. /barrel.

. Then, even with a 40 per cent price nse,
‘NSW coking coal will once again prove to

" be an energy saver for the Japanese.

Another problem for the Japanese is-
that if they give into the Hunter Valley
cartel now, it would. set a mnegotiating
precedent which -other industries, both
here and in other countries, might try and
emulate, and which in the long run would
severely undermind Japanese
management philosophy.

While the Hunter Valley miners and
other companies have in the past tried to
beat the Japanese at their own game of
bloc negotiation, their cfforts have been
foiled by Tokyo which has always
managed to find one company in the
group who would agree to a separate
contract.

The six Hunter Valley companies are
confident that their cartel will hold
together this time because they are all
losing money.

THE BBC open-cut coal mine in the NSW-Hunter Valley . :
The Japanese also feel that if they givi .

‘-in’'to-the Hunter Valley demands it migh

provoke ‘higher demands from othe

Canada and South Africa, who are alsg
due torenegotiate their contracts.
There are now strong indications that t
retain their relative bargaining positions}
both sides will agree by April 1 to trade Iog-
the time being on 2 spot 'basis at a
compromise price of around $49 a tonne,
rather than signing long-term cont,rac
as they have in the past.

Such a situation would be acceptable ttg

“ the Hunter Valley consortium, because

. virtually tied to the Japanese market. 1
. Federation - figures show that its blast<

would still allow them to maintain unity
while awaiting more favorable conditions. 3

1t would also give it time to expand its
steaming coal markets, - which would’
further strengthen its overall markell
position’ for coking .coal. — which ig

Recently released Japan Iron and Steek

furnace steel makers used 83 per cent
more coking coal, an increase of 5.4 million!
tonnes last year. i

The federation atmbuted the rise to a
step-up in switching to oil-less blasH_
furnace operation.

Preliminary 1980 coking-coal at 61
million tonnes is up 11.2 per cent. This is
the highest in blast furnace usage smce
1977

With steam.mg coal prices moving ahead‘
strongly, the Australians are also seeking:
a healthy escalation clause in their
contract with the Japanese to cover the.
possibility of steaming coal prices moving;
even more rapidly.

Last year Australia took the lead ini
satisfying Japan's new-found hunger for,
steaming coal.

Steaming coal exports to Japan have.
leaped threefold, despite a 30 per cent

coking-coal producers, such as ‘the US,'

“ quickly switching to more
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 hits coal

Miners deternuned

price rise, giving Australia more than half
of the Japanese market.

Demand led by the cement and paper-
pulp industries, soon to be augmented by
electricity power stations, pushed up
Japan's steaming coal imports from 1.4
million tonnes in 1879 to 5.2 million tonnes
last year.

Of that figure, 3.5 million tonnes. came
from Australia, or 67.6 per cent of the total

. imports, despite the fact that Australian

prices for steaming coal rose by 30 per cent
from '$39 to $51 a tonne on a cost-

. insurance-freight basis, and was about $1

‘above the average price from all other
countries.
The total for NSW steaming coal exports

. jumped 50.1 per cent to a record 8.05

million tonnes last year.

. Exports for coking coal for steel
production last year were up only 3.8 per
cent to 14.85 million tonnes.

Overall exports of NSW coal increased
16.2 per cent from 19.67 million tcnnes to a
peak of 22.9 milion tonnes in 1980.

However,  because of  industrial

' disruptions, overall production in NSW
gg:}rlzmmes fell from 50.89 million tonnes to

Industrial action particularly affected

. underground production, which fell 3.2 per-
cent from 3798 million tonnes to 36.17

million tonnes. | - -
But at. the same txme,

million -tonnes. to help overcome . the

.. decline in underground output.

By the end of the year stocks were only
7 56 million - tonnes, well down on.the
previous year's 11,78 million torines.

Hedging . their bets in an uncertain

_market and the potential export boom in
steaming coal as an alternative source of
energy, the Huntér Valley “mines are

_ - open-cut
operations with a greater emphasis on the
highly-priced steaming coal.

The other major reason for this shift in
operation is the by using open-cut mining
methods, the companies can extract
double the amount of coal per miner,
compared with productivity from their
present underground operations.:

An example of this shift in strategy is
the new CSR Ltd operation at Drayton.

The 3200ha Drayton mine is located in
the rolling hills of the Hunter Valley 12km
south of Muswellbroock.

The coal seams at Drayton are high-
quality steaming  coal which can be
marketed in an unwashed state as a low-
ash, high specific-energy and medium-
sulphur product ideal for electricity-
generating plants.

The entire output of the mine will be
exported, with the main markets being
Japan, Taiwan, South Korea and Europe.

Even though it may be another year
before the first lump of coal is taken from

~the ground, Drayton has already signed a
$130 million, 10-year contract for 4.5
million tonnes with the Korean Electric
Company. .

The “life-span” of the mine is expected
to be 24 years.

Coal production.from Drayton will start-
at 1.6 million tonnes in late 1982

8 openvcut"
_production rose 8.1 per cent from 12.91:

THE Port Waratah coal Ioader through whuch Drayton will ship-4.5 m lwn
’ ~tonnes to the Korean Electric Company in the next 10 years:

F lexipol Insurance

TrustalopBrand

T&G Flexipol Insurance; chosen by 48% of all new
mvestment account policy holdérs in 1978/9*
making T&G undisputed market leaders in this ficld.

- Tailored for you.

*Life Insurance Commissioners Annual Report 1979.
Taasen




£ {By SAMPASSOW 5 7
_ A DEPRESSED world steel market
is forcing CRA Ltd to freeze capital

£y

programs this year for its Western Aus- .

-tralia iron ore operations.

Mr Tom Barlow. managing director of
Hamersley Iron Pty Ltd and a director of
the CRA-controlled holding company,
Hamersley Holdings, said: “The combina-
tion of the pricing of the product and
extra capacity you have to build in for dis-
ruptions is making us think quite scri-
ously now whether it's worth investing
more money by way of obsolete plant.

"This is now a critical time to the externt
that the market is so depressed that we
will be virtually freezing all our capital
programs for this year.” he said,

.Mr Barlow, 53, lashed out at the Govern-
ment, the unions and the press for build-
ing up false hopes of a resources bonanza,

.:‘Everyo_ne who is in the industry knows
it's rubbish, so they are going around
looking at other things. If you're not carc-
ful, you'll get your fingers burnt,” he said.

In a warning to both politicians and in-

vestors alike, Mr Barlow said: “Just be- *

cause you have had Utah making a lot of

money out of its investments, don't as- -
. ~r T got kicked out, the current Governmeoent

sume that everyone else does. - -

#I think if you look at the iron orc in-

dustry, the returns have been dreadful.
At the moment we are only making 3 per
cent on our investment.” - .

Mr Barlow said it was getting harder to ~

“tough it out” and that members of the
mining industry would soon be playing it

out by themselves. .. ~-.

» ' ¥4
“The press are against the companies.
The politicians are because they are

afrald to do anything. All they are think- .

ing about is getting back into power, so
their policies are just run around the next
election,"hesald, - .- :

“Mr Fraser is the greatest huffer and
puiferof all times. i :

*All he does is talk to the Blue Rinse Set

“ab ‘Toorak, who say Maldolm is doing a

O YR S g ;
OM BARLOW . .. ‘cnitical time'

c e h 2
MRT
great job and wasn't that a great specch
he gave yesterday., But you know that at

the end of the speech there1s no action.”
Mr Barlow said the mining projects are

,'going ahead not because of what the Gov-
‘ernment had done, but despite it.

““I'think there is a lot of politics in the

_resources boom, When the Labor Party

came in and said we are the Governnent

"who will develop the country and gel all

these projects going. I think a lot of the

politicians have been contounded by their
.own bull," he said. : :

"I think we are on the UK train myself,

Tor just a few years behind, and I don't sce

anything in Australia which suggests to

. me that we aren’t going down the same
y o, . PN

" course. o .
“I think we are getting close to a crisls-

point. I think that what will happen is
what happened in the UK. It's rather pa-
thetic to look around at some of the in-
dustries there, but companies there have
just stopped upgrading their technology

~and I think that is the type of decision

which could [orce on a crisis here.

- jects which won't get developed because

_an exampie.

“What really happens is that because of
industrial disputations. we don't gut a fair
return on our products. Our customers
discount prices and so on to compensate
for constant delays in deliveries.

“$o the resource isn't really earning the
revenue because of the penalties. which
are too hgh,

“I suppose there are some marginal pro-

they will be too susceptible to problems
from industrial muscle.

“I think that some markels won't get
covered because of the risks invoived, and
we do restrict our sales tn some areas oe-
cause of the [ear of penalties mvohied

.through industrial.disruption.” |

He =aid iron shipments to Eurnpe were

“Our type of low value commodity is a
very.Jnarginal turn at bost becau:e we are
along way away. So we wouid tnunk very
carclully about taking on extra sales in;
that market, knowing that shipping pcn-]
alties could swing the margin from plus Lol
nunius,” he said, i : !

A mnining engineer for the past ) yoars.!
and the man who started up the Tom|
Price Mine in 1965, Mr Barlow said history
had shown an-unwillingness by employees

~and . unions to discipitne themeselves anc

live up to undertakings they gave,
Tt was a situation he saw as having anx

~elfect om the whole nation,

Lashing oul the Yederal Government's
proposed resources tax, Mr Barlow, who
Lias. heen  general manager for CRA
planning and development sihce 1970

~sald: “T don't think they realise what ir

hehind investment decision, and neople;
sren't guing to invest in risky veatures|
when you can'go and huy bonds, put you

- money in property In the clity and soon. » \

“So instead of basing their philosophy
on this bonanza idea, they should be say-
ing, now, how can we use this upsurge in
this demand for our resources in a way to
put down a foundation for the nation for
the next 50 years. : ) !

“If the companies are going to be bled
dry, they aren't going to make a step.”




Retailers must pick
- buying trends
quickly to survive

by SAM PASSOW
THE fight over Wallon's re-
tail chain must be sending
shivers up the spine of every
retailer in the country.

Competition for the shop-
pers' dollar is hot, and prompt

identification of emerging
markets is necessary for
survival. e

New needs of working

women are viewed by mem-
bers of the industry as an
important area for retailers to
concentrate on in pursuit of
the shopping dollar.

According to a representa-
tive of one leading retailer:’
“The working woman has not

-been properly addressed in

Australia as she has in the
past two years in America.
“The requirements of shop-

* pers have changed dramati-

cally,” said Jack Shea, execu-~
tive director for planning and
distribution for the Myers
department store chain. “We
have a whole social change in
how people use their
discretionary time. i

““Who could have predicted °

many years ago that we are.
going to deal with two-income

families, and all of t,heir
needs,” he said.
Today, with over half the «

women in this country holding
full-time jobs. few: shoppers
browse in the inner city
department stores after
lunchtime, because most of
them have to get back to work,

Unfortunately, when they

are free the stores are closed.

While Mr Shea contends
that the strength of a depart-

- ment store is' its ability to
" change and shift to its cus-
Itomers

needs, he ! does
concede: "“We don't really
‘know how much more shop-

- ping time has to be provided,.
© but it's a lot more than we a.re

» provxdmg right now.”

“lecturer in marketing at the

cdmg to Leonie Still. an
expert in retail training and

University of NSW, depart-
ment stores are boring and
unoriginal, and they won't
survive unless they stop copy-

ing each other and start
thinking about their
customers. '

“Their priority has become
technological change.  They
have centralised their buyving

and have restricted their
‘ranges. .
“They have become con-.

sunmed with systems — the in-
troduction of computers with
point-of-sale terminals, with
inventory recording and dis-

‘tribution systems.

“Now you find the same sys-
tems and the same merchan-

- dise in every store.” she said.

- She also notes tiat because
womel now have more of their
own discretionary income, this
new freedom manifests itself

~in the fact that they want~o
buy items which wilt make’

them more individual, which is
why they are now patronising
the smaller specialty shops,
Miss Still does not deny that
department stores are conven-

- ient, nor does she think that

theyarc a dying breed. but she
does contend that while there
are busy being cost conscious,
they are missing what is going
on outside.

- 'This is a fact not lost on the

corporate balance shceets or
Mr Shea, who admits that he
has never scen any time in
history when the people don’t
get what they want. 1t may
take a little while, he says, but
eventually it happens,

Tor the major retailers, the
change better happen sooner
than later. \

The Myer group, David
Jones. Grace Bros and Geor-
ges all reported a fall in profits
in the past financial year.

Waltons, Nock and Kirby.
McEwan's, and Melbourne re-

the financial year
i trading at a loss.
i The onlv two wajer retail

1
| finished

+chains to how healthy pofils
were Wooiworths and Coles,
both of which gained market
shares at the expense of
others” :

Said Miss Still: “Customers
are no longer store leval or
brand loyal, the_y re ouiy price
loyal.” .
Customiers no longer regard
“the city centre as the mecca of
retailing. Unable to provide
parking spes for thewr cus-
Ctomersyrotaiers have chosen
to  move wilhh the urban
sprawl, out to Ll suburbs
where thiey are in dircet coms-
petition vith the smaller, and
often miere attractive bouti-
quaes, cooe

The canvaities of Lthis tranai-
tion have inelnded some well-
known relailers sueh as Cox
Brother:, Hugh Atkinson, An-
thony liorden, Mark Foys,
Mutual Stores, Beard Watson,
Marcus Clark and Bebarlalds,

Myer Iimporini Ltd has now

, joined the trendy setinthe re-
tailing  huitiness by huying
garment ninker and speciality
chain, Country Roud Pty Ltd.

Country Road had sales of
$9.2 mullien Jast vear and has
assets of $Lmiion, .

Mr  Shea contends: MThe
higgest single problent that
these specialty shops are going
to have is the transitton from

where peopole are o nttle . -
and where Lhe ¢ nececd s il
chaner ”

Avcording to ¥rie Stop .
ecitor of Retwll Woeyld: v o0
larpe departime: o sicres poaa
had specialty shops {00 e
past 30 years. they u. K
turn themover t uhayer sed
a2 manuyger who can't i

the efforts of the sinwdt v -
que owner wha §s5 Wity to
work 14 hours « uay {o v kn
his store asucerss.”

Like DMiss Stitie, hn onnte o
that in the oy lew yeoro-
“I'he snall shops hove R

Tipping into the saiox o
larpe departmeni stoves, anil
huve been tewring ther o
picces.”

L as e~timated that there sre

“abolt 30,000 boutigues i A~

tradia. whiehh  accounit v
neacly hall the retdl fash
busine.:,

Thoeae suceess Iy based o B
hation that  most wr
prefer Lo maks a0 selectien
from o limited range of 0 -
tain product in a move - oo-
mate enviroume'.,

DMavhe Finlay, who o, o
suceessiul, high-class she -t
Sydiey’s fashionab' I :
DBay =day i "Every parie
hand picked, withh my olien

inmindoand Lgo toman i
ferent, countries ~overal Linne;
a year aud spend a lopx by
selecting: garments. Qo ;
are hizto but not astronsi.
and we plve very perantiaiicaid

what currently is a nuch
tailer Buckley and Nunn all _YOUNgEr _economy..Lo._ one _servi
p T T e
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'Roger becomes Mr Money

MR CLUMSY wal due
to appeaf with
author, ROGER
HARGREAVES (fjght),
but an acqddent
intervened. anj MR
WRONG, who Jeally
wasn't supposed to

be there, fame

in%ead. \

While Mr Wrong
and friends do
the right thing

By SAM PASSOW
ROGER Hargreaves is certainly Mr Happy.
The creator of such characters as Mr Wrong, he
is convinced he does things for the right redsons.

“Everybody believes childrens’ books should
teach them things. I don't believe that. Why
shouldn't they have books that just make them
laugh?” he said.

Three years ago Hargreaves gave up his job as
creative director for the Foote. Cone and Belding
advertising agency in London, to devote his ta)ems
to his world of “ordinary” characters.

“Mr Men are personality characters that
evervbody can identify with. Everybody knows a
Mr Clumsy or a Mr Fussy. I'm sure your boss is Mr
Uppity, a bit. It's taking a word and turning it into
a figment of my imagination,” he said.

‘What isn't left to the imagination is the amount
of money these 39 little characters are earning for
Roger Hargreaves. Last year in the UK alone,
merchandising sales from 167 companies mtalled
more than $50 million.

His books have sold more than 25 million copies in
22 countries, in more than a dozen languages. He's
also made three TV cartoon series which have been

* shown in 15 countries, and does a daily strip

cartoon for Britain's Daily Mirror which is also
syndicated around the world.

In this country, he has made nearly $3 million in
book sales alone.

But Mr Hargreaves is also Mr Clever, because
when he began to realise the potential of his
product, he moved his family to a farmhouse on the
Channel Island of Guernsey where he only pays 20
per cent tax on his estimated $3 million profit,
instead of the 83 per cent hads he stayed in
England.

A father of two teenage boys and voung twin
girls, Hargreaves says he Is now working on a series
of “little ladies” books such as "Little Miss Late”
and “Little Miss Plump™.

Hargreaves said the reason he chose these
characters is because he “couldn't draw real
figures”, and since no one had drawn them before,
anything he dreamed up would be acceptable.

Asked if he found it difficult to think like a child.
he said: “Not at all. I find it very difficult to think
like an adult . . . I don't think men actuailv ever
grow up. I think they are all five-year-olds who
pretend that they are grown up.”

To Mr Hargreaves, money buys freedom, which is
why he now walks around like Mr Smile.

s
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OECD tips fall in jobless here

THE Organisation for
Jsconomic Co-operation and
Development forecasts that
Australia’s  unemployment
will fall to 4.5 per cent by
1982 but that inflation will
rise to 11.25 per cent.

In its latest economic out-
look, released today, the 24--
nation Paris-based OECD in-
directly” praises the Fraser
Government's restrictions . on
government spending-and civil

service employment and the.

recent work of the Razor
Gang. ' 5

The report says of Australia:
“Improved labor market con-
ditions are likely to be associ-
ated

/

with ~faster growth in

From SAM PASSOW: LONDON, THURSDAY

wage rates, average earnings

and consumnier prices.
“Current expectations sug-
gest that the value of invest-
ment expenditures in mining,
energy and basic metal indus-
tries may double between
fiscal years 1979-1980 and. 1980~
1981. :
“For other industries and
dwellings, little increase in the

- growth of the rate of invest-
the -

ment is expected in
immediate future.” .
The ratio of fixed invest
ments to Australia’s gross do-
mestic product is expected to

rise from 22 per cent in 1980 to -

24 per cent in 1982.
While noting that industrial

disputes in the second half of
1980. as well as slower growth
in world markets. adversely af-
fected Australia's export per-
formance, the OECD says ex-
ports from the resource-based
development projects should
spur a recovery by the end of
1982.

On the negative side, im-
ports are expected to grow by
9.75 per cent this year in re-
sponse to growing consumer
demand and stock-building.
This is not expected to slow
until the end of next year.

On the world front. the
OECD says that despite an
immediate outlook of a

protracteéd transition from re= -

cession to renewed growth, ac-
companied by inflation and
unemployment which are “ex-

cessively high and hard to

reduce”, it is essential that a
free-trading market system be

maintained and that a range |

of performance-improving
micro-economic. or monetar-
ist. palicies. be adopted.

The OECD, an organisation

of industrialised nations that |
monitors economic develop- |

-ments, reports that the annual
‘rate of inflation in the past 12

months in the non-communist

industrial countries decreased

slightly to 10.4 per cent. due |

largely to falling food and en-
ergy prices in
States. Canada and Japan.

the United .

The report notes that “the

CONTINUED PAGE 14



UK riots
put more |
pressure
on pound

From SAM PASSOW:
- LONDON, WEDNESDAY

- FEARS " about the
stabmty of sterling: in
the wake of the recent
riots in Britain have
sent the. pound .tum-
blingevenfurther N

As the market opened
in London yesterday,
the pound .dropped al-
most 2.5¢ to $US1.8575
aganst a close of
$US1.8820 on Monday.
In New York, sterling
closed 1.6¢c down at
$US1.8660 on Monday.
According to a foreign
exchange dealer in Lon-
don, the strengthening
of the dollar -is due. in
part to a 1.2 per cent
rise in US retail sales at
a'time no increase had
been expected.: .
‘The higher retail sales
are being seen as an in-
‘dication’ the  US reces-
sion may not be as bad
as feared.
WEAKER

But according to Lon-
don  forecast group,
Forex: Research,’ the
lowering of interest
rates in the US in the
next six months should
send the pound back up
to dollars $US2.02 by
January, levelling off to
$US2, 08 by . July next
year..

; Forex ﬁotes that ster- |

ling has been weakened
lately by the fall in in-
térnational” oil prices,
but that any disturb-
ance f world oil sup-
plies. »would furcher
boost the pound.

But while sterling may
gain against the dollar,
the Forex report sugg-
ests the pound will be

weaker .against other |.
currencies; |,

‘Eliropean
due to a massive turnd-
round 'in Britain’s cur-

rent account balance of.

payments.
This is tipped to swmg
into. a $US1000 million

deficit next year from a-

$US4000 million surplus’
this year. )

The pound.is tipped to
be worst off against the
German mark,

Blg electrlcal group’
powers ahead with-
sales, earnings surge

UNITED PRESS: NEW:YORK, WEDNESDAY -

‘WESTINGHOUSE
Electric Corp has per-
formed strongly so far

-this year with sales and

earm’ngs for the first
six ‘months well above
last year.

" Second quarter sales
and earnings were also
well up on the second
quarter of 1980.

Chairman, Robert E.
Kirby said net income in
the three months . . to

June 30 amounted to

$US111.8  million - ($98,-
070,175) on sales of
$US2383 million, :

" This compared- with
earnings of $US104 mil-
lion on sales volunie of

‘$US2130.7 million in the
| second quarter of 1980

Net income in the first
EL onths of 1981 to
“nén‘lo was - $US230.3
million, compared with:
earnings - of = $US204.6

| million in the first half

of last year.

Sales in the 1981 half |
were - $US4561 -

million,
against $US4174.6 mil-

lion -in the year-earlier
period.,

The ', second—quarter
improvement in opcrat-

ing profits over last year

came primarily from the
industry products com-
pany, while public "sys-

tems’ opératmg profits

were . up a little and

power systems down-
slightly. :
The broadcasting

unit’s operating profits
advanced over last
year’'s second quarter.
For the first half, oper-
ating profits were ahead
in .all the major seg-

ments of- Westinghouse
with .. the exceptlon of
power systems

This™ year's first-half
income: benefited ' -from
the disposal: of ‘the cor- .

. poration’s:interést, in a
-European’ fuel fabrica-

tion operation. The dis- -
posal, which was recor-
ded-in’ the first quarter,
resulted in ay par-share y
gainof 17¢. .

Higher’ mterest ex-
pense -and foreign. cur-
rency translation ad-
versely affected ~earn-
ings inthe second quar-
ter,  while ‘a’ lower “tax
rate boosted earnings~ .

US domestic ¢ car

sales plummet

tq a 20-year low

UNITED PRESS: DETROIT, "WEDNESDAY - -

UNITED States. ¢
mestic car sales in early

July -dropped 174 per-

cent below last year's

figure to theslowest level -

for- that period since
1961.

It was the third consec=
utive period of severely
depressed sales. for the
car. mdustry and co-

do- -

Import boost |
aims to trim
‘huge surplus

UNITED PRESS: TOKYO, WEDNESDAY

"THE Japanese Gov-
ernment pledged yester-
day to do its “utmost” to
increase unports from
the United States and
Western Europe.

The Government hopes.

this will reduce expected
criticismi at the Ottawa
summit, of Japan’s huge
trade surplus.
International ., Trade
and Industrv Minister

Rokusuke Tanaka, said;
"“To expand the imports
‘of manufactured goods,
what' is fundamentally
needed is efforts to sell
(in'Japan) on the part of
exporting countries,.

“We intend to support
thefr efforts to sell in

|, Chrysler

‘incided with the most re-
cent run-up-of the prime
interest rate.” .

Industry - reports indi-
cated 128,717 “US- built
cars were sold;in. the
July 1-10 period, off 17.4
‘per cent from last yéar's
depressed ~volume .of
155,843, g

The daily. sales rate
was only 16, 090 cars, low-
est for the perxod since
the industry recorded a.
daily rate of 14227
early July, 1961,

It ‘amounted to'a ‘sea-
sonally adJusted annual
sales rate of 5,8 million
cars’ compared ‘with ‘5.5
million. for the’ entxre
month of June.. ]
Corp conr
tinued to’ out;perrogm its

competitors ylitn ea,rly

July ‘volume ' of, 16,435
cars, up '13.6’ per. cenb
from 14,463 in the same
period last year.

les Wera.t
Bk o



Stocks and
ceramics |
prove the
best bets

From SAM PASSOW:
NEW YORK, THURSDAY

AN unlikely combination
of Chinese ceramics and
stocks proved to be best for
investors in the year to June 1.

According to a survey by
Robert S. Salomon jr, of the
New York brokerage house,
Salomon Bros, the Chinese art
treasures returned a stagger-
ing 36.5 per cent on their in- -
vestment while stocks had the .
second best showing in terms :
of upside volatility with an an- -
nual return of 25.3 per cent.

Glittering prizes such as gold -
and silver dropped from first
and third places last year to
14th -and 16th respectively,
Foreign exchange remained a
dismal 15th, . .

Those investing in goid this ¢
past year ended with a net loss
of 13.9 per cent, while traders
in silver lost as much as 26.6 *
per cent on their investment. |

Bonds were another major
loser, falling 9.6 per cent due
to inflation. Continuing con- .
cern on inflation caused inves-
tors to buy stocks because
bonds were judged on their
poor historical record.

Equally important, expand-
ing corporate profit growth
suggests the effects of infla-
tion are in fact flowing
through to the bottom line
which enhances the case for
investing in stocks.

Mr Salomoen says: “We have
entered a period of speculative
excess in the stockmarket that

- may be sustained for a while.

Much of the improvement in
inflation .appears only
cyclical.”

. The Salomon Bros survey

measures the performance of
15 investment areas and
gauges them against the con-
sumer price index which now,
stands at 10 per cent. .

The survey notes that even
though the rate of inflation
dropped nearly four points in
the past six months, only six of
the 15 categortes were able to
provide real returns in the
past 12 months.

In addition to Chinese
ceramics and stocks, old mas-
ters (paintings) showed a 229
per cent return; US -stamps
18.8 per cent; rare books 18.8
per cenlb and oil 14.3 per cent.

-Among the losers were US

coins 8 per cent, Oriental car-
pets-0.2 per cent and foreign
exchange 17.3 per cent.

Although diamonds, housing
and farmland were stable,
thelr return for investors was
less than the benchmark con-
sumer price index.



OE@B sees renewed world

FROM PAGE 13

influences most immcdiateiv
shaping the overall course of

“the OECD economies are the
cafter-effects of the 1979 oil

*shock and )
S nomic, or Keynesian,
‘adopted to meet it.

'

: predicted  to

the macro-eco-

policics

As a result, unemployment is
rise in

- countries throughout the next

118 months to an average of
. nearly

7.5 per ceny (represent-

" ing around 25 million pcople),

'

while
could go as high

in Europe the figurce
as 9 per cent

. by the end of 1982.

What is even more alarming,
the report says. is that vouth
unemployment in some Euro-

_pean countries may soar to 20

percent.

s Women were also particu-

‘larly affected by the lJoss of

{

¢

Jjobs.

The gross national protluct
of the 24 OECD countrics is
expected to grow by as Little s
1 per cent this yean rising (o
around 3 per cont o the
gecond hall of next year,

The growth in cconomle ac-

nost’

tivity “whreh was expected in
the first half of 1981, says the
report. has beent delaved by at
least six months

But weak comunodi!y prices,
a subdued oil market in the

coming months, and moderat-.

ing wage growth should result
in a progressive cdrop 1n the
rate of inflation {rom an over-

all average of 10 per cent in.

the first. hail of this vear to
about 85 per cent in the
second half of 1982.

The OECD forecasts that
Germany will he able to trim
inflation to 3.5 per cent, Japan
to 4.75 per cent. {the US to 75
per cent and Britain to 8.25 per
cent by the latter part of next
year.

But many ot the
countries will still be
with double-digit infiation.

The repart praoiecls  Llight
fiscal pohicies which will be re-
flected in littie growth in gov-
criment conswnption or jn-
vestment.

L also sees few migns Lthat In-
terestrates will fadi

The prowing streng!h of {the
US collar will continue to de-

smaller

cextent that commodh 1;\'
care ultimately deteoruuned by

tmedium-ter

Lsunres L.

coping tion of such ponoes needs 1o

press the commodity market,
as the depreciation of currenc-

Ties vis-a-vis the dojlar resuc-

imitially in an mcrease in the

Clocab currency price of most
~commoditly imperts.

Lo ine
IRINTEaAN

But, rtotes thoreport,

underlying RUDPIY anil
demand conditionsz, the dollar
price should weaken'™,

The report says: “In all
countries, monetary and fiscal
policies necd to remain stead-
fastly non-acecomuncdating of
inflation.  conducted with
tocus and 1 n
complementary fashion so as
to avold [inancialmarkel pros-
. the noplerentn-

be caretully judurs

“Where private demand s

sorong. a fiseal stance 1hag
Stully sapports the aodyese-
“ment ol monectare pedcy ob-
Jretives s pavtruiarely nees o
s v Whiere dndlavion {hioests
are qutensifyiog, aned -
tural public sector detions ae
porststently  hepn, aeante

pavazeed

v ,ﬂﬁef‘é‘
{ ’5'[@ y ,“"ﬁ

preasires sie cancd for cui-
tarhing ouen aelicits”
Sl v luaney

monriry el Jizc s o
shoaid a potlationary expy
tations sithsicde. allov for jows
MLeres-. 113 1y 0iaet to o
courage nvestinent, savs
rrepert

Bul i neeies thasy e the
meduoin i goals of an -
prorale domaned peics
mediato oy cependent onshort -
termy pe ot there a1y oot
“thal Btimed actinn do o
flate demand wouid nido the
provres< o mrade G reduacing
flation aiel would result in

cees i
RGN SN

v

further enitrencnyy ol infin
tionary  oxpectatieaz, with
CoNseag! WOrseniliy 1

orowih g ormance

The repert savs some QU
minist s believe thatl vin g
absenee of SNl
deraand thore woerl he e

crensed o ions of prolracted o
canplorme vl helpiconed yee
G i e apne m'mllx tl
clpnctnat sl o co
wenkoaed mvesionent o
prosbiciriy gaans
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- WAGE SYSTEM IN CHAOS

Rise pleases no one

By SAM PASSOW

THE Arbitration Commis-
sion’s latest wage award and its

decision to scrap the national .

wage index seemed to disappoint
everybody.

While their reasons differed,
both sides of the political and busi-
ness spectrum predicted the move
would reduce industry’s competi-
tiveness and set the stage for fur-
ther industrial strife.

The Federal Treasurer, Mr How-
ard, said the 3.7 per cent national
wage rise was disappointing and
went in the face of the clear re-
quirements of the Australian econ-
omy at the present time.

The increase represented 79 per
cent wage indexation. It would
push up wage costs and place fur-
ther pressure on prices. thus mak-
ing more difficult the Govern-
ment's task of controlling and
reducing the rate of inflation.

“But I welcome the commission’s
continued recognition of the need
to avoid passing petroleum pro-
ducts price rises into wages,” Mr
Howard said..

The Government would ap-
proach, in a positive fashion, any
reconvened conference or public
inquiry into wage fixation princi-
ples.

"It is hoped that all other par-
ticipants will do likewise and that
any inquiry will prove to be more
than a rehash of entrenched posi-
tions, Mr Howard said.

The Leader of the Federal Op-
position, Mr Hayden said: “The

Arbitration Commission should
have provided the full 4.7 per cent
cost of living increase sought by
the ACTU. .

“Its failure to do so will unfortu-
nately guarantee further indus-
trial pressure from the unions in
an effort to try to re-establish
wage justice for the families of
Australian wage earners.

“The undeniable fact is that the
wage structure in this country is in
2 completely unacceptable mess.

+Grave anomalies which result in
tradesmen earning less than un-
skilled workers on the same fac-
tory floor are the guaranteed
ingredients for more industrial
disputation and serious and grow-
ing trade skill shortages.”

The Minister for Industrial Rela-
tions, Mr Peacock said such a large
increase would add to inflationary
pressures in the economy and. jeo-
pardise the current economic re-
covery.

GAUNTLET -

“Excessive increases in labor
costs, whether by national wage
cases, work value adjustments or
reduced working hours will re-
bound on workers either through
fewer employment opportunities
or through higher inflation,” he
said.

The ALP spokesman for indus-
trial relations, Mr Hawke: “The
judgement represents a further
erosion of the real purchasing
power for a large number of peop-
le.

“That is going to add to the diffi-
culties for those who are already

=

Mr PEACOCK

underprivileged in our society”.

The ACTU president, Mr Cliff.

Dolan: “They have abandoned in-
dexation — which is the most
equitable way of maintaining real
wages and living conditions -- but
they have kept the guidelines with
respect to all other claims.

“Unions will still have to run the

gauntlet of these very severe gui-
delines while having the benefits
of indexation withdrawn.”
s The Minister for Industry and
Commerce, Sir Phillip Lynch:
“The National Wage Case was a {i~
nancial bonanza for the unions.

“The wages bill for every per-
centage increase amounted to over
$500 million nationally.

“This wages slug will undoubt~
edly affect Australian industry's
competitive position.

A

“It is a tragecﬁy that the unems-
ployed will also:suffer as a conse-
quence of the Arbitration Commis-
sion’s decision.

“It was only through real wage
restraint that a substantial and
permanent solution to unemploy-
ment could be realised.

“The union’s.ihaving-their-cake-
and-eating-it aftitude does noth-
ing to help this pressing social
problem.” |

The national: president of the
Amalgamated Metal Workers and
Shipwrights Union (Australia's
biggest union), Mr Dick Scott:
“The decision was an outrageous
one which is bolind to cause indus-
trial turmoil.

“It is designedito force workers to
fight on a wages front and to shift
the emphasis away from the shor-
ter hours campaign.

USEFUL

“We will encojirage our members
to make wage claims on all employ-
ers as they return to work after the
holiday break, and in February will
step up the campaign for shorter
hours across the board.”

The NSW Premier, Mr Wran:
“Even with all its imperfections
wage indexatiop has been a useful
tool both in securing some meas-
ure of wage justice for employees
and at the same time a measure of
restraint so far as employers are
concerned on overall wage bills.

“Wage indexation provided an

orderly and just system of wage

fixation. ;
“All I hope:is that now the
scheme has been put aside we

i
- e S

don't let the lJaw of the jungle take
over.” .

The NSW Labor Council spokes-
man, Mr Les Bain: “Once again
the working people of the Austra-
lian community have been made to
bear the brunt of the inefficient
Federal Government with the cost
of living adjustments being dis-
counted because of the Govern-
ment’s incompetent policies.”

Western Australia’s acting Min-
ister for Labor and Industry, Mr
Old: “Time and again, the State
and the nation have been sub-
Jjected to unnecessary industrial
disruption by unions trying to gain
benefits outside the conciliation
and arbitration system.

“As a result the effectiveness of
the wage indexation system has
been gradually eroded to the point
where the commission has been
left with no choice but to abandon
it

The Queensland Premier, Mr
Bjelke-Petersen: “It will cost the
Government and the consumer a
lot of money.

“I feel we ought to give ourselves
a breathing space and increased
production, instead of wages and
costs chasing one another upwards
allthe time.”

The Premier of Victoria, Mr
Hamer: “If unions and manage-
ment could work together to in-
crease productivity, our wage rise
will be real. If not, we are simply
like a dog chasing its tail.

“The wage increase would cost
the State Government $85.5 mil-
lion in a full financial year.”

BUSINESS REACTION — PAGE 15



Petrol pl”**

alitreo

PETROL prices are due

to rise by up to 2c¢ a litre on !

New Year’s Day.

A formal announcement by |
the Minister for National De=

velopment and Energy, Sena-
tor Carrick, is expected in: the !

next few days.
The increase in the pump

price follows the Saudi Ara-

bian decision at -last week's
Organisation of Petroleum
Exporting Countries confer- .
ence in Bali to raise their for

:j;

By SAM PASSOW

¥

crude oil By $2 to $US32 a bar-
¢ rel. : .
Desplte the projected price
. rise, 'the Federal Government
yesterday reaffirmed its oil
i pricing policy and rejected any
. suggestion that Australian
f petrol prices should be raised
i} to the average European and
&+ Japanese levels.
i {The suggestion for higher oil

S R e S

~governors of the IEA, said:

rice to leap by' 2¢
n New Year’s Day

prices was made in a draft re-
port by the International En-
ergy Agency.

Senator Carrick said yester-
day the Government would
“stick to its import parity pric-
ing policy for locally produced
crude oil, which gives Aus-
tralia petrol that is half the
price it is in Europe and
Japan”,

Senator Carrick, who retur-
ned to Sydney yesterday from
a. meeting in Paris with the

“We gear our import parity
pricing to the price of Saudi
light crude, because that is the
crude we buy in Australia.”

The Saudi priceis the lowest
on the world market.

Shortly after defending the
Government's policy, Senator
Carrick and the Treasurer, Mr
Howard, met the Saudi Oil
Minister, Sheikh Ahmed Zaki
Yamani, to discuss the Saudi
pricing policy. (See report
Page 1 of The Financial Aus-
tralian.)

Senator Carrick said that
Sheik Ahmed assured him
there woyld be ‘“no wild in-
creases in oil prices in the next
couple of years, but that there
would be moderate increases
geared to inflation and, some
small movement in the Gross
National Product”. |

]

PERTH:
Fine, sunny
Max 24

SYDNEY:
Hot, a late change
Max 34 J
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- multi-cultural television chans

By SAM PASSOW

IT was a landmark year
for the media.

"The electronic media was.
switched on by two events — a

nel and commercial FM radio.
The future of TV network
programming was put in

doubt by a ruling by the-

Broadcasting Tribunal. ‘
And the press was embroiled
in a circulation war for busi-
ness readers. . .
TV: The country’s boldest
experiment in broadcasting
got under way in October
“when TV Channel 0/28 went
to air in Sydney and Melbour-

ne. ‘
- While 97 per cent of the
" viewers were aware of the sta-
tion, it rated only 1.7 per cent,
largely due to poor reception.
Despite the mixed reaction,
station manager Mr Bruce
Gyngell was determined to
stick to his policy of “giving
the public a little bit better
than what it thinks it wants”,
and waiting for the ratings to
catch up. i
- .The Queen became the na-
. tion’s. top-rated TV star when
_the Royal Charity Concert in

May was seen by more than

half the country... - .

The long-running current
affairs program Willesee at
Seven was knocked for six in
the ratings by the game show,
Sale of the Century, on Chan-
nel 9, the top-rated station in
Sydney, Melbourne, Brisbane
and Perth, Channel
tured Adelaide.

In a decision against net-
working, the Australian
Broadcasting * Tribunal re-

‘sfused an application by the
J",News group for joint-owner-
- ship of Melbourne’s ATV-10.
.. The ruling sent:shudders
through an industry- which
. has relied heavily on network-
- Ing. The News group promptly
. applied-for a review of the de-
clsion, | . )

RADIO: The new commercial
FM stations finally went on
air during the second half of
the year, :

The most successful station
was 6NOW  Perth, which

e S

18 cap- -

|

i

b [
MR GYNGELL
scored 12.9 per
market. 2
In Adeclaide. station 58SA
had a 7.5 share. while Brisba-
ne's 4MMM ended the year
with 6.9 per cent. )
But FM's conunercial viabil-
ity was best measured in Syd-
ney and Melbourne, wl}ere
there were two new statious
each, in what many thought
were already over-saturated
~markets. :
In Melbourne, the two sta-
tions, 3EON and 3FOX, ended

”cent d_f ihe

! the year with a combined mar-
b~ ket share of 7.9 per cent. -
|« In Sydney, the ability of sta-

tions 2DAY and 2MMM to at-
. tract new audlences was less
“dramatic -~ each had 4.6 per

~cent at year's end — but much

of this could be ‘attributed to
the fact that both stations ex-
perlenced early transmission
problems. -

. Contrary to most expecta-
tions, there was no across-the-
board loss in market share

among the existing stations.

Top AM statinns in 1980 were
2UE Sydiey, 3UZ Melbourne,
5AD Adelaide, 4BK Brisbane
and 6PM in Perth,

PRINT: ¥Following the news-
paper strike in July,
Rupert Murdoch's News Cor-
poration macde an assault on
the  eslablished  Financiol
Heview by creating the daily
(Mon-Sat) Financial Austra-
lian, a scparate section of The
Australian,

e Lt G R A

Mr -

3007 XA
~ MS BUTTROSE

In September, Mr James
Fairfax launched z competing
Jjournal within his own stable
by creating a business pull-out,
section in the weekly National
Times.

In October, Mr Kerry Packer
made his bid for the business

! reader by introducing a new
! fortnightly publication titled

Australian Business.

This new approach to the
market appeared to be suc-
cessful for everyone as The
Australian, The  National

Times and

Review all boosted their circus

latinns, '

Although the newspaper tar-
get audience was still growing,
newspaper sales failed to keep
up.

By year's end it was appar-
ent the daily “popular press”,
esperially the. afternoon pap-
ers, was losing popularity, as
most of the maior tabloid pap-
ers in the eountry had reduced
circulations,

But  Sunday
tinued Lo dowell,

MAGAZINES: The national
predilection - for  magazines
spawied a now crop ol special
interest magazines, including
Onmega, Australian  Business,
Swdney  City Monthly, and

papers  con-

I Farr,

But the women's ficld wag
again (he havdest-fought avea
of publishing.

The Financial

MR WILLESEE |

New Idea was the year o awn-
her — increasing read alin
more than 29 jer ceng and
overlaking Woman’s Dar. Wo-
men's  Weekly remain..' the
market leader with 860,000
reuders,

But the news of th- vear
came abthe very end: 3.« Bul-
trose was 1o lvave the Weekly

to become editor-in-chizf of
. News Carporation's Daily Tel-

e¢rapheand Sunday Telegraph,
uthe “men " market. Reag -
or's Digest rose steadily 1o e
S pereentahead of last, vearat’
G000, The Bullelin alan rose i
(I3 per cent) but, stalicmate
HMlayboy and vival Perthouse
both Jost 30 per cent of their
reasdership, i
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By SAM PASSOW
COMMERCIAL radio sta-

This recommendation is
being put forward by Mel-
bourne media mogul, Harold
Mitchell, 38, of Merchent, Pet-
tett. and Mitchell,” whose
agency accounts for $45 mil-
lion worth of radio and televi-
sion air-time in the Victorian
capital,

Accordmg to Mitchell, five of
the nine commercial radlo sta-
tions in Melbourne are run-

bad image."
2 I'd like to see thé Govern-

a radio station if it has been
time. It should have to show

lowed to hold onto the licence,

“I'd say that thiree years in a
row is more than enough time
‘for someone to hold a licence

. and prove that they can run it

' to the good of the community

and to their own commercial
profit.

“We live in a world where
profitability is a measure of
success, and if they are un-
profitable, it follows that they
arce unsuccessful,” he said.

Mitchell estimates the adver-
tising market in Melbourne is
worth $450 million.

He says radio in Melbourne
has become so localised in its
program formats, that adver-
tisers now use it primarily as a
local retail medium.

. “We don't recommend radio
to our clients as a mass audi-
- ence medium, because it has

- become to0 specific a medium.

~“So, in order to reach a mass
audience, you have to use a
‘number of stations and that
can become a very expensive
proposition.”

He says the successful sta-
tions such as 3UZ in Melbour-
ne, 2UE Sydneyv and 5AD Ade-

15idn had hreader anpeat -0

tions should lose their licen-
ses if they can’t show a profit-
for three consecutive years. - -

ning at a loss, and creating a

ment reconsider the licence of °
unprofitable over a period of -

cause as to why it should be al-

e . RS S

npmﬁtabi@ ra
statmns nm

HAROLD MITCHELL.

in that way were able to gain
Ithe national advertising dol-
ar,

"Mitchell says the Melbourne
radio market is just avle to av-
tract 6¢c to Tc of the advertising
dollar compared with the na-
tional average of 9c.

He lays the bhmv for the
medium’'s weak performance:
on the management of the
radio stations whoin, he savs,
aren’t doing enough to make
theirstations more attractive.

“Their first mistake,” says
Mitchell, "is that they are only
selling their mediuny on its
cheap price.

INEXPERIENGED

“What they ave not doing is
selling the medium as an ad-
vertising vehicle, developing
reasons why advertisers
should use the medium, sucl
as test situations for new ad-
vertisers, promoting success
stories in new fields to other
operators in other new ficlds.

“They are simply not pbing
aggressive enough in bhuilding

a base of new advertisers in .

the market.

“The radio salesmen in the
Melbourne mariet uwre l/v()
young, too inox;n xmmrtl A

are toyeter

s
ol

- commnercial statlon ‘in

exbénswé pkdposiffén -

cated salesmen in the m4arket- |

ng community,” he says,”
While Mitchell may be outs

_spoken, his comments are cer-

tainty not unsuhqtanhatcd

Rex Collins, 42, who for the
past two years has been ad di-
rector for 3XY, the top-x'\(ed
Mel-
bourne, says improvement wiil
only come aboub through g:ol-
lective promolion.

“TL is the slation managms
lark of commitiment and.in-
volvement which Is halding
back the xnodmms grm\lh '
he says
ﬂnsugmst: Lhe ning stations
collectively raise $100,005 «
vear and cominiesion & -full-
tnne Jocal market resecarcher
who can come up with. mh‘z-
media comparisons, AT

Sich a delailed study, he
ways, is needed to suppleinent
the one ailready done by thn
Tational  Radio  Marketlny
Board. o

At the sawe time, he also
frels the stations should sebyp
an  education program  tor
‘sales stat{ to pravide thom
with not only 2 preater under-
standing of tlwh own medium

— M‘:':f

this new market research will | -

provide, but to pain an insight

into the television and print! |

matkebs whichh they are com-
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Increase i

-advertising

complaints
last year

By SAM PASSOW

THE number of com-
plaints against advertisers
unfairly mistepresenting !
competitors rose last year, ||
according toa Media Council
of Australia report j

Of the 19 complaints lodwed &
before the Joint Committee |
for Disparaging Copy, six
were Lpheld, two more than |
in 1979, ’ {
Whiie comparative adver-
tising is allowed and even ein-
couraged in the indusiry, an
adveruser is not allowed to

place its competitors’ pra-

ducts i an untair light to
promote its own. i
The JCDC. whicli has been

" reviewing and arbitrating the
. advertising industry's «<om-

plaints since 1954, noled in it

< report that the beginninge ol

this decade was a dramatic
improvement over the siau

“of the 19705,

In 1971, there were a record
60 complaints, 22 of which
were upheld.

In 1972, the  number
dropped to 46. of wiuuh 14
were  sustained, and  Lhey
have ©oween declining  ever
since.

Accordine to Mr Jim1 ¥ur-
long ol the Media Council,
greater government leo sla-
tion, such as the Trade Prac-
tices  Act, wns arzely re-
Aponsible for cutling wowit
the number of disparaying
commercials.
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'Networks will slug
it out at breakfast

THIS autumn the TV ratings war will
begin at sunrise.

The battleground will be the breakfast
table, the command posts will be the news
rooms of both the Nine and Ten Networks,
as both TV channels 'try to capture
viewers with their morning news,
programs.

The Ten Network plans to fire the first
salvo in March when it airs Good Morning
Australia from 7am-9am.

“We have been looking at daytime TV
Jor more than 16 months because daytime
and morning TV have tended to be the
province of the Nine Network, and we
can't let that continue,” said Brian Morris,
general manager of the Ten Network.

“Obviously you can only get so far in
maximising your revenue in prime time
and you have to look for others areas for

. maximising the revenue,” he said.

Channel Ten's program will be modelled

-after the American Broadcasting Co's

Good Morning America.

Like its American counterpart, the show
will be produced by the network's
production department, not the- news
division,

“Good Morning Australia will have a
very strong news content,” said Mr
Morris, “but that will only be one
ingredient in the program. News and news
orientated product such as interviews will
be 50 only per cent of the program.”

Mr Jim McKay, executive vice president
of programs for the Nine Network said the
channel first began discussing the
morning news program last June.

. "We were already on the air for 24 hours
B'day. so we're really not getting into a
new field of transmission,” he said.

The Nine Network has not as yet titled
its new program, nor has indicated when
it will go to air.

‘The only public word on the program to
date is that Steve Liebmann will host it,
and that Mike Walsh will be the executive

producer, Both are currently in the States

watching the American programs and
speaking to US network executives. They
are not due to return before the end of the
month.

The Ten Network will announce its key
gn-camera. personalities in the next !ew

ays,

thle both Nine and Ten admit that the
new program will mean they will have to
expand their current news operations to
24 hours, neither has yet begun hiring the
additional journallsts.

Both networks contend that the budget
for their two hour morning news program
will be very similar to the weekly budget
for their existing evening half-hour
network news programs.

The Nine Network spends $65,000 a week
for its half-hour evening.news and the

-Ten I gpendsmore.than $50.000 for%
R b{g 'ﬁFHnnge 2

verilfig news prog

Executives at the Ten Network say that™
while thelr program will not be identical to
ABC's Good Morning America, it will
resemble it in very broad principles. When
taudnx about their program plans, they
frequent.ly cite the “American experience”
or “American research”, which seems to
be little more than a -six-page Time
magazine article from last December.

According to Peter Sutton, one of Good
Morning  Australia's  two .- executive
producers, the average Australian home is’

“different from the average American

MORNING TV news may soon be as much a

X

part of your breakfast as coffee and cornflakes.’

SAM PASSOW looks at the plans by the Nine v
and Ten Networks, where they got their 1deas, 3
and how advertisers will react. :

g

1

s
¥

home. He feels any comparison with the
States would be unfair.

“We hope to have the family turn on the
TV set and leave it on. They can be
wandering around the house eating
breakfast or combing their hair, brushing
their teeth, still listening to the TV set,
and if there is something they find
interesting, they can walk in and see it,”
he said.

Despite the fact that such a
programming policy would be an
anathema to advertisers (see box on
advertisers’ view), Mr Morris insists that
Good Morning Australia “will be a
listened-to program as well as a looked-at
program,

“There will obviously be regular features
{n the program which I think people will
say, ‘hey I want to hear what this guy has -
got to say, or see what this girl has to show
me’, and if you structure your program
where that segment comes at a
predictable time, it will appeal to a certain
member of the household.

“And {f we are good enough,” said Mr

Morris, “they will take the time aut-to -
watch that five or 10 minutes.”

The Ten Network plans to pacxfy wary

" advertisers by offering them an extremely

lucrative rate .structure, which would
make it cost effective even if people
weren't watching all the time. It wm.
announce its rates later in the week. .. >
A - &w k

; 'done no research mm the program here in :

‘Australia.

Accordmg to network general managet

Brian Morris: “Maybe, once a program
starts going we'll do some research into it;

.see what audience attitudes sre, who is

watching it, why they are watching it, why
other people aren't watching it.

“1f you start programming a TV station
by research, its the same as producing a.

magazine or newspaper by research. They -

usually turn out to be disasters,

“Either you know your business and get .:
on with it, have a 1eel for what pubuc_,'

.contracts with UPITN
‘combination of
" Televsion Network in the UK and th¢
‘American ABC News) and the Amencan

© moment,

_ have

-businegs,” ‘53d Mr Mortis,

S

tastes are, what the mood of the public m
or you haven't,” he said. 4

He ra.tiona.lxses this approach by nang 34
“1 dont think a lot of research is done i
Australia “into product concepts i
television, and I think that's probably w hyx,
Australian TV is more volatilc, morey
interesting, in my v1ew view, tharﬁ
American or English TV.” £

Executives at the Nine Network are
adopting a far more cautious approachy
They insist that they will not let the®
competition panic Lhem into making an
early start.

The network, which spent almost a yeav
planning the now successful news
magazine program 60 Minutes, says it has-
not set the date for the new morning newa

.program, “because we want to make sure:

the pre-planning is 100 per cent.”

The Nine network news division has novl
entirely switched over to hand-! helq
electronic news-gathering cameras, mor
commonly known to the viewer as thg.
“Action Cam” or the “live eye.” .3

Last year, it became the first network Lu

.break the Visnews (British Broadcasting

Corp and the American NBC network)
satellite monopoly and offer viewers &
different slant to foreign news by signmg
(which s 4

the  Independent

CBS Newst K

Nine's news director in Sydney. Iaq
Coak, said that while Nine's show will aisq
resemble Good Morning America {n that i
will not be entirely a journalistic effort}
“the hidden benefit of the two hour

morning news program is that it will

. expand the networking of news and

provide an outlet to exploit the sborles
from the smaller cities, like Adelaxde)
Brisbane, Darwin and Perth, which at thg
are not considered stmn
enough’ to make the half hour evenin
news.”
The executives at the Ten Network al )
that Mr Rupert Murdoch is ve

- committed to the idea, and is determined
‘to see -a dramtic improvement in th
_network's ratings outside prime time.

Hig chief TV lleutenant, Brian Morri
said with pride: “I have worked for Ruper}.
Murdoch,for 16 years, and I-beleive hig.

i philosophy is that when you decide to qA

someth!.ngyou get inand do it S
MY W
at~4f- 'yo‘u‘-“decidu‘w ao’

" something, then get in‘and do1t.”

“And if you make a few mistakes along
the way, if you're professional enough and
the right people, you pick up your
mistakes quickly, you learn on the run,
and I think that's far better than sitting
around and asking committees of people
what they think of this and that,” he said.

Brian Morris and his like-minded
executives At the Ten Network pride
themselves in their “tablold Press”
approach to the electronic media.

“We  are the communication

SR
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Coffee,

ON January 14, 1952 television’s first
morning news program, Today was
aired by the National Broadcasting Co
in the United States.

1t bombed.

Critics were hostile, advertisers were
wary and audiences were scarce.

But the show was saved by J. Fred
Muggs, a baby chimpanzee.

His owners, two former NBC employees,
© brought him to visit the set, and a

producer gave him a screen debut.

As Darwin discovered a century ago,
man’s primitive cousins are endlessly

- fascinating, and soon, it seemed just about
everyone in America was watching the
antics of the mischievous anthropoid. ’

But fame went to Muggs’ head, and he
began biting the hand that fed him — and
any other piece of exposed anatomy.

Four-and-a-half years after he lept onto
the set, he retired according to the
network’s public relations department, to
“extend his personal horizons.”

But by that time, morning TV news was
as much apart of the American breakfast
as percolated coffee, scrambled eggs and
Cornflakes.

Today, all three major commercial
networks have their own morning news

programs which each weekday are tuned

in to by more than 10 million households.

The most popular of the three shows is
the American Broadcasting Co’s {lve-year-
old program, Good Morning America
(watched by 4,590,000 households) which in
1979, managed to break the 27-year
domination of the 7am-9am time slot by
NBC's Today (watched by 3,968,000
households). The third contender in the
field is the Columbia Broadcasting
System's Morning , which is only oen from
Tam-8am, and i{s watched by 2,723,000
households.

Until recently, watching morning
television was for many people like
" drinking before noon: if you did, you
certainly didn't admit it. Now many more
people seem to be sneaking a glance.

. ABC estimates the average US viewer
watches one of the network morning news

programs for two minutes to find out what'

happened during the night, learn how to
guard against heart attacks and prevent
wrinkles, hear the latest gossip from
Hollywood and receive instruction on how
to manage a household.

On the assumption that more men
watch in the first hour than in the second,
the shows concentrate on the hard news
early on. By 8am, the working men and
women have presumably left — along with
CES8’s Morning — and ABC and NBC turn
their attention to housewives.

Not only are Americans starting their
day bhetter informed then they were a
decade ago, but newsmakers are finding
this an increasingly popular time slot to
make major pronouncements, offen with
mdre effect then they could have ﬁhieved
on the evening news 12 hours late

Jimmy Carter announced he was close to

a deal on the American hostages in Iran as
voters in Wisconsin were trooping off to~

the polls during the presidental primaries
last spring. Since most people voted before
they went to work, he was able to
capitalise on a sudden surge of patriotism
which evaporated later in the day when
the deal fell through, and managed to
hold on and narrowly defeat Edward
ennedy.
“‘Many people
consider tuning in to one of the morning

Nnews programs as- important as’ getting'

out of bed.

Although the three shows offer basically

the same information, .they have each

managed to retain their own personalities.

NBC's 7Today is
newspaper.  Solid,

like a morning
-informative : - but

sometimes pompous and solemn. Its set,-
‘'which has virtually remained unchanged

for 25 years, is dominated by an imposing
horseshoe-shaped desk, behind which are
chairs for the staff and a giant backdrop
of the Manhattan skyline.

The show is co-presented by Tom
Brokaw, 40, a former White House
correspondent with the snub nose and
boyish good looks of a class president, and
Jane Pauley, 30, whose
manicured appearance makes her look
like a law school trainee.

ABC's Good Morning America, on the
other hand, is more like an afternoon
tabloid, more frivolous but also less
pretentious, The set is a cosy living room
of mock suburban home, and the show is
co-presented by David Hartman, 45,  tall,

easy going New England TV actor who '

displays the same concerned but
reassuring bedside manner of Marcus
Welby MD; and Joan Lunden, 30, a
wholesome-lookmg gal whose style of
interviewing is to elicit the least
information with the widest possible eyes.

CBS's Morning is presented by Charies
Kuralt, 46, a  veteran newsman and
modern day Huckleberry Finn, whose 13-
year “On The Road” series for the
Evening News won him millions of fans. A
lone performer, Kuralt's show is more &
magazine than a newspaper, and he
presents it from a modern two-tiered
yellow and white set, sitting on an artist’s
stool with, with an easel contaming his
notes off to the side.

The presentation of the programs is to a
large degree a reflection of their origins,

Both Morning and Today are part of their .

network's news division, while Good
Morning America is a production of ABC's
entertainment division.

All three programs also have generous

budgets: Good Morning America $20
million a year; Today $16 million, and
Morning $7.5 million. _

But the real costs of the programs are
even higher since all three use stories and
correspondents paid foriby their evening
news programs.

in - Washington now‘_ ‘

prim and-

scrambled Advertisers
eggs and TV news

plan to set
deadline of

six months

TV media buyers will be giving
Australia’s - - latest
morning news six months to prove itself

-commercially viable.

"The warning comes from Alan

. Robertson, general manager for Merchant

and Partners, the largest media buying

consultancy in Australia, who said the .

advertising industry would be
approaching AM TV “with a great deal of
caytion.” -

“TV medla buyers will always look at
ratings. They are notoriously unforgiving,
and within six months they’ll want to see
real trends towards healthy ratings,” he

said.

Mr Robertson strongly rejected the
contention by Good Morning Australia’s
producer Peter Sutton that the show

~would bé successful if families turn the

TV set on when they wake up, then go

- about the house getting dressed, having

breakfast, still listening to the TV. and
looking at the set if they hear something
interesting.

- “That kind of hypothesis would be
absolutely contrary to what an advertiser
would want,” he said. “An advertiser
wants people to sit there. The more
captive the audience, the better it is for
the advertiser.

“It would be absolytely useless to the
advertiser to have a situation where
someone w&s shaving or brushing their
teeth and heard a piece of news they were
interested in, went and looked at it in the
lounge room and then returned to

_whatever they were doing.

“I think - if they (the

experiment in

program’s °

producers) felt that way, the advertiser !

wouldn't ‘evenn bother to use it,”
Robertson said.

Mr !

Morning televiswn news is not a new '
concept in this country. It's not been a °

successful one either.

In 1969, Channel 7 aired a program called

.- Network 7 Today.

Even though it had fivé years to develop.
the . program only - attracted 25,000
houscholds on a weekday morning
(July/August survey 1974), or 3 per cent of
the 887,000 Sydney TV households.

The rival networks both had children’s
programs and cartoons on at that time
which attracted almost double Channel 7's
audience.

Channel 9's Ma.nlyn Mayo Super Flying

Fun Show attracted 55,000 homes, while,
_Channel 10's- children programs reached

42,000 homes. ,

. With this in mind, Mr Robertson said
that the new morning TV news programs
will have to befgs fast paced and as hard
hitting as driveglime commercial radio.

o~
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By SAM PASSOW

SYDNEY station ATN-7 plans to-
drop' its nightly news . magazine
program, Newsnight, as part ¢ of amajor
newsroom reorgamsatxoru ;

coverage in the.nation's-leading ‘media
market has suffered yet another’ blow.” °

It is the second major local news show in
the past six months to be shelved by the
No 2 rated station.

Last January the’ 10w-racing,-¥ nine- «
‘month-old Seven Sydney News was axed
when presenter Steve Leibmann signed a
contract with the Nine Network.

According to an ATN executive,- the
reorganisation plan will be presented to
station manager, Mr Ted. Thomas, when .
he returns-in two weeks trom a busmess
trip to the US..

The reorganisation plans “have been
developed so the station .can -compete
more effectively -for -the prime-time
6.30pm-7pm national pews spot, as well as
holstenng its mormng news program-11.

In the last. McNair-Anderson :atings
survey -(March. ~15-April 11), . TCN-8
captured 36 per cent of the Sydney
market, followed by ATN-7 with 27.1 and
ATV-lOMth 25.6.

In the 10, 30pm-11 30pm (Monday-F‘rxday)
time slot, . Newsnight - averaged 5.7,
beginning the -hour - with an . average

61.600.at the close,: ., .

Channels  Nine and. Ten competed
during that. same ‘hour ; with  variety
programs, movies and serials. Nine
captured a 10 rating (average audience
varying from 195400 t060,200) while Ten-
| managed-18 (136,600-40/56,800)s5 i 2 i

While the difference in.audience share-
might not seem’drarhatic, at $70,000 a
week the rijghtly ‘news magazine is far
more expensive ‘ than the -competing
programs.’ :

When viewed in, terms of revenue versus’
costs, almost all local programming ends
up in the red. But stations consider them
essential because they usually rate well
and act as a counter-balance to the low
cost imports which dominate prime-time.

But in terms of advertisinig revenue, the
lowrrating- < Newsnight 'is ' considered
marginal at best by ATN executives and
" apd -when viewed in-terms of an already
over-extended news budget, it was a toss-
up between being:a bold experiment into™
the realm of nightly news and a luxury.

In the past 18 months, ATN spent more -
than $750,000 revamping its news studio
and upgrading production facilities with
state-of-the-art equipment from the US, -
Britain, Canada xmd Japan.

Cancellation “the three-year—old

Newsnlghtwﬂl nol: come as a surprisé.to

. the program’s 'staff.”Reports from the
_‘newsroom indicate morale is low and that
there . are . professional differences
between the -two presenters, ex-ABC
newsreader Ross Symonds ‘and Mike
Peterson.

The program, Whose main feature is its

- capability to provide live coverage of late-
breaking stories, is being produced by the
station’s weather man, Mike Bailey, who
used tp co-host the program with
Peterson before Symonds Joined the ATN
news team in January.

Bub an ATN executive said the planned
program cutback is the result of a tack of
talented - and - sufficiently trained
personnel capable of usi.ng the latest
technology. -

The ATN news divmmn now. plans te
concentrate the bylk of its effort on the
all-important  6.30pm nightly national
news, which has 2 potential audience of
more than 1.4 million people m the Sydney
area.

During the last survey penod the Seven
, National News attracted an average of
. only 352400 people (153) 'In Sydney,
.compared with 588,200 (26.6) for TCN-9 and

354 200 (17.2) for TEN- 10.-

The move means local telev&sion news -

audience of 133,200 and droppmg off to .

The rise (costs) and
fall (ratings) of a
late night news show:

ACI pohshes nnage b
FOLLOWING hard on the heels of BP's
plans to spend $6 million or so polishing up
its corporate image, comes a “me too”
announcementfrom ACI.

The company has asked for submissions
from four Melbourtie-based agencies' —
USP Needham, Masius, Leo Burnett and
McCanns — to handle an estimated §L
.million plus corporate image campaign.

The - four ' agencies involved ! haudle

. Ypriqus divisigneef AGLL. i o fd—.;-—-m

L & K breezes along

THE new  : product developmeut
department at Lever and Kitchen seems
to have been wdrking overtime for the
pastcouple of months.”

First it was the $3.5 million’ Jaunch of
Wisk, which was followed soon after by
the higly promoted new-look Omo. -

Next-month the company is \\eighlngln.

with - the -launch.-of - Breeze,-a fabric
conditioner for use in tumble dryers. -
Despite the fact that only 37 per-cent of
Australian households own tumble dryers
(compared with 75 per cent in the:US
market) L&K is' putting around $250,000
into .a . TV. and. women's magazine
. campaign to promote the. product. with

particular emphasis. during *the: early:

winter - months . in; the Tasma!ﬁa.n,
Victorian and NSW markets, s

Grey fills breach. .

GREY hasn't wasted any time ﬁlﬁng the
gap left by last’week's departure. of the
MW business from the ageney:+ - *

il

Filling the breach -is"the yoghurt and -

instant milk business from the Foremost
Consolidated division of Petersyille.’ .

The account, estimated to Bl around
$600,000, was previously wuh Patt.erson
and Partners.

New York award 2

THE  -Campalgn Palace. has -stored
Australian advértising’s.first gold at the
prestigious New York One Show awards.

The gong.was handed out for-the How to
Kill a Baby ad (promoting the Woman’s

Day story on the baby seal slaughter in’

Canada) for Palace client, .8ungravure.
Meanwhile, Coudrey Dailey’s »Moove
commercial “cdntinues on- . jts.award

winning way — the latest trophy for:the .

gllaimt.elplece cormng in the iorm of g-gold
o .

Director Richard McCarthy also stored &
gold for his Reader s Digest'commercial

for Gough Waterhouse. The cofimercial,

tagged Preslden Carter, featured a 1ook-
a-like " of SR Presidenl; Leonid
Brezhnev. X

%
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King Radio alms to get on same
wavelength as
the advertisers

QUESTION: Why does
radio attract only 9c¢ out of
each advertising dollar?

Answer: Because everybody
listens to it.

It doesn’t make sense? Here
are some facts to confuse you
further:
® ALMOST every home in
Australia has one or more
radios.

& OVER half of the popu]a-
tion live in households with at
least four sets.

@ SOME 84 per cent of all car
owners have a radio in their
vehicle.

® AND 87 per cent of all the
people in this country over the
age of 10 listen to the medium
every week.

# IN the major metropolitan
markets, women aged 18 and
over spend 23 hours a week on
average listening Lo their
radio sets, while men of a simi-
Jarage spend 21.5 hours. |

@ TEENAGERS in the met-
ropolitan areas tune in just
above 15 hours a week.

® RADIO reaches 73 per cent
of all people 10 years and older
during “morning drive time”
(6.30am-9%am) and 63 per cent
during “evening
time"(dpm-Tpm), making it the
nation’s main source of news.

The reason for this apparent
contradiction according to Mr
Bob Logie, director of the
Radio Marketing Bureay, is
that *radio is so much a part
of people’s lives that as a re-
sult of that fact. it doesn't
have the top of mind aware-
ness that other mediums have,

“It doesn’t have the same
kind of visual impact that TV
has, because it's there, it's al-
ways been there and func-
tloned well

“Radio tends to be like water
from the tap — it's taken for
granted.”

Advertisers, he claims, are
needlessly throwing away
their money by overspending
on television and print ads
when they could more cost ef=
fectively reach the same audi-
ence, with greater frequency,
onradio.

“In many instances,” says Mr

Logie, “it becomes almost im- -

drive -

‘ By SAM PASSOW }

perative that the advertising
agency gives the client what
the client thinks he wants, and
unfortunately, many clients
see themselves on television,
often Ior purely emotional
reasons.’

There is little doubt that tel-
evision is the most powerful
medium an advertiser can buy
— if he can afford it.

But a lot of companies with
modest advertising budgets
simply can’t.

In many cases, radio can be
the next best option.

Or it can be used effectively
in conjunction with a light
television schedule.

It costs up to $1150 for 30
seconds of prime time on TV.

On radio, it's less than $150.

RECRUITED

Peter Shackleton, media di-
rector of Young and Rubicam,
Melbourne, quite blatantly
says radio is not doing enough
to sell itself as an advertising
medium,

“This is especlally the case in
Melbourne where many radio

sales executives do not fully.

understand the application, in

_advertising, of the medium

they are selling. .

“They tend to be recmlted
from other selling environ-
ments and are inadeq@ately
trained in the medium before
being dispatched to make
their first sales call,” he says.

Shackleton also contends
that the Melbourne situation
adversely affects radio .sta-
tions nationally.

More than a third .of na-
tional advertising expenditure
is generated out of Melbourne,
yet estimates indicate Mel-
bourne accounts for only 15

" per cent of national radio ad-

vertising revenue, which' last
year ‘was more than 3130
million,

“Some Melbourne station
sales managements seem un-
able to merchandise their sta=
tions properly to all of the
right people 'in advertising
agencies,

“So not only media depart-

ments, but account service '

and creative people all tend'to
disregard radio as a medium,”.
he says.

This view is supported by the:

fact that advertising agencies
allocate on average only about
9 per cent of their total blllings
to radio.

But according to Chris Malt-
land, sales manager of Sydney
radio station 2UE — the high-

est rated commercial station -

in the nation's number one
media market — “the Sydney
scene is a damn sight better
than Melbourne”.

Mr Maitland defends his fel-

low salesmen by contenhding .
that “most of the time we.

don't even get a chance to
meet the creative people and
the account executives,

“We only get to see either
media buyers, who buy.time
for an agency, or the media
planners in agencies who say
they will pass the information.

“Neither of whom,” he notes,
“make the original decision as
to which medium will be used
in a campaign.”

Mr Logte agrees radio is not
doing enough to sell itself, and
reckons the medium would be
reaching its full potential if it
were to capture 15 per cent of

the total $1.5 billlon advertls-

ing market, or 15c out of each
advertismg dollar instead o:
its present 9c.

He contends that the major
weakness of the medium lies

not with untrained salesmen, .

but with a lack of creative

writers in the ad agencles. .-
But he is willing to concede

that “there Is a fair bit of evi-

dence to suggest that the qual- .

ity of radio creativity is reach-
ing much higher levels than it
did five years ago.”

Young and Rubjcam’s senior
copywriter, Mr Julian Smith,- -

is quick to note that before
mapping out a radio. cams
paign, it's important .that
agenices make sure ' their
clients uriderstand the funce
tions and limitations of a radio
commercial )
® RADIO is an awareness
medium. It's there for 30 to 60
seconds, and then it's gone, ..
Radio is not like a press ad,

Per cent
of pop.

' All People 10+ yrs

60

50

| ]
J Metropolitan
Commercial TV

,,'
Metropoh an .
Commerdlol

40

Tk

Radio-

10

roe TN

A I T,
PR

l‘; catad Datansh 4l

"6 718 9161
. AM

112.1. 2 3
PM

4 56789101112

Mid

Source; McNoir Ancerson

SURVEYS show that radloireaches more people than TV for almost two-thirds of the day

* heard

where content can be studier}
at length orat lefsure. 1
@® RADIO must therefore b
single minded.

It must contain one proposl
tion only. Everything that i
in"-that commercl
must suppcrl; that single prop«w.

. osition.-

® PEOPLE hardly ever lis¥
ten to the radio with total atse
tention — although it is possiq
ble to capture it. {

So a listener must be leff

© with a single, strong message

from commercial radio. ]
Although it Is easier for &
creative director to work witht

: pictures, motion and colorj

“executed properly, radio-can
be television of the mmd,"
says Mr Smith, L

“What a listener ‘hears carg
conjure up powerful images.” ¢

‘While this may work in theod
1y, in practice, says Mr Mait#
land, “we often get copy that Iq

newspaper ad, or an agenc,
will send us the soundtrack [}
a TV spot”,

Without a doubc the onlg
ones who. conjure up better

" based on the body copy of ;

images than Merlin the Magi~

clan are people who work in
radio.

Like emotional Latins, they
talk with their hands-when
they try to explain to you how
versatile their medium is, com=
pared to television.

“Where else, for instance,
can you talk to young people
18-24, on a sunny Sunday af-
ternoon?” they will ask you.

And before you have a
chance to think up 8 snappy
answer, they will tell you with
a flick of the wrist that radio is
a ' moving medium, which
reaches an otherwise unreach~
able mobile market.

DOMINANT

They also stress that radio is
an immediate medium which
generates same day results, to

which they gleefully note that -

television stations use it to
#gell” their programs on- the
same night,

« According to 2 McNair—-
Anderson poll privately com-
missioned by the Radic Mar-
keting Bureau, commercial
radio has a far more consis-
tent audience than televisjon,

and is not only the dominan!
medium for 12 consecutiv
hours (5.30am-5.30pm), but tht
most active during commercia
trading hours, while televi
sion’s ability to command a:
audience’s attention is limite(
to six night-time hours (5.3
pm-11.30 pm) where an adver
tiser then has to hope his mes
sage will not be forgotten b;
the time the viewer wakes uj
the following morning.

Yet even during those sam
night hours while most peopl
are enveloped in a video hazt
45 per cent of the populatio:
still tune into radio for at leas
15 minutes.

Dial dilettantes like Mr Maif
Jand are emphatic that ra.dl
does work.

He says the problem is tha
the overall picture is looked a
in dollar terms and not th
number of advertisers the me
dium is attracting,

As an example he cites th
Sydney market where a pea
time. TV spot costs 7.6 time
more that a péak time radi
spot, while TV’s total shate ¢
the advertising market is on!
3.4 times greater.
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FM begins to bag the ears and revenue

IN the broadcastmg trade, ratings
are more of a final judgment than an
opinion poll. The difference of a per-
centage point either way can make
or break a career, and will largely
determine how some $93 million in
advertising revenue will be spent.

But whether one agrees with the fair-
ness or accuracy of the McNair-Ander-
son and Associates survey of radio
audiences, its now clearly an undeni-
able fact, that FM commercial broad-
casting has captured the ears of Aus-
tralia.

In their first showing in the ratings,
the new FM stations have already
proved their capacity for attracting lis-
teners away from their established AM
counterparts, ranging from 129 in

‘Perth to 2.0 in Sydney, and their per-

formance in the months to come will
undoubtedly force a number of AM sta-
tions to change their formats.

While all markets surveyed by Mc-
Nair-Anderson use the diary system,

‘the frequency of the surveys and the
‘number of people polled each time va.ry4
‘from market to market.

! In Sydney and Melboure, 2500 people

are polled each time in four, eight-week
sweeps. In Brisbane, the sample drops
1o 2000 people in three eight-week sur-
veys, and in Perth and Adelaide, 1750
people are asked to fill in the diary dur-
ing three eight-week periods.

In all cases, a cross section of people is
chosen based on ABSTAT figures. It's
2 purely voluntary exercise, and 80 per
cent of those asked to participate do.

A review .of the final survey for 1980
on a national basis indicates a number
of clearly-defined .trends in ¥M broad-
casting: .

@ ITappeals most, to the 18 to 24-year-
old age group. They are also attracting

l "By SAM PASSOW I

a large slice of the 10 to 17-year-old age

group.

@ WHILE the peak audxence share
(that is a percentage of the total num-
ber of radio listeners at a specific time)
is between 7pm and midright, the indi-
vidual FM stations actually attracted
their largest number of listeners from
9am to lpm. This is bhecause more
people listen to radio during the day:

® FM stations offered little or no
competition to AM radid's peak audi-
ence time of 7.15am-7.30am, or into
“morning drive time” betveen 5am and
9am.

® THERE had been xio across-the-
board loss in the share gf the market
held by AM stations. But rather than
creating a new group ofilisteners, FM
was drawing from AM stations which
catered mainly t6°10 to 24syear-olds.

‘0 - THE ABC suffered ah average loss °

of about two per cent iy Sydney, Mel-
bourne and Adelaide. But held their
own in Brisbane and Perth. - . . -

‘While most FM stationg were aiming

for a target audience which was'5-10

years older than the ong they initially
captured, George;. Chapman,’ general
manager of the most Juccessful FM
station.in the country, BNOW-FM in-
Perth, contends that thi
pected.

you, that when you are marketing any
new product, you get the younger
people to sample it first. :
“Radio is very much h: il: It you look
at successful radio stanons over a num-

ber of years you will see qt, lot of itisat- .

tributed to habit, and th¢ 18 to 24-year-

old male seems to be the’ne who is not:

so set in his ways, and is more prone to

change. He cha.nges first;and obviously - .
he mixes with females and then they~

become converted.
L

- suggest, he says: ™

wa.s t.o be ex--

“We checked out our second four
weeks against our first four weeks of
the eight-week survey and we found
that we were growing in females in the
second four weeks,” said Mr Chapman. -

This view was agreed by Rod McKay
of 4MMM-FM in Brisbane in a some-
what more novel explanation: “To tune
into an FM station is basically a me-
chanical thing which is part of the male
role, but once females get on to it, they

- tune in for themselves.”

David Greenwood of 2DAY-FM in
Sydney discounts FM's attraction to
the 10 to 17-year-old age group audi-
ence as “trendy” and said their share of
the market dropped off as the eight-
week survey progressed.

Mr McKay is not so dismissive. He
contended that younger people are
more aware of what's going on and are
part of the technological revolution of
the 80s..
That kids are really
into things that are new and are hap-
pening. They are into the space syn-
drone and laser technology. They see

an ad on TV coming on for FM stereo |

and it wouldn't matter if you put on
bloody Beethoven, they would like to
tune acrossand hearit.” -

-Mr McKay sees FM's b1ggest, challege

-in the coming months as trying to over-
~come what he calls the “rusty dial syn-

drome”, which he claimed mainly af-

 flicts those listeners aged 25 and over
“I think any marketm man wul tell .

who kept their sets fixed to the esta-
blished AM stations like 2UE and 2CH
in Sydney.

“It doesn't matter what the bloody
hell those AM stations do, their listen-

' ers will stay there,” he said.

* Mr Greenwood.' who said his station
was right on target with the two per
cent share it received in its first rating
insisted: “I{ you can make a chink in

-the market, ‘'you have a very good

chance of not only bemg successful, but
very sucoessful .

heir showing inthe ratings .

’I‘he questlon is, how do you deter-
mine success?

In the country's largest market, Syd—
ney. where there are nine commercial
radio stations (seven AM and two FM),
which as a group are also competing for
listeners against four ABC stations
(two AM and two FM), the actual mar-
ket share for each station would obvi-
ously be less than for example Perth,
which is the country's fifth rated mar-
ket, where you only have five commer-
cial stations (four AM and one FM)
which are also competing with three
ABC stations (two AM and one FM).

This is where the deification of Mc-
Nair-Anderson comes in.

The lifeblood of commercial radio is
advertising. And as a rule, advertisers
determine which station will get their
business based on that stations per-
formance in a survey, which McNair-
Anderson have been conducting with-
out any competition for the past seven
years.

While advertisers will closely scrutin-
ise the survey.results for a breakdown
of the radio market by specific age
groups and times before they finalise
their campaigns, the overall revenue-

: drawing power of each commercial sta-

tion can be effectively calculateéd on an:
annual basis by multiplying their cu-
‘mulative share in the survey by the
market value of each share point.. z

In Sydney & share.point this year is. -
worth about $350,000 in advertising rev-
enue; in ‘Melbourne $225,000: in Bris-
bane $125.000; in Adelaide $125,000; in
Perth $85.000 and in Hobart $40.000.

So a statien in Sydney, for example,
which scores a two point rating should
be expected to pull in about $780,000 in
advertising a year, while a station in
Perth can score'six times as high in the
ratings but draw in only $1 million in
revenue. This is why stations in a more
competitive market can survive on
lower market shares.
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AS a medium, newsletters in
Australia are more a vehicle to cater
for grecd lhan to quench a thirst for
information.

The problem is that the people who put

them out admit they don't know how to
exploit the market.

According to William Fenn, marketing -

manager of the country's biggest-selling
newsletter, The McCabe Letter, “the
audience here for newsletters is far less
cducated to their importance than they
arc in the United States™.

“We lack an understanding as to their
usefulness in the market-place,” he said.

“We have to appeal to people who are
concerned with money.

“That's why there is a reasonable chance .

in Australia for confidential information
in the tnvestment area,” said Mr Fenn,
who now sells his monthly newsletter to
15,000 $120-a-year-subscribers ‘on the
Jookout for a hot tip.

Newsletter publishers generally agree

that with the exception of the financial
world, where' there are already 12
newsletters, the market here is not really
sophisticated enough to stand competitive

Acwstetiers in thelgeneral buginess world:s:

The publishers’afe now tioWhere near
aggressive or .open-minded “enough to
exploit all the opportunities to extend
their audience beyond their. primary
target,

Their marketing strategy is based on the
premise that a particular sphere of
business is the sole concern of that
industry alone.

One of the inajor éxceptions is Ad Briefs,
published by Speciaust Newsletters.

This highly- successful publication s
widely read at all levels of the advertising
world because of the competitive nature
and aggressiveness of the industry.

But it is also read by a lot of people who-

aren’t in advertising, but are interested in
the shop talk and broader commentaries
of the market-place.

e

L By SAM PASSOW-

. The biggest obstacle in starting a
newsletter is the sheer expense,

It costs around $50,000 ‘to launch’ a
general newsletter, and - ‘that would
include staff and the costs of getting your '
message across through dh‘ect’ mail trade

. advertising.

The. break-even point Yor a- weekly
newsletter is around $35,000 a year.

The average subscription . for ' a
newsletter in this country is 600. o

You can count the number of private ,

subscribers on the fingers of one hand as
newsletters -are viewed- as purely "a-
corporate affalr, and a rlght resérved for
senior management.

Mr Fenn said few young buslnessme.n on’
their way up the executive ladder saw
newsletters as “must reading” because the
“the business environment has;not gotten
to the cut-throat stage where it would be a
factor”. ;

But perhaps the answer also liés not'so
much in the.type 'of information offéred,
but-the style in.which it is presented.

o Accorging to;Boby Freedenr, pg.blls
b« Newsletters)

in

hey are’ not.

designed to do that.
“We are here to inform, not to 1nfluence
“We don't take sides, we don’t whage
campaigns. @ We occasionally. . make |
predictions on what is happening, but not
because of what we want to happen,”

Specialist - Newsletters
newsletters including

such titles . as

Workforce, Liquor Letter, The Medical

Letter, Systems Users and Management,
Occupational Health and Insidg¢ Tourism.
Of their 11 publications, five are weekly,
five. —are fortnighly and. one, The
Australian Business Index, which is a
guide to published business- news and
feature articles, appears monthly. :

put out 11!

To thé " editors of the Speciallst
. Newsletters, thelr product is designed to
be a summary of existing news, so that the
subscriber can read the whole thing in 10
inutes. -
" Mr Freeden, 57, has headed his company
for nine years — a time span he calls a
“lifetime.

He and his staff make no effort to

conceal the fact that their main aim is to
pursue the “good life”. -
They grudgingly concede that perhaps
there is a correlation-between the impact
. of newsletters as a major medium for
communication ©~ and  the !
: ‘aggressiveness with which they approach
the market-place.
| It would take at least 12 months to win
sudience acceptance, because the only
_way you can gauge that is by the renewal
‘rate at the end of the year.

While Mr Freeden claims his newsletwrs .
have & 95 per cent renewal rate, his -

success is not overtly apparent, .
“We live well because we live on a shoe
‘stririg. If we wanted to impréss people

‘with fancy offices, we would be history,”,

“he sald.

lack  of.

; Mr Ferm who does work-in g - fancy i

LEFT: an‘nce and investment is

the rved and most viable

. field for local newsletters, and now.

. supports 12 of them. But there are
others.covering diverse issues

. BELOW: “Mr - ADRIAN ~ McCABE,
" founder of Australia’s b1ggest-~.
selling and best-known investment
advice sheet. It goes to 15,000

subscnbers at $120 a year each

Drare mom o e

noh-of-the
er to the fact’ that‘it’

general subject.

. “To a degree, it's like the sLar system -
' it's believability that he creates mrough
his own character.”

Both Messrs Freeden and F‘enn. admit
their newsletters have little ‘or - no
_influence ‘in ‘the .corridors of powers in
Canberra, either: with polit.icla.ns or
‘Tobbyists. - B

“We haven't educabed polmcians or the
leading deciston- makers in business to use
newsletters as pressure vehicles,” Mr
Freeden said.

.But said Mr Fenn optimishlcally “As the
needs .and opportunities of lobbyists
becomes more necessary, the newsletter
will play a greater role.”
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‘Junk mail’ proves to be among the best sellers

THE other day I got

-this package from Singer.
Sewing ~machines which’
advertised a sewing ma-
chine for sale for $99, and
that if I bought it in the

next 10 days I would get

12 different colored spools
of thread. I dzdn’t read
- thatomne.. . S

“And then I got this ad-
vertisement from Time
‘tmagazine which said that
if I subscribe right away I
get an-ertra sir months
Jfree and with the copy
they are sending me they
would also send me a free
World Atlas. I didn’t read
that oneeither.”

— A woman responding

to @ survey on direct mail..

) newspaperadvertismg" ;

By SAM PASSOW

ALTHOUGH few would
admit to reading “junk
mail”, surveys in the United

States show eight out of 10,

people do read all the post
stuffed in their letter boxes.

In addition, most of the
people who receive direct
mail promotions get them
froim a company with'whom
they've already been domg
business.

Direct marketing is g 5100‘-
090 million business in the
US. .Here it generates
around $900 million a year.

Murray Raphel, winner of

the National Retail Merch--

ants Association award for

the most outstanding direct .
_ mailin:the US, said: “In:di-.
" rect marketing, it.is not unu-.
sual to get a 10,per cent re-

,sponse rate. That's a fat gre-
"ateriresponse. than through

Direct marketing is more

than junk mail. It is the pre-

sentation of your product or
company image directly to
the customer.

Speaking at the three day
Pan-Pacific Direct Market-
ing Symposium in Sydney
last week, Raphel
“What people fail to realise
is that you can get a lot more
money from the -customer

- you already have .than-try=-

ing to get a new customer.

“The customer you already ’

have has already 'shown
their trust in you by putting
money in your register.
“New customers don’t
know who you are. They're
reluctant to come into your
store and generally think

_you are just trying to make a

fast buck out of them.”

! Raphel, 51, who sells ready- -
to-wear clothes and accesso-

ties to a medium-and upper
middle-class. clientele in" At-

lantic City, New Jersey (pop-.
+ . ulation 44,000), denies direct. -

said:.

mail has any specmc class
appeal. -

He implored an audience of
300 local direct marketers to
practice the art of active lis-
tening.

“We are so anxious to sell
our product that we don't
listen to the public,” he said.

“If you know what the pub-
lic want then .you not only

can position yourself in an .
~=alfeady-crowded market; but -

re-position your competition
as well.”

In addition to his multi-’

million dollar retail business,
Raphel is an - advertising
consultant to a dozen corpo-
rations and writes monthly
columns on advertising and
promotion in Bank Market-
ing, Direct Marketing.and
Earnshaw’s magazine.i. «

He also puts out a monthly
newsletter for all US- super-
markets.

‘. Like many other small bu-’

sinesses, Raphel got into di-
rect mail because he could

not afford to advertsie any
other way.

After 30 years of trial and’

error, he claims the secret of
direct marketing is that it
should be entertaining and
should get the customer in-
volved.

Copy for direct mail adver-

.tising* does not have be
novel, just eye-catching. He.
also discovered the follow-on-
-phase ‘to-this approach to-
“thefmarket place invariably’
wa8 word of mouth — the.

cheapest form of advertis-

ng.
“In what he terms the “psy-.

chology of the first person

_plural”, Raphel advised bu-

sinessmen to talk to their
‘customers as though they
were a part of their organi-
sation.

By usmg words such as we
‘and us, “you make a cus-

tomer feel so important that
hé doesn't want to go some--

where else”.
_iRaphel claimed one of the

biggest errors copywriters of
direct mail advertisements:
made was that they failed to
write headlines as people
talk.

Quoting ad mogul David
Olgilvy, “when you have
written the headline for a
product you have spent 75
per cent of the client's

.money”, he then gave sev-

eral rapid-fire slide examp-
les of eye-catching ads used
inthe US

& EUROPE on a dollar a
day. Once caught with that
attention-grabbing head-
line, the travel group which
who took out the ad then ex-
plained in small print that if
you saved a dollar a day for'a
year, you could then afford,
to go to Europe. -

@ EINSTEIN'S' theory of
relativity. Give strangers the
same prices as you give your
relatives. The ad by the Ein-
stein carpet group then used
the small print to explam its
bargain offer.”

‘Analysing why some ads
were ‘more successful than
others, Raphel said the key
words in a short and punchy

headline should be only
(show exclusivity), you
(shows involvement). can

(can you afford to miss the
offer?), now (implying the
time to act), why (the cus-
tomer should do something).

According to Raphel, there ,

are seven steps necessary to - |-

produce a successful mrecc-.
mail piece: > * .ot A s

@ PROMISE a’benefit.

‘@ ENLARGE on the bene-

fit.
@ BE specific.

® GIVE proof of past suc-
cesses. ,

" WHAT happens if you .
(Lhe cusbomer) dont acb on -
the offer. .. .. P

@ REPEAT the above

® ASK forthe order.




. per cent from $6049 million Lo

blggeqt
insurance group,

~AUSTRALIA’S
life

income 16.6 per cent [rom
$1242 million to $1426 million.

According to the annual re-
port released yesterday, pre-
mium income was up 14.4 per
cent from $778 million to $880
million and investment in-
come 17.7 per cent from $464
million to $545 million,

Income from  freehold and
leasehold property was more
than $118 million, while
come and land tax accounted
for a further $65 million, L

The yield on policyholders' | |-
funds continued its strong rise
to 11,74 per cent — up nearly 1
per cent on the previous year,

The society's assels rose 15.4
$6902 million. I o

Freehold and loasplmld proj p-
erty and associated assels in-
creased $275 million to $1718
million, while loans on mort-
gages and policies were $847
million.

The interest rate for No.l
statutory fund deposit admin-
istration superannuation plan .
in Australia rose to 11,143 per
cent for 1980, agalnst 10.255
per cent in 1979, .

the
“AMP Society, boosted 1980 |

in-

By SAM PASSOW .

.- The society

“The rate s caiculated after’
making allowances for real-
ised capital profits and losscs,
appreciation in the bock value
of certain assets, and invest-
ment expense charges.

According to’AMP chairman,

Sir Vincent Fairfax, the more .
than two million policyholders ¢

will benefit from rises averag-
ing over 15 per cent in bonus
rates, due to a record surplus’
causing- $305 million to be sct’

aside for reversionary honuses'[

‘of $803 milllon, ‘
had a record
+$8220 mil lxon in new protection

buying-~ arise of 19.5 per cent.
- The  AMP paid out d total
$298 million in benefits: to
policyholders during 1980 — an,
increase of 11.8 per cen:
| The. amount of pruLecLlon
now provided by the society i
more ‘than $44,507 mithon —
$15,300 million in emplover--
subsidised superannuation

K \

- plans and $29.407 imudlion in

private insurance.
“The market value ol AMP’s

o]

N A2 N

‘-"u ,:(

‘ordinary share portfolio rose
#:52 per cent from $1297 million
‘to $1971 million.

"$185 million in the Australian
“sharemarket ‘on behalf of its
three funds, of which $65 mil-
lion was for new issues,
-‘Market value of the New
‘Zealand listed ordinary port-
{folio was $114 million, and In
the UK, $70 million. |

. 'The figures include $618 mil-
lion for ordinary shares held

‘vestment linked business.

% In 1980. the AMP invested

in respect of the society's in

;
i
i

“o R T e
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- By SAM PASSOW L

PUTTING together the pleces of
corporate life has never been an
easy game, but the AMP Sociely is

«!at least trying to make 1t fun. '

- The society is promoblng its 1980 an-
»nual report with a $60,000 television
campaign, which will feature up to
‘ten 30-second animated prime-time
Sspots a week in each capital city.

. The media blitz will last a month.

| According to AMP's manager for
jpublic relations, Mr Ken Blair, the
country's largest life office is "making
a ‘conscious effort to be ~uncom-
plicated and to get our message di-
‘rectly to the people and off the stuffy
financial pages”.

“We are the Ilrst organisation to ac~
tually market an annual report,” he
‘said. =
.+ “Last year up to 100 people a day
"came to our headquaters during the
jad campaign and a.sked for the book
theysawon TV .

~The idea to make the annual report

1 “public” was started last year when

the format was changed from the
more formal corporate tome o a
Zippy news magazine.

The 1979 TV campaign cosb the
AMP $50,000.

This year, its looks more like a travel
brochure for a Gold Coast hohday,
with a jigsaw puzzle of Australia as

: the underlying theme.

Both the report and the television
campaign have been put together by
the George Patterson agency.

" The circulation of the report rose
from 80,000 in 1978 to 125,000 last year.

I This year the AMP has lifted the

print run to 150,000..

The AMP has more than two million
policyholders and 6500 employccq and
agents,
| The report is available at any one of
ithe company's 35 regional offices and

‘is mailed to 15.000 pollcy holders who
:have requested it.

. By law, all corporate axmualleporbs
Imust be made available to all policy or
stock holders. but in practice few, if
any, are interested, so few are prin-

|AMP sets out to-
unravel the gma‘t
ﬁg%;w called hf@-

RV

Mr KEN BLAIR

ted, *Ihe report is free brcauw it 15
iilegal to sell an annual report.
“We also want the people who werk
for us to nndr\r.‘land the sort of =o0-
ciety thev belong to,” Mr Blair said.

“Tvery member of the staf{ will
attend a 40-minute audio-visual train-
ing session on "the bhook" and specinl
{raining sessions for our 4000 agents
wiil wlon be held Lo teach them how to
momow our annual report.

Ench of these prople will also be
given their own individual jigsaw
puzzie so they can see just how the
company fits together. :

While the AMP is Lhe only company
to engage in “tinance for the masses”

e ———

it is not the only one to adopt a nwore .

popular approach to money matters,

The No 2 life office, the National
Mutual Life Association, is targeting
its efforts to the nation's young spen-
ders and recently released an anuual
report for young people. -

ulsf%l.



By SAM PASSOW

NIKWS Corporation has
asked the Australian Broad-
casting Tribunal to consider
it a participant in the share
transaclion hearing involv-
ing John I'airfax Lid and the
Herald and Weekly "limes
Lid. ’

Speaking un behalf of News
at an ABT preliminary liecar-
ing in Sydney yesterday. Mr
Ifendric Nicholas told the tri-
bunal: “It would only be doing
only half the job if it were to
look at just one nettvork,

“The questions of domi-
nance, interference, infiuence
and its etfects has to be looked
at in the overall context of the
service to the Melbourne pub-
lic.”

Referring to the policy of
networking TV programs {rom
one city to another, Mr Nicho-
las said: “The tribunal is rul-
ing on the propriety ot what is
already a  long-estabiished
practice.” :

Citing a similarity in News'

ceffort Lo gain control of Chan-

nel 10, Melbourne, he  said:
“The inquiry into Lhis issue
can be regarded 45 o waler-
shed decision,”

Fairtax npplied to the A1
on Novemboer 29, 1979 lov ap
proval to huy 14.5 per cont ot
the Herald and Weekly unes.

If the deal is approved, il will

mean Fairfax will gain a pre--.

scribed interest in Chanuel 7
Melbourne, while it already
has a prescribed interest in
Channel 7 Svdney.

If the AB'T rules In tavor of
the Fuairfax share tikeover,
then it wiil in etlect be sanc-
tioning the tinancial network-
ing ot TV stations. v move
News  has  been  trving o

are prol

Wha (%]

achieve with its takeover of
Ansetit ‘t'ransport Industries,
whiclh is the licensee for Chan-

.nel 10 Metbourne,

The AF ruled against News
last, Seprember, but the deci-
stovn is currently under review
by the Aduiinistrative Appeals
Tribunl,

Mr Nicholas soid since hoth
News and  Faiviax's share
transactions would affect two-
thirds of the Melbourne coin-
merclal TV market, the ques-
tion musi ho looked at in the
totality of thil one market.*

PUBLIC INTEREST

Counsel tor both Fairfax anr!
the Herald and Weekly Times
objected to News' request to
be included in the heanng,.

ror the second time thiz
week, ABT chalrman. David
Jones, questioned whetlier it
would not be better to put off
the hearivg until the Federal
Governtieni hias made public
its intentions on  proposed
changes ta the prezent Broad-
casting and Television Act,

The changes are intended Lo

e

e T

—

|

I

define the questions of tec- !

working and public interest.

On Taesday. counsel for the !

AME Soewty oked the ABT
ta put eftits hearing into the
Plonees Conerete-Ampol !
shore  transacaann affectin

tyvo TV stations e Brishane

ubtil Mooy 1L :

The  Fereral Minfster for
Cormmunications, Mr Sinclaty, !
hiag confitmerl his department
oconsideriug changes to the
Hroadeasting and Television
Act, but wnuld not commit
himsell to o date when he will
rakse thr matten e Cabinet.,

M Jones sald he wlil rule on
the News request and an-
nounce the date for the heor-;
ing within a week, ’



I
l-the
‘purchase of a controlling interest in

- Tribunal asked to

THE Australian Broadcasting

Tribunal has agreed 1o consider a

request by the AMP Society to postpone
its inquiry info the purchase of. a

_prescribed interest in TVQ Brisbane by

Pioneer Concrete Services Ltd.

The postponement was requested untii
the Federal Govemment has considered
.the question.

Pioneer Concrete obtained its interest in
station indirectly through the

Ampol Petroleum Ltd. .
Mr Roderick Meagher, QC, for the AMP.

.~ asked the ABT preliminary hearing in

- Sydney yesterday to put off the inquiry
"until May 11 because the Federal Minister

Jfor Communications.
~ reconsidering
‘Television Act.
‘" Mr Meagher presented as evidence a

Mr Sinclair. is

the Broadcasting and

statement Mr Sinclair made in Federal

Parllament on December 4. 1980 in which

W
& fr 4_' -
caa
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By SAM PASSOW

he said: “There are a couple of instances
of recent :imes which have caused ihe
Government to consider the implications

of the present provisions of tie
Broadcasting and Television Act.”
He  said one was ‘“inadvertent .

transgressions of the provisions of the Act
as a result of thie stock exchange deaings
for the takeover of the Ampol company,

~which causes us to look at the present

provisions to see whether thev deo need
modification, and. if so, in what wav”

“This consideration will involve not o:ly
the machinery provisions within section 80
to 92K of the Broadcasting and Television
Act. but also the consequences and
implications of inadvertent stack
exchange transactions and the wav thev
should or should not be approved.”

A spokesman tor the Minister said e
was unable to give a specific date on viwen

_ Lhc matter w {ll be presemed to Cdb nvt.

= —

le

The chaxrman ol the ABT.
Jones, said he wouida rule on
by the end of the week.

The inguiry was calied when Pionesr
bougt 61,4 per cesn. vit Ampoi, which held

M Daviti
ine reques*

65 per cent of the ~hares of Conivers-
Telecnstors W Lid, dlicrosee o
contizoerelal televiswon staiionn TV@
Irisbane. -

The AMP. wiicii vviis 12,2 nev 2ent o
Minneer, tonua\.ened zhe Broadcastine
Act by owning meoere than § per cent i
thiree televisinn stations.

The maximum  proscribed  nteres*
hnldings allowed nv iti: Act are two, anu
the society already :a® a staxe in QTQ-Yy
Brispane and ATV-10 Melboucrnie

“The Act alsoc rules cut licensees havin,
interests in two stat:onz inthe = ae ety

Mr DMeagher clain. d the AR s merei:
an nstitutional invvestor whien has o
interest in the acwuai eoperatior. ol the
stations. .

gﬁ@b& |
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i automatlcally unless

HACTS wants! ohiw
Govt out of
broadcasting

? By SAM PASSOW
THE Federation of Aus-

tralian Commercial Telewi- -

sion Stations has recommen-
ded to the Federal Minister
for Communications, Mr Sin-
clair, that the Government
shouwld hand over control of
broadcasting to a single
broadcasting authority.

In a.formal subnission to M

| Sinclair on the future of the
Broadcasting and Television

Act which is now under
review, FACTS contends that
the minister should have no
role in the determination of
standards or codes for broad-
casters nor in their admin-
istration.

Cabinet is due to discuss the
proposals today. o

The ASsociation of ‘Televi-
sion Executives proposes thut
licences should be renewed
licence
fees are not paid or a wilful or
grave offence has been proven
inrelation to a licence. .

In this context, an offence
would constitute a breach of
provision of the Act. condi-

tions of licence or approved
codes. .

. Tribunal in 1977,

‘the

But FACTS maintains that
individual voluntary codes be
required {or each sector. and
that all codes apply equally Lo
all sectors of the broadcasting
conumunity.

In addiiian, the metropoetitan
members of FACTS, together
with ai number of regional
licensees, believe the Minister
should also have no role in the
licensing process.

The majorilty of
members of FACTS, who. in
main, support the Na-
tional Country Party, belleve
the Government should re-

regional

gain coulrol over the licensing.

of stations.

The Government relin-
quished this control when it
established the Broadcasting
" But it is believed the Com-
munications Departiment sub-
mission to the minister will
support the independence of
the broadcasting authority.
RFACTS says the present
fragmentution of broadeast-
ing adminlstration should be

eliminated and replaced by o -

single independent body.

This new broadcasting
authority, which FACTS con-
cedes could be Lhe existing
Australian Broadcasting Tri-.
bunal, would supervise all sec-

———— A

‘cial television, -irrespective of

- satellites.

“of them retiring every three

the ABC, the Special Broad-
casting Service and commer-

the technology used in trans-
mission — terrestrial, cable or

Under the FACTS proposals,
the
would also be responsible for
administration of Pprogram
and advertising codes envi-
saged in the Broadcasting and
Television Act (No 2).

In order for this authority to
maintain its political indepen-
dency. it is believed the mem-
bers of the body will vbc an-
puinted for six years with half

years as is now done in the
Senate.

1f the FACTS proposais are

adopted. then public hearmgs
at licence renewal inquirles

_ would be dropped in favor of

public hearings to be held at
the discretion of th.e broad-
casting authority, which waould

. report its findings in a White

Paper,.end would then. invite
the Government and/or the
broadeasting industry to re-
spond a8 necessury,

“The present open-ended ref-
ercnces to "public Interest” in
the Act are unacceptable to all
FACTS members. who feel
they should be replaced by an
explicit set of delined criterid.

.tors of broadcasting including

broadcasting authority
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THE advantage of being in
~charge of the Pacific Rezion of
. the Nichiolas Internatioual em-

pue 1s thal when you have a
- headache you don't have lo
look far for relief.

Although Mr Bill Leslie. 48, has

been at the lichin only since mid-
November, he readily admits he
is not entirely nappy with his
present stable of products. and
wouid iike to bring in some of
Nichoius' other domestic medici-
nal produets which are sold out-
side Lhe Pacific region.

“Grrowth is the name of Llhe
ganme tor us.” is how he prelaces
nost ot his remarkas.

Last vear the Pacilic Region --
“Australia, New  Zealand.
Guinca, Fiji and the smalier is-
lands in the area — accounted for
23 per cent of the multinational's
© $167 million (1979-1980) sales.

The total operating profit for
Nichoias world-wide last year
was $4.09 million.

"“The Pacific region 15 a very
lucrative market and could be
more s0." said Mr Leslie,

“In the next live years we hope
to account for 35-40 per cent of
the total turnover.”

In a major realignment of the
corporation’'s structure in the

y New Year. Nicholas' ernpiie was
. consolidated from six regions
tanto tive.

| The UK, accounting for 30 per
jeent ot the group's profits, was
!consolidated into  Continental
ll-urovw and Thailand and Sin-

i gapore, which was in the Pacific
:Rc;,mn were taken over hy the

Africa and Central Asia division.
| It was telt these two countries,

whose $1 million in sales accoun-

ted for a little more than 2 per
ccent of the Pacific Region's tirn-
y over. couid best be served by the
“head oftice i Narobi. whieh
Cspeviabiaes an working through

Cdistributors and  eross-horder
Ctrade  in politicadly  sensitive
reyions

The orher nognr ehange 1o the
Nichaolas line-up 1s that Peter
Dadda. who used to head the Pa-

- otie Rewion, has moved o the
Uniten States  to spearhead
Nicho'as® elforts in that market
with the wide-runge of cosmetics
for blucks — already proven
highly success{ul in Alrica

I fact Nichoias' Envi iinge 0t
ethimie stun products 1s sucha b
that 1t has made the compuny
the envy of a number ot multina-
tionals  which  have already
approached Nicholas™ with ta-
keover bids 1n an effort Lo pene-
trate the African markel,

T VR

New |

MRLESLIE - -

The Pacitic Rewion earned $43
milion dollars for Nicholas last
vear. of which $25 mullion was
from Nicholas products and $18

milion trom Watson Victor dis- -

tributorships.

Of the total reglonal carmngs,
only 37 milllon was gamed out-
side Australia, In 8 market with
just over six nullion people,

New Zenland was the region’y
bigpest.  overseas  wmrket,  ac-
counting for $4 milhon ot Wali-
sor Viclor sales and $750.000 of
Nicholas’ overseus sales

Of the 325 million waorthy ol
Nicholas produets soid in the Pa-
citic. Rogion, 90 per cent ($205
million) were <old [ this country

Over the counter analgrsiesan-
counted for 47 per cent ($12 8 mul-
Iren) ot sales, home medicines
456 nnllion, toiletries and ens-
metics $25 milllon and hospital
products and prescriplion medi-
ey $1.8 million.

Mr Leslie, who has been with
Nicholas for 11 vears. elght as
head of manufacturnng for the
Ul regon and threc as head of

9
@
@

Crevamped product, Me

ST

h game

manulactrng worldawiede from
the head otbiee otv Mrelbourne,
has wasted no tune in settling
Lo his new ob.

"Some of nur existing products
simply need a kick o the bhe-
hind." said Ar Leslie, who plans
in finance the development of
thiese products from proructs al-
ready well known and Inghly suc-
cessful — such as Aspro. Vin-
(,em" and Radox, which he calls

CeRSN COws

He i already  planomwg to
iwurech a new “tap-secrel’ prod-
uct an the cosimetic area as well
as a new medicine for patients
with & lung condition,

But s mast amhitlous prosect,
Ly diate 18 the revanuung of the
company s high pubhefscd prod-
uct Staminade. the linuid ener-
giser inr tired atheletes.

Mr Leslie contends “thal there
18 toon lor growth i this prod-
uect. hut there is something hold-
ing us baek

Becadse he is ynsure just what
{t Is that is keemni the product
from tuking off,' his coflice at
Chadstone  Victoria, will spend
the next three months test niar-
keting new versions of the prod-
uct . reformuiating its taste (now
sally and bittein to something
more paiatable to the consumer.

“The product as lormulated
now ig& for strenunus sports such
a§ runmuog and squash,

“I would hke to reduce Lthe
strength of the product (the elec-
trolytes which replace the per-
spiration in the body) suo it will
Biuve a greater appeal,” e sand,

past year Spamandc curned $2
million for Nicholas. butl with a
Leshe {s
rrojeeting sales up Lo $10 mulhon.

Mr Lesuss approach to Sta-

- minacde wil e a good exanmiple ot

how he pians Lo ren his region,

Recoprusing  thal six out nt
CVEr ) Bew produets Lo come on
the ket never sarvive ther
feest vear, Bocholas will be spend-
iy more of gis time md money
develogmre L exisbhg range i
producis rather than pioneering
new deeeteprnents,

“We owil be plagarising the
leatne s o o ddready done i the
other resone for aur own maur-
ket " Mr @ oshie sald

The Pacilie Region now spend:
25 milllen on advertising with

threr Mcethourne agencies  --
John Cleinenger Monahan Day-
map  Admins and  3-Dinension

Marketirg.

Mr Leslie siad he planned to in-
crease Lhe ad budget this veur
because "if vou dont tell pcople
whal yvou are ,elllng. they wnn't
buy™.

T,
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at' touch Of a buttoﬁ-

THE space invader. syndrome whxch
captured the minds and imagination of '
the younger generation 1s ]ust a taste oi
-things to come.

By the time these kids are ready to take
over the boardrooms of the likes of BHP
and CSR, television computer. technology -
will not only be as much .a part of their
daily working lives as the 10 minute coffee
break, but will be accepted in the same

.~ unquestioning manner,

. Technology has now surpa.ssed the video '

dlsp!ay unit ‘this article was typed on,
which _allows this. journalist in the
newsroom to set his copy directly into type

in the press room two floors below wlth |

the touch of a button,
Now we have reached the stage where
with the. same : touch -of -a button,

l © By SAM PASSOW | :

hotels and restaurants, tourist’ exchange

rates, travellers brlefmgs. enwrtalnmenc:

and sport directories.
@PERSONNEL: cost of living sLatIstics.

'uving abroad ‘data, visa requirements,

. conferences, . and business. .- courses -

available. = . . = .
@FUN:; demonstrations. - games,

. amusements,’

“But the real impact of this system is that
it will not only be an invaluable aid to the
market place 1t, will in it,self become Lhe

-, market place, )
The information {s programmed into the .~

computeér, by . publishers and news
organisations around the world who

. phone the information to London at their

thousands of people all over the world can -

simultaneously 'and instantaneously call

up information which' would .normally

take countless hours to find. - s

This technological wonder which would
even -impress - Stanley - Kubrick's - 2001
computer marvel, HAL. is called Prestel,

and has just completed a highly successful

year of international market trials.
Prestel was invented by the British Post
Office’s Telecom division in the early .
1970s. -

In the 18 months it has been Ain
commercial service in the UK, more than

‘London-based * -computer- - system-
90, D¢
v 2
Prestel . Uses .the -GEC ‘,4600 e'é'des
comput.er which is capable of storing and
+ retrieving 250,000 frames (TV- screens) of
information at one time.

At present, . there are tvm such
computers in London which are in
operation 22 hours a day. Two more: are
planned to go into operation at the énd of
this year on the east coast of the United
States. :

‘The information avaflaole in the Prestel
computers is broken down ' into six
categories:

@FINANCE: exchange - rates, money
markets, stock markets, commodity prices-
and company results.

@MARKETING: ~ international and-

national trade statistics, names of
. commercial attaches, exhibitions, current
research papers and names and addresses
af suppliers and agents.

ONEWS: international ncws, weather
future . events,
viewpoints. . X
@TRAVEL: airline timetables, fares,

personalities  and |

own expense,

When the subscriber wants to read any

of the.information, he is charged per

screen - he views, and .that money is’

remitted directly to the supplier of t,ha.t
information.
“The average cost for a single frame of

Ainformation is about 10c. But if the the
price of the information is determined by : -

the supplier, it can vary enormously.

FAULT REPORTS

News Corporation, for example, charges

lc for its frames .of information which!
- 8000 terminals have been Thooked: upto t,h‘: ) rincluc‘l:?hi -national utewx'rheadunes a
via’ T

ﬁummnry 'oompw profiles and

wh
newsroom in Sydn Yo
The Wall Street Journal charges 5c a
frame, and THe Economist charges 10c.
American Express offers a free instant
hotel . reservation - service, while the
American market research organisation,

Frost and Sullivan, charges a dollar for a,

peép at one of its market forecasts,

ABC airline travel guide., Newsweek
magazine new products and processes,
Merrill Lynch, Dow Jones and the Dutch
news agency, ANP, to name but a few, -

" international .
communications company.

- The market trial aimed at integrating
the international business community was
conducted in Austria, Australia, Belgium,

.Holland, - Hong - Kong, Italy, West

Germany, Sweden, Switzerland and the
uUs. -
Among the trial. users were: Bowater

~Corp, British Petroleum, Cable ~and

Wireless,-Chase -Manhattan Bank; Hertz

. Europe, IBM, ICI, ICL, Manufacturers
Hanaver Trust, PA Int.ema.tlonal Peat, |

Marwick, Mitchell and Co, Rank Xerox
Sony.. (UK), .Texas 'Instmmenm"
Trusthouse Forte and Unilever.,

. One. of the main attractions of the

' syst.em is- that individual organisations
.. and companies ¢an program the computer

for their own internal purposes such as®
company newsletters, stock lists, price
lists, specification changes, fault reports,
or personnel movements, all with the very
latest updates, making the {nformation
instantly and simultaneously available toé
ranch and subsidiary offices world-wide.
To date, there are 32 subscribers to-
Prestel International in Australla and 287
terminals -~ in . operation in < Sydney,:
Melbourne, Canberra and Perth, The:
subscribers . include .Unilever, ICLY
Pilkington, . ACI - . PA - International,

- Department of Sclence of Technology and
_-News Limited,

'to the Prestel system, none 'of them have’

._years behind the British system.
Other information sources include the *
-which of the three, will be the one most

. .. Telidon, which offers higher resolution of
Prestel International was test-marketed :
in 1880 by Logica Ltd, the UK-based -

computer and ..
:- 4000 character oriental alphabet.

The system costs about $5000 per
terminal. The components of the costlng

- include:
O®RENTAL of the terminal.:

®A 20c per minute cost of connectlon to
the computer in London.

@THE cost of the ISD phone call to che-
computer .centre .in. London. (Clients)
outside the UK are given-a 50 per'cent |
rebate:by. British Telecom for calls’ made §
into the computer centre). : {
Prestel hopes tma reduce, the - costs’ of

phone gall. . il
SWheR' e nsd fine 1 “imﬁaueu Britishi
Telecom will terminate the rebate scheme

While there are three major competitors

even begun thelr market trials, which
inevitably means they will be at least two

The French will be marketing Teletel,

similar to Prestel.
The: Canadians -are coming out wlth

graphics on the screen.
The Japanese will market Captaln, butis'
designed primarily to cope with the nearly’

Now that Loglca Pty Ltd in North
Sydney has completed its market trials in.
Australia for British Telecom, it is looking
for a company to market the service. in.
this country on a full-time basis.

The company Logica has in mind will'

-.either be in publishing, time sharlng

. computers or bureau operations
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TELEVISION executives and inde-
pendent producers are breathing easier
'this week following the Government's
“announcement that they will qualify for
‘the tax incentives for investors to be
tabled in Parliament in the autumn ses-
.sion.

The concession to innclude TV preduc- ‘

tions not only fulfils one of the Govern-
ment’s campaign promises. but ensures a
competitiveness in the industry which is
essential for its development.

According to Mr Hector Crawford, man-
aging director of Crawford Productions:
“There are much greater prospects for the
industry’s development in TV production
than there is in feature films, because
without TV productions, you have no
regular employmient at all for artists, writ-
ers. technicians. and most importantly,
the independent documentary film mak-
ers. vy

“Australian television production could.
if it had to, live without the taxpayers. 1
don’t think feature films could.” he said.

Crawford's sales manager. Mr Nick Mc-
Mahon. went a step further and credited
the rebirth of the film industry in the last
six years almost entirely to the staff who
came from television.

Mr Ian Holmes. managing director of the
Grundy organisation, said the investment
incentives will be particularly helpful in
the making of documentaries and high-
budget mini-series “which have a finan-
cial requirement beyond the capacity of
the Australian filin industry”.

Praorames nnt raversd hv the Govern-

By SAM PASSOW

ment's plan include light entertaimnent,
quizzes, panel games or variety {iims. tihims
of public events, theatrical performances,
sporting activities, training tilms or scr-
jals. ’

The tax incentives outlined by the Min-
ister for Home Aftairs, Mr Bilicott. are
based on the exisiting definition of fihmn as
sct out in Section 124K of the Tax Assess-
ment Act.

It savs: "Film means an aggregate of
images. or of images and sound-. cinbod-
ied in any material.”

The main provisions of the incentives

. allow for 150 per cent write-offs in the {irsty

year of expenditure and an exemplion of
an amount of net earnings bv anmvestor
ot up to 50 per cent of the investmernt.

This means an investor who puts up
$100.000 for an Australian film can claim a
tax concession of $150.000. and should the
movie make a profit. the investor wili not
be taxed on the first 330,000..

Compared with the previous scheme. e3-
tablished in 1977, where an investor in the
60 per cent tax bracket was risking 40c in
each dellar over two vears, the new mreen-
tives miean an invesior in the same tax
bracket is onlv risking 10c on each dollar
inthe first year.

In an effort to ensure investors o noet
take advantage of the new incentives by
backing projects they know to be non-
starters in order to strensthen their tax
shelters. the Government has rescried
the right to deny a deduction if a tihn s
not produced. or if produced, is not shoean

v vmanasleabad

The new tax ruling will be back-dated to
October 1, 1930.

But while an aggregate ¢l images may
mean both TV and film. TV executivez . e
seeing a different image of the future
than their film counterparts.

Locally-made television programs e
cheaper to produce than locally-n..ue
films in any market and imported TV
programs are even less expensive than ‘o-
cally-made ones, which means if the Aus-
tralian TV production industry is to grow,
it must do so overseas.

“The great benefit that will be obtainrd
1rom incentives of this sort is that it will
make it possible to make preducts which
will sell overseas and which will tring
money back to Australia,” said NMr
Holmes. : )

Australaian TV programs have only
been selling overseas in the past feur
years, and no-one has manared to make a
siale to one of the three major US net-
works. )

The only Australian TV production com-
pany to come close is Cash-Harmon which
sold the format of Number 96 to NBC.

Nevertheless, Mr Holmes said his com-
pany had sold 10 TV films and 150 episodes
of “Prisoner” in the two y\ears overseas,
including sales to the ever-growing US
syndication market. .

He also indicated his comj.any was try-
ing to market overseas 100 episodi: of
The Young Doctors, 500 episodes of The
Restless Years, and 26 episodes of its new
series Bellamy.

In the tour years Crawford Product.ons
has been selling overseas, it has sold 39 ep~
isodes of Homucide, Ryan and Bluey, 13 ep-
isodes of Solo One and 350 episodes of The
Sullivans.
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Gems ‘1ousy for

or speculators,
says UK expert

“ONCE you're out, you're
out.” That is not the call of
an umpire at the Sydney
Cricket Ground.

‘It is an emphatic statement
‘by the president of the Lon-
don Diamond Centre. who
iclaims “diamonds are a lousy
lnvestmenL "

Accordmg to Mr Norbert
Streep, in purely financial
rterms diamonds are, for the
imost part, only a good hedge
|against inflation.

“While you can make a size-
¢able cash profit on the trade-
{in of a diamond. vou then can-
I not-expect to replace the stone
jfor a similar -size and still
imake a profit,” he said.

[ "It is not a speculative com-
lmodxty Once you're out of the
mar}\ec you're out.”

His reasoning is based on the
T’fauh that unlike the gold mar-
:Ket, which fluctuates ‘and al-
tlows investors to recycle their
‘protits  when  the  market
| drops, diamond prices have
jonly risen, which means the
| speculator can't play the mar-

‘kcL
| Mr Streep, who is visiling
'Sy dney this week to encourage
! more Australians to visit the
|-London diamond market. said:
- “Everybody who has tried tn
I use diamonds as a short-term
! quick investiment has burnt

their fingers, because when:

they tried to do this, they have

invariably ended up with one;
of- those investment compa-

nies which come and go like
-You change your shirt.

"Gemological

By SAM PASSOW

e
“There has been too much \’

misrepresentation  done by
these sort of companies.”

For Mr Streecp. the fifth gen-
cration of the Dutch diamaond
merchant family who began
trading in 1876, the minimum
amount required to get into
the diamond investment -
ket is $US50,000 (343.000). But

even then, there are a number
ol qualifications which more
than likely will put olf thc
small investor,

These are:

® AN investiment paxcf’l is
made up of several stones
which disappear intoa safe for
a number of years and are not,
touched until Lhey are sold
again,
@ INVESTMENT qtonm are
always flawless and colorless.
@ EACH diamond is sealef
individually with a certificate.
which becomes invalid once
the seal is broken. ~
® THE certificales come
from three sources — the
Institute o1
Amcrica, the IHigh Diamond
Council in Belgium and the
International Gemological T
stitule in Belgium,
¢ DIAMOND
trade the investment on tixecl
margins, which are adcded to
the market value of the din-
mond. The margin s usunliv
15. perocent onoa SUS30,000
minimum,

LYINLN

S d

merchants-

re not

HEADACHIS

The last stipulation is di-
rectly related to the limited
benelits diamond merchants
feel they reap in the invest-
ment market and why over 90
per cent of their business is in
the high twnover jewellery
trade.

The [oncdon Diamond Cen-
tre. UL lavgest conumercial
dinniond  outlet in London
apen to the public, only takes
on n couple of investinent
clients a vear, because accord-
ing to Mr Streep: “There s far
too much work involved for
the number of stones we can
grl and the profit at the end of

the day it will generate.”

Outl of every 100 diamonds
mined. only 15 are uscd for je-
wellery, and of thosc only o per

“cont are  considered  good
enough for investment,

Mr  EStreep  said: “When
people think of investiment,
they come to me wilh $1000
and say,'I'want toputitinto a
building society, bubt maybe
dlammlds are bettcx

“I kick Lhcm m tho arse and

toll them-to go away because
nobody can make a living on
that sort of investment, .
“If they want to buy a $900
rving {or their wife and make
her happy that's great. But for
$100 commission, 1 have to
spend as much time as I would
for 21000 or $2000 \\orth of
comnission.’ . - i

Like the pems, the merch-
ants have a clarity of their
own, Mr Streep describes the
glary of the trade as minjimal,
the headaches and eyecaches
as optimal and said he has yet
fo have a woman in a low-cut
dresseome to beg him for dia-
mends, . .

ever
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" JOHN SINGLETON |
TLC defends
ALP, union

Fag on Hingo |

Ey SAM PASSOW

The sceretary of the NSW
Labor Council, DMy Barrie
Unsworth, has defended an
acreement with John Single-
ton  that no  criticism 1
unions or the ALL be aived
on the weekend breakfast
show on the Labor-owned
Syvdney radio station 2KY.

Mr Unsworth said the verbal
agreement he reached with
Mr Sinpgleton was similar o
canditions ~ agreed  to by
other ou-air  personalities
“who understood Lhe philgs-
ophy of Lhe station”,

Mr Unsworth denied that the
station's policy was intenderd
to gag the talk-show presens
ter,

“It's the people whn phone in
tlvat  we  are  concerned
aboul,” he said.

He said that in (rviog to in-
crease the ratings of TKY,
the management (edt politi-
el comment was ot panid
entertainment, and that il
Jisteners wanted to criticise
the unions or the ALP, they
could ring another radio
station,




‘Holeroft

AUSTRALIANS get the laws and
regulations they deserve.

According to Mr Warwick Holcrolt, this
is because they tolerate time constraints
on public debate as well as insufficient
evidence and information which {rustrate
proper scrutiny of proposed legislation.

Addressing the 1981 congress of Lhe
Institute of Chartered Accountants n
Sydney yesterdayv, the former
excceutive of Brambles departed from lis
prepared text tosay:

“If our elected representatives are
unwilling or unable o carry out a proper
level of professional research and inguiry
into proposed laws and regulations, then
we in  private enterprise and the

professions must protest volubly and.

publicly while at the same time sctting
about to provide the public with the facts.

"To do less would be to suffer the

consequences of our own ineptitude,” he
said.

Mr Holcroft based most of his remarks
on what he called an "alarming” report by
the Confederation of Australian Industry.

The report concludes that we now hive
under government by statutory rule,

“The output of regulations has

chief ”

slams ‘unhealthy’

law-making trend

l By SAM PASSOW “‘f:....w\

overtaken the use of Acts of Parhiuuent as
the prime mcans of governiiy and
regulating in Lhis couniry,” Mr Holcrott
said.

“This trend is disturbing from the point
of view of public accountatlity and
legislative control since 11 maly cascs
such regulations become law  without
proper parliamentary understanding and
debate or even in sonme cases allimative
assent.,

“This is  truly an  unhealthy and
dangerous state ot affairs.”

Mr Holeroft, who recently headed (hio
government inquiry into the twe-atrhinge
policy. seemed to speak froin biiler
expericnce when he satd:

"The bureaucrats, State and ITedeinl
alike, are way ahead of their political
masters in matters of policy formulation

3%/4[ %

T

M

“times

and 1mplcnwntauon ol thcir wwn
particular philosophies and ideolegivs,
“Today's burcaucrats cannot be

condemned for assuming greater puwers
than their forefathers in public scrvice,
for it must be acknowledged that it has
been our own clected representatives over
the past years who have ‘wittic.o or
unhwittingly acquicsced to the transter of
more power to them

“Ninisters in our parhamentary tem
are caught in a web which causes tl‘ mto
enter into marriages of corvenience with
theiv own immed.ste burcaucracy.

“The reason: nunisters are so dei .asive
of their own department’s performance
and planning inwtiatives is that th-« are
almost totally reliant on
departments to carry out the functions of
review and administering of policy and in
saleguarding against the normal
privations of political life,”” he sald.

Mr Holcroft used the CAIL survey to

highlight what he saw as an aunost
unstoppable expansion of government
power:
¢ IN the 11U years 1970-1980 total
spending by gowrnmenb was 298 yier cent
higher than a decade nbielore, white the
private sector was up only 132 per cent,
@ GOVERNMENT spending was
higher than  private  sector
expenditures onall counts. )
® GOVERNMENT borrowing vas "GQ
times greater than the private sector's.
® GOVERNMENT . employment nad
winereased 18.6 tumes more than the pr l\dLO
sector's,
@ IN the 10 vears to 1069, Pmllmnent
passed 6928 Acts and approved 12420
stntutory rules, while in the 10 years to
1970 there were 9703 Acts of Parhament,
and 20,131 statutory rules.

M Holeroft said there was 8 balancing
factor in business — particularly in public
companies -- which did not exist ln the
comdors of Par llament
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By SUE COOK and SAM PASSOW
AN imimediate independent investigation has heen ardeverd

- by the NSW lealth Commission into allegalinns Ihat two

ambulance drivers [rom Lithgow threalened Lo shut down (he

_ State's ambulance scvices if a helicopter was used o

" investigation because of conflicting evidence made n sworn-

evacuate a critically ill palient.
‘The commission chairman, Dr Red Mcliwin has appuinted
an eminent surgeon, Dr J.I5.Goldie, to heaa Ihe special

slatements yesterday to the commission.

The inquiry was set up on
e . Wednesday afier [wo Lilh-
gow ambulance otficers al-
legedly threalened to call an
imimediate stale-wide strike
if a doclor from Sydney’s

Royal North Shove Hospital

evacuated a palient to Syd-
ney on the Wales helicopler.
" The commission was alsarn-

, portedly presentesd with adedi-
tional evidence of industrial

T

|

harassment during the past -
twe years by Lithgow ambu- .

lance drivers.

The RNSH doctor =aict in an

olticial hoapital repert that,
while he belicved the helicop-
ter transfer wonld be in the
best interast of Lo patient, e
had to weigh this apainst the
interests ol the many people
who would soffer darimg a

. strike by ambninuce offirers

v . The doctor and Tus 22-vear-

old male patient, who was sif-

fering from a {racturcd skull
and pelvis he reerived i a car
aceident the pievions dav

were subsequently diiven to |

Sydwey's Westinead tHospital.

Cthreatened industria action.

. drivers and doctors  have

P

MoLast r-mml.ber, a hrllcn ter

"The director of the Wales
Helicopter Rescue Service, Mr
lan Bandham, said yesterday
the trip teok three times!
longer by road than it »\ould
‘have by air,

It is believed there was con-
fheting evidence presented to
the commission as to the al-
leped threat of induswrinl ac-
tion by the two ambulance
drivers. .

T'he helicopter pilo!l said the
ambulance drivers “caine into
the ward and told him (the
doctory there was somethmg
heshould know.™ + |

The pilot sald: “They sa\d if -

the docter was going to trans-
Cport the patient by heheopter,
“there would be an inunediate

strike calledd for all NSW
ambulaihce otficers.” ;

But the ambulance drivers
are then reported to have off-
ered to transport the patient
to the waiting helicop.or.

Mr! Alan  Daily, industrial
officer tor the Heallh and Re-
search Fmployees Association,
on behail of the ambulance-
men, dented that thev had

e snid® “it was the doctor's’

decision 4o determine whether
the helicopter was used to
transport, the paticnt. The
ambulance  officers  never
threatencd nim.”. .- - .

Hospilal officials 2. repor- ‘
ted to have told the commis-
sion that this was not the first
tine that Lithgow ambulance

clashed

flew a doctor from the Row’
Alexansra Children's Hospitai
in Sydney Lo Lithgow to bring
back a babv,

The helicopter crew waiterl .
45 minntes while the doctor |
“ent into Lithgow Hospital |
with the ambulance oflicers. |
Later, the erew was told the ¢
doctor and  baby  would
return by road.” ) .




By SAM PASSOW

their union, the Prison Ofhcers Association,
by their emplovers, the ["ublic Service Board

~ WARDERS at seven NSW juails have
ignored three directives in the past 48 hours
lo return to work, leaving the prisons
‘vulnerable to further outbreaks of violence.

" The return-lo-work ~orders have been
_issued by the managemenl commillee: of

and by the Sta

As Lhe stiike ended it

te Industnal Comnnussion,

Cted day fast mOhl

fire brigades were umtu Lo Sydiley’s main

qul Long B.w Lo extinguish lres stmted by |
pnsonms - o

l! SWarders ot
! C(;snm Comna Croulburn,
i ma Lo, Tong Bay and. Mait-
; ;hmrl raiis will meet {oday and.
Citomorrow o deeide whether to
ileontitine thewr strike,

Proken 'Hill.

Parrwalia Joib warders re-

turned to work yesterday.,
The wargess went on strike

Ubeeause ol the Stale Govern-

Sment's decision Lo take action
against the Raperintendent of
Marthuvd Joalb Me Alan Pean-
g, and aowarder at Grafton

Jal M M Lollhack. ) ‘i
o They were named by the |
" Nagle roval eommussion in
conncction with violence and

wmaltreptment of privoners and
face jpeosibie charees under
the Pubhie Service Act.

The I'reomier. Mr Wran, has
also Livaly rejecied warders'
cdemands that

Sydney's Long Bay Jail be re-
opencd )
The ciairman ot the general
division of the Public Service
Association, My Jack Mullins,
said he hopes to meet Mr.
Wran  and prison  otlicers
Uote o pes the cotiadion,

the Katingal
maximuin security section at

¢ Mr Mullins visited Par o aad-
Dita  Jail yesterday anu -
Ispected  daniage  caused in
~ Thursday's  four-hour  vic .
durtng which shots were fired
| and tear-gas sed.
| Fitteen prisopers antt ne
warder were faken to hoooatal,
1 M Mulline suds There was
I+ mendous aevastitior vhich
will take a long time ean
up”’
Barlier, warders invited re-
porters and photos < ohees
iuto the prisen to sy .U the

'
i
i
|

'
i
I

v
i

¢
|
!

“They included

Cwith nalls, boeks and

. hlankets

oatinguish

damage bul tiey were refnsed
entry by the superint -« dent,
Mr H. Duff. who said . «.h ac-
tion might inv.te another riot
An hour iater. prisan ofti-
clalz drove out a truc. (Qry-
g weapons iised by prisoners,
lron bars, rail-
ings, table legs, Lits o wood
dusthin

covers which were used ay
. shields. .
Dpsplm (‘r i Rearchv G Long

Bav by o police  weapons
squad. prisoners continueusiy
savted sn.c tives the waghould
the weekero by hurmng the
and othier materals
in their cells

. Firemen were called wy to pie
out a blaze i Winyg Five of the
Central Industrial Prion.

It took then 43 nuoules o
the ftire whack:
reached the buildtg o ot
and forced the evacualion o
three prisoners,

The 10u mmates at Lons
oy ooare  bomp guasded b

" palice .
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POLICL were last rught
investigating a claim that a gas canister
was thrown into the cell ef two Long
Bay prisoners alter they allegedly fired
a slingshot at policemen manning the
strike-bound jail.

Both incidents were decribed by a man
released from the jail yesterday.

The allegations came as the strike by
NSW prison officers entered its fifth day
with no hope of a return to work until
Friday at the earliest.

Meanwhile, the NSW Commissioner of

- Police, Mr Lees, has told his force that
* policemen on duty at the jails would

recelive, with the approval of the Premiur,
Mr Wran, leave of an additional day for
every two days spent on duty during the
strike.

In other developments yesterday.
Supreme Court judge said it was
disgraceful that the strike was preventing
prisoners on remand appearing in court
and it was revealed that Qantas was
supplying food for the . strike-bound
prisoncrs from its catering complex at

i Mascot.

The {former inmatec whao made the

PECS. SR b=, —— —

and [i‘ﬁy [g O'REILLY

allegation of gassing said outside the main
pate at Long Bay that he bhad witnessed
the maident from his cell,

“T'hese two fellows were taken cut ot
their cell for allegedly tiring a shanghal at
the police,” he saud.

“They were pu* wiio another i g
wias stripped of everything except the
basm and the toilet. and before they were
put mto that second cell, there was a gas
putn, )

“Whethier it was niace or tear gas wo
don’t know, but I nad a distinet view of
them, and when they Were throwi into
the cell the door was bolted and they came
gasping to the window, alimost choking. 1t
took them 10 minutes betore they eould
cven Laik.”

Whei asked who threw the gas into coil,
he rephied: “The only people who were on
duty asfaras I know were the polive ”

The Governnient is now banking on a
hist. of compromise proposals to cud the
strike affecting 15 of the State’s 23 jails.

As nearly 2000 prisoners faced another
day locked in their cells the Premder, Mr
Wran, called for the assistunce of {he

jormer  State AL and  onion power

bioker, M Jobin Ducker, wio s 10 ciaint o
meeting todav of Public saiviee ool
cand warder representatine.

Farly vesterdav, Ne Wrean oo Dindsier
ior Corrective Sevvices, Mre riaogh, an
Comnmissioner tor Corrective Seevice, Cior

VTeny Vinson, spent tour ooy in Gk
Wit warder representativg

AMro o Wran's only connnent was: e
Crovernment s hopeta, thot the
discussions  wili drad non enly tooa
resumption of work on kriday vut to suo.e

permanent  wechanism v ensuriog o
cousultative and co-opere e proce w2so

L]

-~ rn

ueoset oup dtweent an tne pooios o

concerned
11 Parliament  yestera:w botly  ihe
Premicr and DM Jiagh again came v
atlack tromthe Opposition.
N Ihiigh refused to expioowhy one of
thie oflicers tacing chargee:s, Mr Aan

Pennmg, Wi recrntiy appor. il
stiperintendent ot Maitland .
‘i'he Oppasttion coauned the

appoitment was made, eveit thougls e

Government had areport £+ v the Crooon

soiieitor's Office outlining . opltions tor
charging hin

M Ilaigh refuced o answer quest s
it thie grounds the matter voos sub judice. !
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By SAM PASSOW

POINTING down to s latest
masterpiece, Geoff Rose sad:
“This is the outer suburbs ol art,
across the tracks from
markeling.” ’

Yet atter only two years in busi-
ness, in which he realised the poten-
tial for his Frozen Moments art
form in the advertising world, Mr
Rose, 36, is able to afford a studio on
the right side of the tracks.

An exhibition of his work at the
Hogarth Gallery in Paddingron last
year captured the attention of a
number of creative directors trom
leading advertising agencies in Sygl-
ney and since then he has done a
Kelloggs breaxfast setting for J.
Walter Thomson, a striped Pacddle-
pop for Fommo a cox}\ bulstlllE‘ out

o0d

ot a champasrne bottle for Grey and
a Big Al sandwich for Melvel.

Mr Rose. who has a physies degree
trom the University of NSW, set up
¥Frozen Moments in 1978 atter dab-
bling in this type of art for four
xmr; in London.

Even-there it was with a group of
architectural students, not artists,
that he developed the concept of
pop food art in a company called
Concrete Catering.

In the star-struck phraseology of

success, he describes the acceptance -
of his art form in this country as "a .

super-nova’.

The $15,000 Kelloggs project,
which was done in conjunction with
the Egg Board, involved 163 displays
which will be used as point of sales
displays in up-market supermar-
kets.

The Big Al sandwich was commis-

stoned by the company as an incen-
7

ls ¢011f1dent thev w1U catch on here i

Glul g

S MUCH E@ma@%

tive award for the most successful
outlet.

For three sandwiches Rose made
$500 — which. as they say in the
business, is a lot of bread.

Mr Rose, who cooks up ideas in his
kitchen-cum-studio in  Darling-
hurst, said: “My goal was to inte-
grate the art world by selling the
same thing in Woolworths as in an.
art gallery.” A

To date he has 25 products on the
market ranging from ink spills,
toothpaste squeezing {rom a tube, |
tissues and what he calls the }

“poised pint”, a pint of mllk flowing
into a glass. i

Frozen Moment displays are made
from existing packaging and imple- |
ments, perspex plastics, polyester |
and expoxy resins and gypsum ce- |
ment and plaster.

Mr Rose, who says this form of .
display is well established in Japan, |

1
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By SAM PASSOW

TO . paraphrase George
Bernard Shaw, Australia and
America are two countries

. divided by a-common lan-

guage.

This"is never more obvious

“than in the way in which,

businessmen in both countries-
approach each other s marxo t-
place.

Like most of the estimated
45,000 Americans living here,
Phil Epstein readily admits he
knew nothing about “Austria

. Australia, a place like the

wild West full of kangaroos" -

. . “fairly primitive and situ-
ated at.the bottom of the
world not far from Africa.’

“Australia is a whole lot
more sophisticated than I ima-.
gined,” says the 40-year-old

' New Yorker.

< "But there {s an interesting.
phenomenon in Australia. I
found that here pcople make a,

~ decision and then think about

it. In the States it's very hard

"to get a decision, but when

they decide, they've: already
thought about it.” .

He also says Austraiian bu-
sinessmen seem to - detend
their products instead of sel-
ling them

But these differcnces will

not affect Mr IEpstein's up-,

proach to the Australian mar-
ket.

He is trymg to transplant in
this country his successtul US
management constlitancy
firm. called Lateral Thinking,
but admitted it was an uplull
struggle.

“The constant reaction [ get
from pcople is ‘well ol course
that worked in the States, but
it won't work here’.” he says.

With his vocabulary and bis
perceptions of the Au'*ralim
way of business, Mr Epstain is
nnt unlike any number of
Americans who have come
over here for the {irst ttine to
do business. )

He says there is a baric con-

servatism in the busine: s come-
munity here based on tire idea
that Australian compnics are
too small to take on the wiants,

+ It's because of this attitude,

Jhe says, that a nunber of Aus-

tralian  businessinen  have
Tound his advice on selling to

_}hgl@gﬁ&nsive.

W/ 1|

isiness gets
stein touct

Mr Epstein tells his clients to
“be aggressive — alniosyrude.”

“I'lin American businessmarn
is used to that. If you don't
demand an ordernan aggres-

_sive manner he'll sce a lack of

enthusiasm for your product.

“Be speciflc in what you are
selling and use your limited
time and long travel as logical
reasons to insist o a decxsmn
witlh 24-48 hours.”

He contends that Americans
and Australians co-exist on a
love-hate relationship.

“he Australians are turned
on by what they perceive is the
marketing pizzaza that the
Siales have, but they are
alraid of bcmg ealten up,* he
5ays.

“They would lika to'do busi-

ness. but their initinl reaction
is: 'Here comes a barracuda
from the States who will take
my money and run'.”

Mr Fpstemn's purtner in his
Austialian venture is 36-year-
old Gary Willilanison. who says.
he hag had to spend about 15
per cent of his time explaining
to customers Mr Epstein's cc=

cenlric behavior.
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SHARON Davson, 26, of
4 Lawood, Queensland,

Australia with the one
she loves.

 So she is taking her yearling
appaloosa colt on an cight-
month drive around the
* country,

Brisbane on November 9 in

w.a 3l-year-ald bus for which

.. she paid §3000.

Her horse, Success Super
Sam, is being towed behind
in a van of his own.

i Sharon, formerly an art
. teacher in Brisbane, said:
« “It's something I always
wanted to do by myseif.
Partaers always let you
down."”

She began her journey {rom.

e+ DR

I

docsn't worry her.
She saved S8000 and
approached about 20
ness houses who gave
total of S8000 in retur
the right to put thei

on the way.

more than 300km
stretch, taking rests
to a week between sta

tralia only 13 ycars ag

m off on a round-Australia trip .

R -t

can Indians.

then
busi-
hera
n for

r ad-.
" vertising on her blue and
whilte bus. She hopes to
raise the rest of the moncy

Sharon plans to drive no

alt a
of up ;
ges. -

The appaloosa came to Aus-'f

Q.

It is probably best known as -
the horse ridden by Amecri- +

A




A COUPLE \sho hau brcn

i married for 10 years are ofier-
- ing $10,000 cash-on-delivery  to
any woman who will bear - a.
"child for them.

The couple cannot have their

:own children.

Although they adopted a baby.
girl in 1974, and have been trying -

‘to adopt another child for the

"past seven years, they feel they-

just can’t wait any longer. .

The husband, 35, and his wife,
30, of Tamworth,
6880ha farm. Yeslerday they flew

“ 1o Sydney because they had read -

astory in last week's Sunday Tel-
egraph aboul a Brishbane couple

who lud reccivr'd hundreds n[ 1e-

.

NSW, own a-

( By SAM PASSOY

4 T
plies Lo . r a woman

to become this country’s first

surrogate mother.

The husband said: “l's
cmpty and futile feeling (hat the
achievements, enjoyment and
salisfaction that we get out of
the land cannot be shared with
children.

“Since my wifle cannot h.nc
childremn, the alterpative is to
find a woman, who must measure
up to certaln standards, who can

carry our baby.

“We will -pay the suitahle pe r~
son 310,000 cash-on-delivery.

“If our venture js suceessful, we
shall certainly be‘ Un' }mppu-st

T

. woman,
avery -

parents in Auxtrdha

s e e ...___‘__

‘The couple bave no itlusions '

" about the formidable problems

ahead of them.

First they must find a suilable
who they plan never {o
meet, and then there is the legal

jquestion of whether a surrogate
mother can be held to the con-.

* tract once she has had the baby.

The couple said Lthey hope to

find a go-between who will make |

" ashort list of applicants.

A vial of the husband's sperm

would be sent to a doctor for the |

insemination of the surrogate.
The couple are hoping that

women interested in their offer -

will contact their solicitor, Mrs
A, Horner, 16 Park Road, St
l.t'mmr(ls, 2065, }NS\V

e N
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seek police Job

By SAM PASSOW

THE O WINNIER of this
The Australian
Nanonal o daterary
Chas no o intenion of
caresr of s writ-
g but hopes to join the
police force,

-Vogel
1'r7e

Trant dohn Racdley, 18, won
the $H0000 prize with an
vinpubbshicd novel Up From

Joown Unaer — Jack Rivers
and e,
“thn

ndged the best of

169 manuscripts
aanmitied.
1t 18 to be published by

CGeorve Allen and Unwin in

T

A

The winning manuscript is
abont vhie strugele of a live-
venr-oli boy called Peanut

- who is aboul to start school,

ard has to give up an imagi-.

nory Iriend, Jack  Rivers,
wlhio has been his companion
ool tus lite,

“'I'te prize money for th(-
competition, which was open
10 Australian authors
between the ages ol 18 and

230 vas handed to 1Paul by
CRrorhels Stevns, of Vogel
Bread.al a ceremony in Syd-

T

ey o Friday.

CIMor the voung author, the
down [romr Neweastle
AieGootneant Jlhone tor the
Tt e s ke

S wied Jalr harred, he
Ives with his fanuly  in
2andgate, near Neweastle,

and works as a storeman at

the David Jones Newcastle
store. .

Unwilling 1o chance the
uncertamty of a career as a
prolessional writer, he has
chosen instead to join the
pulice. He has applied for a |
post on the NSW force, and !
sawalting tora reply,

Paul wdmits that the book
which he wrote in less than}
a month, 15 autobiographi-|
cal. As a child, he too had an

AVERAGE TEENAGER

Paul made cassette tapes
ol conversations with his

tamily and triends which re- |

called his vouth, and these |
served as the basis for his }
sLory.,

- His mmher said Paul, the
second of her five children,
never talked much about his
Writing. .

“I can remember driving
him to the beach one day,
either last summer or the
summer before, and he just
saud ‘I'm owriting a book’
Just laughed,” she said.

According to his mother,
Paul is pretty much an aver-
age  lecnager. Me hated
sehool. never did  much
homework, 15 not an avid
reader (although he is par-
tal  to  mmystery novels),
watches television whenever
he can, and loves football,

iterary prizewinner |

b
B o
maginary friend. ) H o
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"' church- gomv
- behavior is influenced more by their friends
»and televmon than Dy their Iamme% —or the

A NATIONAL survey of more than 14,500
Catholics has found their

Church.”

The mfluence extends over all their maoral
values, including their attitudes to religion.

And it shows that pop music, other tads, the

isocial system and materialism are regarded by
most young Catholics as being tar more
important than an_‘,thmg else in influencing
their values.” ‘

Of those mbcrvxev\ed 35.3 per cent listed
“materxallsm" as the main influence on them,

was
o "“' descrlbcd by the Archbishop of Sydney, IIto discuss the
‘ ‘
Ty
I

“Catholic Social

second- strongest; influence.
. The survey, organised by the Austrahan
Welfare Commission,

. By SAM PASSOW )

Cardinal Freeman, as the most comprehenaive
dialogue the. Catholic Churell has cmididcted
among its lay people Lthroughout the country.

It covered not only values and behavior of
young people, but the place of Curistian
marriage in modern socicty, attitudes to the
family, the priesthood and religious lile, and
Catholic schools.

It also looked at attitudes towurds aspects of
married life, including divorce and living
together.

More than 80 per cent of the people pollﬂd
were born in Australia. three-guartcrs were
married. two-thirds were between the ages of 26
and 50, and 60 per cont were woniel,

The survey is part of a report LYy
Australian Catholic Church to the fifth World
Synod of Bishops in Ronie,

The conference was cajled by Pope John Paul
role of Ue Christinn family

the moclern world. According
to the survev, tiie rote of the
lamilv g umlorwmq dramatie
and irreversible chanees,

‘'he nuner problem facine
Catholie fannlirs s fuanaal
stress o what they see as
an anereasingly anaterahstic
NIAIS Tl BN
Calhohes camprise 3.0 nul-

hon poopie. or
the poptia .
Two-thuds of thee mll(‘rl
listed Linauces and ‘“mmnb
the  deciding  factors
whether to have a fanuly

23 per cent of

the

()II

in

25 i@

The spiritual responus: Ly
of Catholic ccuples to have
children Wwas consirered
secondary -
About 45 per cenb of tnnse
polled tolerate living together

a de facto relatic:.shup,
although the Vatican has
condemned it.

Most of those polled cliited

that the mecia, particulariy
television, playea a major role
in intluencing the modern
Catholic famiiy.
When asked
importance of
tlueneing  the values .nd
behavior 'of voung penple,
41 per cent ciied the media
while only 14 per cent muned
relyzious upbringing,

Two-thirds ol those who tonk

to rank Lhe
factors in-

part. . the  survev  caid
personal comasts outsiar the
Hamily and Gropanised coount- ‘

nity groups were the m: 2 jme-
portant infivences  ou e
values and behavior of youny
people, J




